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The  conference debated,  among other issues, whether the set of measures proposed by the
European Commission in advance of the elections has been successful. It was discussed what
else could be done to make sure our electoral  system, social  media legislation and online
political  advertisement  fit  for  the  digital  century.  Also,  preliminary  findings  from  the
COMPACT  project  were  presented.  They  map  technological,  regulatory  and  policy
developments in social media and convergence. 
The symposium brought together policymakers, academics, NGOs and other stakeholders to
discuss how to make social media and our democratic discourses more resilient to extremism
and disinformation, especially in light of elections. 
 
In the introduction,  Ambassador Tomáš Kozák welcomed the guests. In his introductory
words, he stressed the importance of social media (SM), especially
with regard to security. He recalled that the SM are unfortunately
not top issue on the agenda of the EU as a tool for disinformation,
thus  presenting  a  strategic  challenge.  Neither  Action  Plan  for
Disinformation can be seen as a great succeses, if confronted with
how it was implemented. Slovakia is actively participating in this
discussion at a national level, at schools, with hashtag "We are the
EU". He spoke about the dual plan of systematic limitation and the
fight against the spread of disinformation.

First Panel

What lessons can be learnt from disinformation in the European Elections? How effective
were the measures taken? How effective the voluntary code of practice has been and if we
need to do more. 

Discussants: 

Chair: Paolo Cesarini, Head of Unit, Media Convergence and Social Media at DG CNECT,
European Commission 
Alexandre Alaphilippe, Executive Director, EU DisinfoLab 



Ľuboš Kukliš, Chair of ERGA and Executive Director at The Office of the Slovak Council for
Broadcasting and Retransmission (CBR) 
Raphael Kergueno, Policy Officer, Transparency International 

Dr. Cesarini mentioned the need for dialogue with private platforms. There are three issues:
a) transparency of advertising, b) sponsored content, c) to scrutinize all ads - ad revenues, bad
actors, clickbaits. It is important to differentiate between the origin of messages and actors in
spreading  misinformation  on  SM.  He  called  for  a  collaborative  solution  to  this  problem
around advertising and social media revenue, with a local approach on these platforms. We
need more accountability and at the same time to protect people´ privacy.  The results are
mixed so far. 

Dr. Alaphilippe said that SM are a multiple phenomenon. The issue is not that much  content
regulation but content distribution. 
He  gave  some  examples  of  abuse  of  SM  disinformation  in  elections  in  France,  in  the
presidential elections in the US 2016 and in world football cup. 
He  also  mentioned  very  polarising  discussions  from  recent  EP  elections:  a)  Sputnik
disinformation on muslims and Notre Dame, 



b) Spanish elections, PSOE, Catalonia and Soros conection. 

Furthermore, he mentioned the case of disinformation videos on YouTube on topic Walter
Hallstein. The first video mentions that he was chairperson of the Commission, the second
video mentions that he was a a Nazi, thus implicating that the EU is a Nazi Project). 

He pointed  out  that  the  intention  of  bad  foreign  actors  is  in  many  cases  to  establish  an
atmosphere where no one believes anything, nothing is checked, does need to be verified, the
absence  of  a  trust  voice,  the  inability  of  certain  groups  of  the  population  to  distinguish



between the real and the unreal world online. He appreciated ability to check money spent on
election campaings online.

Dr. Kukliš raised the issue of transparency and accountability, the difficulty of verifying data,
mapping the environment. He called for a comprehensive approach and to find a solution,
with  the  help  of  SM  researchers  on  boards  of  NRA.  The  approach  of  the  European
Commission is also important. However, the Code of Practice does not state clear objectives,
and, moreover, it is based on voluntary basis, with 16 members focused at monitoring. Untill
the revised AVMSD, there were no competencies for the NRA. There is an issue of targeted
ads when each users may see different ads.

