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Executive Summary 

This document is intended to present an overview of the major awareness campaigns and stakeholder 
engagement efforts performed by the COMPACT consortium as part of Work Package 4. In particular 
we provide brief description of all major events organised or co-organised as part of COMPACT 
symposia activity followed by a set of additional events and engagements in reaching out to 
stakeholder of media and social media convergence. We also provide short analysis of our efforts and 
compare between heterogenous modes of delivery of our campaigns. We conclude with lessons 
learned and plans for the future. 
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Introduction  

This document is intended to present a summary of the COMPACT symposia organised throughout the 
duration of the project. Specifically, this is a report that refers to symposia and related dissemination 
and awareness raising events organised within Work Package 4 of the Compact Project. In fact, this 
deliverable joins elements of WP4 and WP5, as many of the events presented were focused on both 
dissemination and stakeholder awareness campaigning. The major purpose of our events was bridging 
the gap in the understanding of requirements and practices in the policy making processes among the 
different stakeholders in the area of media and content convergence. Therefore, the intent was to 
present the socio-technical interplay of media convergence elements and discuss the emergent 
technological trends with anticipation of new developments and possible challenges.  
According to the Grant Agreement, nine scientific and policy events (seminars or symposia) for 
stakeholders in geographically varied regions were planned as part of the project. Most of the seminars 
were shaped as thematically focused to allow in depth discussions on various specific issues. Some 
were also thematically open (to allow flexibility) or comprehensive ones to embrace inter-disciplinarity 
and multi-stakeholderism. 
 
 

Symposia Delivery 

Following the project review recommendation to strongly engage with our stakeholders, we started 
our WP4 activities earlier than planned. The very first event in the series was a seminar held in Koper 
in 2018 with a focus on Artificial Intelligence and media convergence. The first official symposium in 
Bratislava (Slovakia) was organized in early 2018, after which symposia in Bratislava (Slovakia), 
Ljubljana (Slovenia), Brussels (Belgium) Sofia (Bulgaria), Riga (Latvia) followed. There was also a 
symposium organized in Lisbon (Portugal), which substituted the one initially planned for Barcelona 
(Spain). 
In addition to the originally planned symposia, we organised similar events in Kyiv (Ukraine) and 
Budapest (Hungary) and awareness raising activities at larger academic events such as in Dortmund 
(Germany) and COMPACT symposium in Warsaw (Poland) collocated with the 5th Congress of the 
Polish Communication Association. Dublin symposium despite strong attempts to collocate the full 
symposium with the high profile Grand International Committee in Ireland (GICI) did not come to 
fruition on November 7th 2019 as expected. Instead COMPACT actively participated in the dedicated 
expert consultation events on the 5th Nov and the exclusive expert workshop with GICI participants on 
the 6th of November informing the governmental meeting. To ensure even more GICI impact, we 
compiled and presented our recommendations to Irish lead-policy maker in the domain (the chair of 
GICI) to use our recommendations in the meeting on the 7th with a hope to organise an additional 
follow-up full symposium in 2020. However, further in 2020 we were not able to organise live events 
as planned due to emerging COVID 19 pandemics (the last event that happened in-person was the 
Lisbon Symposium in February 2020).  In that context, a symposium was also planned in Aarhus 
(Denmark) in 2020 as part of a bigger annual event. However, this event, similarly to the planned event 
in Munich/Berlin, had to be cancelled due to the ongoing second wave of COVID-19 pandemic. In 
regards to challenging situation in 2020, and no near perspective to deliver in-person symposia, the 
CONSORTIUM made an effort to organize a new set of thematic international online symposia 
including: 1) Symposium on 5G technologies, 2) Symposium on Immersive Technologies & Symposium 
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on Convergent TV and production and 3) The Broken Internet symposium. Those symposia were 
included in the project amendment and submitted along with requested project extension. Other 
online events were also organised in Greece online “European Courts and Digital Media” (as per grant 
agreement allocation) and “Trust and Tech – Today and Tomorrow: Fake News” event in Denmark to 
fill in for Aarhus symposium. Additional, significant online awareness raising and stakeholder 
engagement efforts were done through EuroDIG 2020 Big Stage Session and Discussion Panel Sessions 
and at 4 sessions at Smart Cities Conference 2020 events. 
Additionally, SCM initiated cooperation with CERRE think tank (based in Brussels) in late 2020 and 
established a plan to co-organise a high-level joint event on social media regulation in February 2021 
with stakeholders coming from Central and Eastern Europe and/or with ERGA members (SCM and 
M21F are committed to follow on this in cooperation with CERRE even after the project is over). 
The final period of the project coincided with the European Commission releasing DSA and DMA acts 
in December 2020. Driven by COMPACT’s mission to address the important current event and 
developments, partners made relevant contributions and published materials ahead of the 
announcement better. To that end, a relevant section was made on the project website to 
accommodate DSA related assets. Shortly before the release, SCM suggested to organise a series of 
micro-events that would represent flash reactions to the long-planned DSA which was expected to be 
announced in December 2020. However partners were not prepared to take part in such new initiative 
and it received no response from the consortium. As a result only one micro-event was organised in 
Slovakia. Nevertheless, other heterogenous efforts were made to ensure proper COMPACT - DSA 
alignment. Specifically, a dedicated, public consultation forum in Bulgaria served to collect important 
articles and positions on DSA and relevant online symposia events were organised in Poland and 
Brussels gathering important stakeholders concerned with DSA and DMA acts in the East and West of 
Europe. 

Relation to other deliverables 
D4.10 is part of Work Package 4 and is the final deliverable of the WP. It provides a summary of 
symposia as a whole while details of each of the event is presented in individual reports submitted 
including D4.1 Sofia Seminar, D4.2 Online International Symposium on 5G: “5W on 5G”, D4.3 
Copenhagen Seminar, D4.4 Riga Seminar, D4.5 Bratislava Seminar, D4.6 Ljubljana Seminar, D4.7 
Munich Seminar, D4.8 Barcelona Seminar, D4.9 Brussels Seminar, D4.11 Kyiv Symposium, D4.12 
Immersive Technologies Symposium, D4.13 Emergent TV & Video Content Production Symposium, 
D4.14 The Broken Internet Symposium. Additional important event reports (such as DSA/DMA report) 
that were not originally envisaged as deliverables have been included in our Brief 3 deliverable and are 
also described in this report. 

COMPACT symposia mission statement 
The mission of COMPACT symposia has been to support the major objective of the COMPACT project: 
to increase awareness (including scientific, political, cultural, legal, economic and technical areas) of 
the latest technological discoveries among key stakeholders in the context of social media and 
convergence. We believe that the materials prepared for and generated based on the discussions 
hosted and attended may guide the policy makers, academics, experts, media stakeholders and general 
public to have a better understanding of the issues of the emergent convergent media and social media 
environments. 
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COMPACT symposia methodology 
COMPACT symposia were not set to follow one specifically crafted methodology or structure but rather 
to adapt to the specific context according to the time and place of the delivery of the events and to 
accommodate specific stakeholder groups addressed. It may be that the lack of common framework 
for the events creates a need for extra effort to provide a comprehensive cross-analysis over the wide 
set of events. Nevertheless, we believe that the heterogeneity of the events both in terms of delivery 
and scope brought an interesting set of results adding to the or revealing a more comprehensive image 
of the field. Therefore, the events range from highly-scientific and academic, through open discussions 
with policy makers and experts to technology and media convergence  topic-specific engagements. 
 

COMPACT symposia in relation to parallel events in 
the domain 
COMPACT Symposia were adjusted to the changing circumstances as the project developed between 
2018 and 2020. COMPACT consortium made significant efforts at ensuring that the materials released 
and topics discussed reflect the most pressing issues and reflect on the latest discourse in the domain 
of media convergence and social media. Different stakeholders’ needs, and local contexts implied 
heterogenous modes of delivery and different thematic scope. Recently, COMPACT consortium made 
significant effort at adjusting the Broken Internet Symposium to the need for discussion created by late 
2020/beginning 2021 issues related to the problem of freedom of speech vs moderation and the US 
president’s account cancelation that emerged at the of 45th American presidency. Moreover, since the 
project conclusion coincided with the release of the important DSA and DMA acts, the consortium, 
despite very limited resources at that stage managed to provide relevant information campaign and 
secure symposia on the topic at “last minute”.  