Mr.  Kergueno also stressed the need for  transparency and accountability.  He returned to
advertising  on  SM,  especially  political  ads.  There  are  only  three  countries  that  regulate
political ads in the EU: Poland, Hungary  and ..... He spoke of conflict of interest and the need
to regulate political advertising for the SM. There is Ads Library,  but it can be used only
manually. 



Second Panel

What types of threats? Misinformation, disinformation, hacking – who are the players and
what to do about those threats? To provide an overview on the types of disinformation and
misinformation threats in elections, to identify the main players, the role of external influence
and populism in Europe. 

Discussants:
Chair: Lutz Güllner, Head of Division Strategic Communications, European External Action
Service Martin Gajdoš from the Slovak Ministry of Interior, Dept. of Elections, Referendum
and Political Parties, Slovakia 
Miroslava Sawiris, Globsec NGO, Slovakia 
Florian Pennings, Cyber Security Policy Manager at Microsoft Brussels, Belgium 
Rasťo Kužel, MEMO 98 (specialist media monitoring organization), Slovakia Co-funded by
the Horizon 2020 programme of the European Union 

Mr. Güllner called for a coordinated approach, clarification of objectives - commercial and
political, and identification of actors - external and internal. He mentioned that disinformation
may  be  legal,  and  may  not  be  necessarily  false  information  either.  To  be  considered  as
disinformation, it should include a) clear intention, b) coordinated action, c) clear objectives. 

Mr. Kužel  talked about the role of the SM in elections in the world. After 2016, everything
has changed. The spread of disinformation on social media was before, but changes are means
that  are  very effective  to  amplify  disinformation.  We should  monitor  the  SM during  the
elections. We would have to change the methodology of monitoring. Then he  gave some
examples from EU countries. Measuring the impact of disinformation and SM spreading is
not quite possible. We need comprehensive research, we need data, because historically we do
not have it - a new time has come.

Mr. Gajdoš gave an example of how the trust was broken during FB election day. It was a
allegedly deliberate falsification of 100,000 licences of voters. Mr. Gajdoš was a member of
the State Commission on Election Control. They decided to ignore this post and not give it
wider public credibility. Ironically, the Police decided later that there was no breach of law.
But how do we prevent such situations? It is difficult to create a legislation. For example, it
would be useful to create a database of political  ads online for transparency.  In Slovakia,
however, there are guidelines on how to proceed in controversial cases. He also noted the
current problem of approving an amendment to extend an embargo for pre-election polls from
14 to 50 days.

Mrs. Sawiris  spoke of (dis)information operations.  She said that  misinformation serves to
change the whole narrative. New means of disinformation, their dissemination, manipulation
of data and context, serve for public manipulation. She mentioned the case of the presidential
elections in 2019, where the candidate Čaputová was disseminated to SM on the image of a
manipulated  nose,  what  was supposed to  be  a  Jewish  woman.  She  also  talked about  the
experience of free to EP 2019 in Central Europe. The problem is that the people believe in
conspiracy theories.



During  the  discussion  participants  talked  about  microtargeting,  the  need  for  more
transparency.

Third Panel:
Discussion of  COMPACT findings:  Overview of  regulatory initiatives  and suggestions  in
Europe and beyond in the area of “Information disorder and social harms” Presentation by the
consortium on some preliminary results of the project. 

Discussants: 
Chair:  Dr.  Lukasz  Porwol,  Deputy  leader  at  eGovernment  Unit,  Insight  Centre  for  Data
Analytics, NUI Galway, Ireland 
Dr.  Tanja  Pavleska,  Laboratory  for  Open  Systems  and  Networks,  Jozef  Stefan  Institute,
Slovenia 
Dr. Andrej Skolkay, School of Communication and Media, Slovakia 
Oles Kulchytskyy, Agency of European Innovations, Ukraine 
Munir Podumljak, the president, Partnership for Social Development, Croatia

Dr. Porwol introduced the panelists and at the end of the discussion sum up all opinions.