Symposia Delivery in relation to COVID-19 and 
project extension 
Due to COVID-19 pandemics several planned symposia had to be cancelled or substituted with 
alternative events or efforts. It is important to note that the COMPACT consortium made significant 
efforts at continuing the practice of impactful awareness raising and stakeholders’ engagement despite 
the challenges encountered. In particular, four major online thematic symposia followed by additional 
online events came about as a part of COMPACT risk mitigation strategy that was reflected in the 
relevant grant agreement amendment put forward by the consortium. Specifically, due to COVID-19 
pandemics, after organising the last in-person symposium in Lisbon, Portugal, it became uncertain if 
COMPACT project will be able to proceed with the original plan for symposia before the end of the 
project. That resulted with all the efforts moved to online delivery.  
Additionally, the topic of COVID-19 and related conspiracy theories also found its place in discussions 
on fake news and disinformation. 
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KEY PLANNED EVENTS REPORTING 

 
This section provides a detailed overview of both the events that were planned with the GA, and the 
ones that were organized in addition, following the ad hoc changes in the media and content 
convergence context. The overview follows a common template for the events’ report, which was 
prepared in a methodological manner through inter-partner collaboration. 

D4.1 Sofia Seminar 
Date(s) Partners 

Responsibl
e 

Mode of Delivery/Type of Event 

11th – 12th 
November 
2019 

Lead: 
M21F, 
BASSCOM 
Support: 
ONTOTEXT 

In Person 

Duration of 
The Event 

Total 
Duration 

Mode of Broadcast 

3h – day 1, 
7h day -2 

10 hours Streamed Online, Recording 

Link to 
Recording 

https://www.facebook.com/521246748238143/videos/408721823338555 
https://www.facebook.com/521246748238143/videos/2154559304847953 
https://www.facebook.com/521246748238143/videos/533941777442018 
https://www.facebook.com/521246748238143/videos/1580573975415783 
https://www.facebook.com/521246748238143/videos/2429648360623713 
 

Target 
Audience 

government institutions, academia, industrial associations, NGOs, mass media and IT 
companies 

Key 
Presenters 

Dr. Bissera Zankova, President of Media 21 Foundation, Bulgaria  
Mr. Dobroslav Dimitrov, Chairman of BASSCOM, Bulgaria  
Dr. Michal Glowacki, Warsaw University, Poland 
Mr. Georgi Apostolov, Programme Manager, ARC Fund, Bulgaria  
Dr. Mariyan Tomov, Faculty of Journalism and Mass Communication, Sofia 
University, Bulgaria  
Ms. Nevena Borisova, freelance journalist, member of PEN Bulgaria  
Dr. Evangelia Psychogiopoulou, representative of the Hellenic Foundation for 
European and Foreign Policy, Greece  
Dr. Andrej Skolkay, School of Communication and Media, Bratislava, Slovakia 
Dr. Georgi Sharkov, European Software Institute - Center Eastern Europe, Bulgaria  
Mr. Dimitar Dimitrov, Digital Republic, Bulgaria 
Ms. Tanja Maksic, media policy and good governance project manager, BIRN, Serbia  
Ms. Justina Bieliauskaite,  Digital SME Alliance, Belgium 
Ms. Kalina Ruseva, Legal associate, Law and Internet Foundation, Bulgaria  

https://www.facebook.com/521246748238143/videos/408721823338555
https://www.facebook.com/521246748238143/videos/2154559304847953
https://www.facebook.com/521246748238143/videos/533941777442018
https://www.facebook.com/521246748238143/videos/1580573975415783
https://www.facebook.com/521246748238143/videos/2429648360623713
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Dr. Nikola Vangelov, Chief Assistant Professor at the Faculty of Journalism, PhD in 
the field of advertising, marketing communications and semiotics at Sofia University 
“St. Kliment Ohridsky”, Bulgaria 
Ms. Gabriella Cseh, Head of Public Policy for CEE, Facebook 
 

Event 
Description 

The regional COMPACT Symposium was hold on the 11th and 12th of November 
2019 at the Representation of the European Commission in Bulgaria (The European 
House), in Sofia, Bulgaria. The event was dedicated to the topics “Technology and 
regulation in a convergent environment. The role of social media and its 
implications”.  The Symposium was attended by more than 20 representatives of 
government institutions, academia, industrial associations, NGOs, mass media and IT 
companies from 6 countries (Belgium, Bulgaria, Greece, Poland, Serbia and Slovakia).  

Key 
Message 
Learned 
from 
Stakeholder
s 

Users face the complexity of the digital environment and the challenge for policy-
makers and regulators is to balance the conduct of different actors. We need a new 
digital skillset and culture in order to deal with this complexity. 

Key Lesson 
Learned 
from 
delivery of 
the event 

 

Gender 
Aspects 

Balanced Speakers  

Number of 
Registered 
Participants 

Number of 
Participant
s  
Attending 
The Event 

Dissemination Achievements (Views of Videos, Mentions in Press etc.) 

20 20 http://compact-media.eu/materials-of-sofia-symposium/  
Promo Video by Dr. Lukasz Porwol: 
https://www.youtube.com/watch?v=vcaW61QsGoY 
Interview of Dr. Bissera Zankova for the Bulgarian National Radio, 
“Horizont” programme  (11th November 2019) 
https://www.facebook.com/compact.media.eu/videos/564800704065
452 
https://www.facebook.com/compact.media.eu/videos/465880637627
119 
https://www.facebook.com/compact.media.eu/videos/664806527260
254 
https://www.facebook.com/compact.media.eu/videos/218115359219
2771 
 
Full Report Available. 
 
 

http://compact-media.eu/materials-of-sofia-symposium/
https://www.youtube.com/watch?v=vcaW61QsGoY
https://www.facebook.com/compact.media.eu/videos/564800704065452
https://www.facebook.com/compact.media.eu/videos/564800704065452
https://www.facebook.com/compact.media.eu/videos/465880637627119
https://www.facebook.com/compact.media.eu/videos/465880637627119
https://www.facebook.com/compact.media.eu/videos/664806527260254
https://www.facebook.com/compact.media.eu/videos/664806527260254
https://www.facebook.com/compact.media.eu/videos/2181153592192771
https://www.facebook.com/compact.media.eu/videos/2181153592192771
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D4.2 Online International Symposium on 5G: “5W 
on 5G” 

Date(s) Partners Responsible Mode of Delivery/Type of Event 

14th of May 
2020 

Lead: NUIG, PSD, M21F   Online – ZOOM Session and Facebook Live 
Streaming 

Duration of 
The Event 

Total Duration Mode of Broadcast 

4h40min  4 h 40 min Streamed Online & Recorded 

Link to 
Recording 

https://www.facebook.com/compact.media.eu/videos/2583673038626103/  

 

Target 
Audience 

policy makers, representatives of the telecommunication technology sector, 
researchers, 

Key 
Presenters 

Andreana Atanasova, Deputy Minister of Transport, IT and Communications, Bulgaria  
 
Andreas Geiss, Head of Unit for Radio Spectrum Policy in DG INFSO of the European 
Commission, Belgium.  
Peter Kimpian, formerly Data Protection Authority of Hungary. Currently Data 
Protection Unit of the Council of Europe, Strasbourg, France.  
 
Justina Romanowska, Office for Electronic Communications, Ministry of 
Infrastructure and Ministry of Administration and Digitization, Belgium/Poland 
 
Jack Rowley, Ph.D, Senior Director for Research & Sustainability Advocacy Department 
of the GSMA, Australia 
 
Malika Keswani, Senior Production Manager, BBC and ITV, UK 
  
Dr. Jerzy Żurek , Director of the National Institute of Telecommunications, Poland. 
  
Rafal Pawlak, National Institute of Telecommunication (NIT), Warsaw, Poland 
 
Prof. Dr. Michel Salvator Israel, formerly National Expert of Non-Ionizing Radiation 
Protection of Bulgaria at the Ministry of Health and the Ministry of Labour and Social 
Protection of Bulgaria, currently National Center for Public Health and Analysis 
(NCPHA), Bulgaria.  
 
Ina O’ Murchu, Digital Agency, Ireland 
 
Dr. Bissera Zankova, “Media 21” Foundation, Bulgaria  
 
Niall Ó Brolcháin, Former Irish MP and mayor, Insight Centre for Data Analytics / Data 
Science Institute at NUI Galway, Ireland 
 
Dr. Lukasz Porwol, E-Gov Deputy Unit Leader at the Insight, NUIG, Ireland 
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Munir Podumljak, Partnership for Social Development (PSD), Croatia 

Mikko Salo, Faktabaari (FactBar) Founder, media innovator and EU Senior Advisor to 
LUT University, Finland 
 
Harri Paloheimo, former NOKIA, CEO of CoReorient , Finland 
 
Dr. Catalin Vrabie, Assistant Professor at the National University of Political Studies 
and Public Administration, Bucharest, Romania 
 
Extra participation from: 

Xianhong Hu, UNESCO’s program specialist at Division of Freedom of Expression and 
Media, UNESCO, France   

 

Event 
Description 

Since the scope of COMPACT project in Work Package 3 on pre-standardisation 
includes 5G, the consortium has received explicit inquiries from policy makers on the 
topic of 5G and related public fears. Therefore we decided to prepare and organise 
such a topical symposium, within the WP3 scope of research, as soon as possible to 
address such a topical area. Elements of research done in Work Package 2 on 
combating disinformation were also reflected in this symposium. It took about a 
month to organise the symposium. The response of different groups of stakeholders 
including policy makers, technology experts and people responsible for standards was 
significant and went beyond our expectations. Several important groups also indicated 
strong interests in the result of the symposium. 