Dr. Školkay presented the findings from Compact Project. He spoke about the global debate
on the prospects for SM legislation, and introduced all the sectors covered by the research, the



follow-up  to  the  symposium  in  Budapest.  There  can  be  observed  shifts  from  standard
legislative approaches to rather novel approaches, such as based on behavioural economy and
technology. He said that all analyzes and findings are available in a written form. He also
mentioned  that  they  had  not  found  enough  understanding  of  the  importance  (awareness)
among majority of state institutions in the EU M. S. responsible for SM regulation. They did
not answer the question of the challenges related to bots,  immersive technologies,  online
digital identities (different from identity protection in the banking system). He asked whether
the data on the SM are  in the private or public sphere. This implies how we can approach to
regulating them.

Dr. Pavleska reviewed Social Disorder research, covering 140 initiatives to detect and combat
disinformation, manipulation on social networks and the public sphere in 24 countries. She
stated that it was difficult to get some information about these initiatives that are needed, for
example stakeholders, funding. For example, fact-checking initiatives are often funded from
one  source.  Also,  some  lacked  clear  objectives  and  accountability  and  transparency  in
methodology.  According  to  her,  social  media  are  different  from traditional  and therefore
needs a different approach to regulation.

Mr. Podumljak presented preliminary findings of pre-standardization initiatives. What does
the standardization mean (constraint development)? It's a challenge. He gave some examples
from  industrial  history  and  technology.  But  he  said  it  would  be  different  in  the  digital
industry.  We  need  Industry  Best  Practice  Code.  The  standardization  process  must  be
transparent and have ethical requirements.

The discussion talked about algorithms and that the standardization would kill innovation.
Balancing ethics, ethical guidelines and space for innovation is very important.

Fourth Panel:
Role of social media platforms: How can data reliant platforms act responsibly? How can
social  media  platforms  be responsible  players  if  their  business  model  relies  on collecting
information on their users and to sell targeted advertisement? 

Discussants:
Chair: Dr. Tanja Pavleska, Laboratory for Open Systems and Networks, Jozef Stefan Institute,
Slovenia 
Elisabetta Biasin, Legal Researcher, KU Leuven Centre for IT & IP Law – imec, Belgium 
Paolo  Celot  -  Founding  Member  and  Secretary  General,  EAVI  –  Media  Literacy  for
Citizenship 
Thomas Carette, Independent Data Scientist & Organiser of Data Science Brussels Meetups,
Belgium 
Annika Linck, EU Project Manager, European DIGITAL SME Alliance Co-funded by the
Horizon 2020 programme of the European Union 

Mrs. Pavleska, in the beginning, talked about data availability, about owners of clouds. It was
argued that data storage depends on encryption.

Mrs.  Biasin  spoke in  more  detail  about  Cambridge  Analytica  Scandal.  According  to  her,
political  parties aim at the message,  microtargeting.  She asked herself whether democracy
disrupted. She hinted that privacy and data protection must be on the first place. We need the
European Commission guidelines on GDPR application.



Mr. Celot said that social media have a responsibility. Regulation is not enough necessary,
self-regulation  is  useful.  We should  distinguish  between  customers  and citizens,  between
communication and the pursuit of power. Sanctions do not lead to any regulation, yes for the
market and free competition. According to him, we need policy, not regulation. Policy has to
destroy the monopoly of the social media market and to set competition.

Mr.  Carette  pointed  out  that  finding  a  responsibility  trace  is  difficult.  Ethics  should  be
enforceable by people. If companies do not access, they will lose customers.  But it needs
more education, more educated people.

Mrs.  Linck  presented  Manifesto  for  Europe  Digital  Future.  SME  Alliance  is  a  different
advertising  business  model.  Regulation  is  not  everything.  We  need  safety  rules.  Big
companies are able to comply with regulation. Data should not be monopolized.

Then the panelist  and participants  talked about GDPR and what the role of politicians in
introducing regulations.