An online event was organised on May 14, 2020 bringing academics, researchers and 
activists involved, as well as representatives of the European Commission, the Council 
of Europe, the Government of Bulgaria (deputy minister), of the Polish government, 
international associations, GSM operators, industry based in Australia.  

On average there were about between 60 and 80 participants. Many reading materials 
were produced and promotional materials. It was probably the only COMPACT event 
that was reflected in foreign media (an article by an international media based in 
Serbia).  

Key 
Message 
Learned 
from 
Stakeholder
s 

The fears of the link between 5G and COVID-19 are in fact dangerous disinformation 
and should be attacked with full vigilance by governments. At the same time our 
experts highlighted the benefits of the 5G technologies over the existing 4G and 3G 
technologies and stressed that in fact 5G technologies should be considered as less 
EMF-polluting and way more energy efficient. Therefore, 5G is not only contributing 
to more optimised, greener infrastructures but is also ensuring relevant support for 
fast growing data transmission needs but is also expected to provide support for 
economic recovery through new technology-driven business models. 

Key Lesson 
Learned 

Online delivery increases symposium accessibility and allows fairly easy international 
participation. Considering that time-zones can be an obstacle (we had participant from 
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from 
delivery of 
the event 

Australia that had to stay up late night to join). Online symposium allows easy 
archiving and dissemination with a possibility of a strong follow up discussions. 
Online Delivery of a symposium (that was our first official online symposium) can bring 
some major challenges – speaker dominance & limited interactivity if speakers are not 
“restrained”. 

Gender 
Aspects 

Balanced Speakers & Balanced Audience 

Number of 
Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements (Views of Videos, 
Mentions in Press etc.) 

170 85 (15 Speakers) https://www.intellinews.com/conference-call-5g-

to-turbocharge-post-covid-recovery-183506  

https://cordis.europa.eu/event/id/147921-5w-on-

5g-multidisciplinary-online-symposium-

responding- to-the-public-demand-on-5g-

information  

https://www.mtitc.government.bg/en/category/4/fi

rst-international-symposium-5g-organized-under-

ec- compact-project-within-horizon-2020-

framework-program  

https://basscom.org/news.aspx?nid=670  

http://www.sbj-bg.eu/index.php?t=46387 

http://www.sbj-bg.eu/index.php?t=46389  

http://www.sbj-bg.eu/index.php?t=46387 

http://www.sbj-bg.eu/index.php?t=4 

 
 

D4.3 Copenhagen Seminar 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

3rd December 2020 Lead: IT-Forum   Online 

Duration of The 
Event 

Total Duration Mode of Broadcast 

2h 2h Online, no-broadcast 

Link to Recording https://drive.google.com/file/d/1_bWDl-mjDqNm1lI-
FIXVMZeI1wSKFQ0v/view?usp=sharing 
 

Target Audience Internet Week Denmark festival audience, the association Digital Hub 
Denmark, national cluster for digital technologies DigitalLead 

http://www.sbj-bg.eu/index.php?t=46387
http://www.sbj-bg.eu/index.php?t=4
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Key Presenters Professor Vincent Hendricks - Vincent Fella Rune Møller Hendricks is a 
Danish philosopher and logician. He holds a doctoral degree and a 
habilitation in philosophy and is Professor of Formal Philosophy and Director 
of the Center for Information and Bubble Studies at University of 
Copenhagen, Denmark 

Louise Overgaard, IT-Forum, Denmark. 

 

Event Description “Trust and Tech – Today and Tomorrow: Fake News”  

3rd of December we held a combination of the Compact event together with 
a networking event for Internet Week Denmark - IWDK21, where IWDK 
stakeholders discussed and developed the content for the six days festival in 
May 2021. By combining this event with the Compact project the focus on 
fake news was explicitly underlined. Thus the Compact project could have an 
impact on the festival programme for IWDK21. 

The event was held together with the Internet Week Denmark festival, the 
association Digital Hub Denmark which works to export Danish values in tech 
and the national cluster for digital technologies DigitalLead. 

The programme consisted of presentations and group discussions about 
Trust in Tech and Mistrust in Tech and a talk about fake news by Danish 
scientist Vincent Hendricks based on his book Reality Lost.  

Key Message 
Learned from 
Stakeholders 

Closing statement: 
Not everyone is interested in the truth – the class society in China isn’t and 
neither are the tech giants. We have to look into policy initiatives and look 
into new partnerships, GDPR, editorial responsibilities and system regulation 
to counteract efficiently disinformation. 
A way to handle the growing mistrust is getting organizations such as the UN, 
American Congress and the European union to work together with the social 
platforms on  initiatives that can hinder fake news. 
 

Key Lesson Learned 
from delivery of the 
event 

 

Gender Aspects Balanced Audience 

Number of 
Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements (Views of 
Videos, Mentions in Press etc.) 

70 70 https://iwdk.dk/2020/12/10/an-insight-into-
the-world-of-fake-news-with-vincent-f-
hendricks/  
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https://link.springer.com/book/10.1007/978-
3-030-00813-0  

 

 

D4.4 Riga Seminar 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

10.12.2019  Lead: UL, SCM, AEI  Live and online 

Duration of The Event Total Duration Mode of Broadcast 

5h 30min 5h 30min Streamed Online & Recorded 

Link to Recording https://youtu.be/R5jomQtfsTE, https://youtu.be/8y94pqgNWQs, 
https://youtu.be/2KshodzzQOo, https://youtu.be/-2Fj8TgYiRQ, 
https://youtu.be/-AU-Wgpf9mE, https://youtu.be/Q3X823SCx5g  

Target Audience Research community, students of the University of Latvia, decision- 
makers, media professionals  

Key Presenters Sebastian Bay - Senior Expert at the NATO Strategic Communications 
Centre of Excellence in Riga, Latvia. 
Dr. Andrej Skolkay, School of Communication and Media, Slovakia 
Dr. Klinta Ločmele, University of Latvia, Latvia 
Oles Kulchytskyy, Agency of European Innovations, Ukraine 

Event Description The symposium was organized by the University of Latvia Faculty of 
Social Sciences (FSS) on the 10th of December. Latvian researchers and 
opinion leaders, together with European partners, presented the latest 
findings in the disinformation and media literacy field as well as 
discussed, the future challenges that the digital media landscape 
presents for scientists, decision-makers as well as every media user. The 
symposium was split into parts – the morning sessions were dedicated 
to presentations of the latest research as well as future issues while a 
second part comprised of the discussion panels about media literacy and 
digital disinformation focused on the stakeholder and expert experience 
with combating disinformation online. 

Key Message Learned 
from Stakeholders 

One of the focal points for literacy and disinformation issues is social 
media and the users who consume and contribute to it daily. But as the 
digital space is a relatively new concept, there are still a lot of policy 
improvements to be made in order to regulate and combat the spread 
of disinformation online.  
The regulation still is not in step with the reality as it's often to slow and 
unprecise. But on the other hand, the social media platforms are also 
slow on creating their own regulations.  
Right now, and in the future as well one of the main foreseeable 
challenges will lie in the fact that disinformation may be decimated 
through closed social media groups where outsiders are unable to look 

https://youtu.be/R5jomQtfsTE
https://youtu.be/8y94pqgNWQs
https://youtu.be/2KshodzzQOo
https://youtu.be/-2Fj8TgYiRQ
https://youtu.be/-AU-Wgpf9mE
https://youtu.be/Q3X823SCx5g
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in. So, the false messages and disinformation may remain unchallenged 
for longer periods. 

Key Lesson Learned from 
delivery of the event 

 

Gender Aspects The audience in general was balanced in the terms of gender. And the 
speaker and discussion participant proportion was – 7 males and 6 
females 

Number of Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements 
(Views of Videos, Mentions in Press 
etc.) 

50 ~100 The event was covered by two 
National TV broadcasters: 
- TV3 Latvia (in Latvian) 
- PBK (in Russian) 
The information about the event 
was published in Latvian News 
agency "LETA". Full Report 
Available. 
 

 

D4.5 Bratislava Seminar 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

20-21 02. 2019  

 

Lead: SCM, PSD, UCP, PIN SME, 
NUIG   

In-Person 

Duration of The 
Event 

Total Duration Mode of Broadcast 

3h – day 1, 3h day -
2] 

6 hours Streamed Online & Recorded 

Link to Recording https://www.facebook.com/521246748238143/videos/1989677908001754 
https://www.facebook.com/521246748238143/videos/610637392730914 
https://www.facebook.com/521246748238143/videos/2279112452356982 
https://www.facebook.com/521246748238143/videos/2313980215300671 
https://www.facebook.com/521246748238143/videos/660695434332879 
 

Target Audience  

Key Presenters Vladimír Ješko, the vice-chairman of the Slovak Syndicate of Journalists, 
Slovakia 

Ing.Viliam Figusch, the chairman of the Board of Trustees of the School of 
Communication and Media, Slovakia  

Dr.Andrej Školkay, SCM, Slovakia 

https://www.facebook.com/521246748238143/videos/1989677908001754
https://www.facebook.com/521246748238143/videos/610637392730914
https://www.facebook.com/521246748238143/videos/2279112452356982
https://www.facebook.com/521246748238143/videos/2313980215300671
https://www.facebook.com/521246748238143/videos/660695434332879
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Munir Podumljak, Partnership for Social Development, Croatia 

Annika Linck,The European Digital SME Alliance, Belgium 

Dr.Lukasz Porwol, NUIG, National University of Ireland, Ireland  

Oles Kulchytskyy, Agency of European Innovations, Ukraine 

Miroslav Brvništ’an , the Police Academy, Slovakia  

Tomaš Kriššák, Open Society Institute, Slovakia 

Dr. Nelson Ribeiro, The Catholic University, Portugal  

Ivan Smieško , the Police Force, Slovakia 

Dr. Daniel Milo, discussion facilitator, Globsec , Slovakia 

Dr Stefanie Fuchsloch, LLM, Dortmund University of Technology, Germany  

Dr. Vladimír Bačišin, Slovak Section of Association of European Journalists, 
Slovakia 

Daniel Modrovský, Slovak Syndicate of Journalists, Slovakia 

Dr. Krisztina Rozgonyi, University of Vienna, Austria 

Michal Hradický, Board for Broadcasting and Retransmission, the 
Netherlands 

Dr. L’uboš Kuklis,The European Regulators Group for Audiovisual Media 
Services, chair, Slovakia 

Igor Daniš, SCM, Slovakia 

 

Event Description The very first event of COMPACT string of symposia brought stakeholders 
from journalistic organisations, the national media regulatory body, 
including Ľuboš Kukliš, then acting chairperson of ERGA, and others from 
academia. About 30 reading materials were prepared for participants. The 
two regional participants came from Austria and Hungary.  

Key Message 
Learned from 
Stakeholders 

The speakers of the Symposium agreed on the need for regulation, however, 
there was less agreement concerning how social media can be regulated in 
practice. The dynamics of the technological development seem to be much 
faster than the legal process, still in EU we can already see some positive 
results concerning various innovative forms of regulation. One of the good 
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although controversial examples of regulation is the German Network 
Enforcement Act which obliges social media to report how many posts they 
have deleted. The fact that social media are large business companies could 
be one of the challenges in regulating them, thus one of the 
recommendations was to rather cooperate with social networks, let them 
create their own sanction system for violating rules by the users. The threat 
of overregulation should be also kept in mind as it can lead to the restriction 
of the freedom of speech. Increasing media literacy could be another 
effective way in raising awareness among users, making them less prone to 
consume fake news. The main challenge seems to be the introduction of 
regulation for the Video Sharing Platforms within the revised Audiovisual 
Media Services Directive, where Ireland will play a key role. There seem to 
be issues that should be discussed in more detail, such as Virtual Reality, 
Personal Identity and Digital Identity, as well as apparently overrated 
Artificial Intelligence.  

 
Key Lesson Learned 
from delivery of the 
event 

Strong Internet Connectivity is pivotal if Live-Streaming is Envisaged to 
complement the in-person debate 
More attention should be paid to minutes taking – ideally, three minutes-
takes should be employed. 

Gender Aspects Balanced Speakers & Balanced Audience 

Number of 
Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements (Views 
of Videos, Mentions in Press etc.) 

35 30 Local TV, Press agency, Full Report 
Available 

 

 

 

D4.6 Ljubljana Seminar 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

06.07.2019 Lead: DATA, JSI   In-Person & Online 

Duration of The Event Total Duration Mode of Broadcast 

6h  6 hours Streamed Online & Recorded 

Link to Recording https://www.facebook.com/521246748238143/videos/458082301592672 
https://www.facebook.com/521246748238143/videos/431336751032701 

Target Audience policy makers, representatives of industry, government, civil society, 
professional associations, research and academia  

Key Presenters Dr. Kristina Irion, Assistant Professor at the Institute for Information Law 
(IViR) at the University of Amsterdam, the Netherlands  
Matjaž Ropret, Tehnozvezdje, web portal on technology, Slovenia 
Barbara Povše Golob, Register.SI, ARNES, Slovenia  
Tamara Simovic, Digital communication specialist, Slovenia  

https://www.facebook.com/521246748238143/videos/458082301592672
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Dr. Tanja Pavleska, JSI, Slovenia 
Dr. Nelson Ribeiro, the Catholic University of Portugal, Portugal  
Špela Stare, Slovene Association of Journalists, Slovenia 

Dr. Federica Casarosa,Centre for Judicial Cooperation, Greece/Italy, via 
Skype 
Domen Savič, Zavod Državljan D, Faculty of Social Sciences, University of 
Ljubljana, Slovenia 

Liljana Pecova –Ilieska,IMPETUS, North Macedonia, via Skype  
Borut Mekina, Mladina, Slovenia 

Francesco Sciacchitano, AGCOM Italy, Italy, via Skype  
Stanislav Bender, Head of Monitoring Department, AEM, Croatia 

Dr. Tanja Kerševan Smokvina, Ministry of Culture, Slovenia  
Katja Koren Ošljak, SloGF, Code week, Slovenia 

Dr. Maja Bogataj Jančič, Intellectual property institute, Slovenia 
 

Event Description The regional COMPACT Symposium in Ljubljana was organized on the 6th 
of June, in the M hotel in Ljubljana. It was dedicated to discussing the 
rationales and possible approaches to regulation of online platforms and 
social media in the European Union. The seminar did not only focus on 
classical top-down approaches, but it also explored the potential of soft 
policy measures and self-regulation, as well as possibilities for innovative, 
technology-supported methods. Bringing together representatives of 
industry, government, civil society, professional associations, research and 
academia from Slovenia, Croatia and Italy, the goal was to increase 
awareness of the latest technological developments among policy 
stakeholders, making researchers aware of the current and future policy 
and regulatory framework and monitoring the state of the art of the 
European Media and Content sector in a digital single market. 

Key Message Learned 
from Stakeholders 

1.Case-law and regulation are catching up with online platforms and social 
media. Although the dynamics of technological developments seem to be 
faster than the legal process, there are already promising results in the EU 
with various innovative forms of regulation. 
2. There is a need for some kind of social media regulation, but no 
agreement exists on how it should be done. Nevertheless, any regulation 
that may take place must include an interdisciplinary team of experts to 
address all aspects, contexts and stakeholders. 
3. As digital intermediaries, online platforms and social media have their 
own interest, as well as impact on individuals and society; therefore, they 
need to be held responsible and accountable for their actions. 
4. Traditional media and social media/online platforms should be regulated 
through common conditions for operation that apply equally to both. 
5. There is an urge to determine how to select what hate speech is and what 
it is not. 
6. More time and financial funds should be invested in digital education. 
7. Introduction of digital tax was discussed as one of the possible (partial) 
solutions to help finance and thereby create conditions for accountable 
journalism. 
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8. A paper entitled “Vision for a Shared Digital Europe”5 was introduced by 
one of the panellists, representing a vision of a digital space that facilitates 
diversity, empowers communities and Favors an overall people-centric and 
public interest approach to technology development and innovation. 

Key Lesson Learned 
from delivery of the 
event 

 

Gender Aspects Balanced Speakers & Balanced Audience 

Number of Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements (Views 
of Videos, Mentions in Press etc.) 

28 28 Full Report Available 
 

 

D4.7 Munich Seminar /Budapest symposium 
(This was an extra event, before Pandemic. Munich event could not be organised later on) 

Date(s) Partners Responsible Mode of Delivery/Type of Event 

11 September 2019 Lead: SCM, M21F  In person 

Duration of The Event Total Duration Mode of Broadcast 

5h 5 hours Offlince event + recorded by local 
partner 

Link to Recording  

Target Audience Academics, regulators, students 

Key Presenters Elena Dodonova, Media and Internet Division, Council of Europe   
Prof. Réka Somssich, Vice Dean for Education, Eötvös Loránd 
University, Faculty of Law, Hungary  
Fanny Hidvegi , Access Now, Belgium/Hungary  
Dr. Aleksandra Kuczerawy, KU Leuven, Centre for IT & IP Law, 
Belgium/Poland  
Dr. Andrea Kovacs, Eötvös Loránd University, Faculty of Law, Hungary  
Dr. Gábor Polyak, University of Pécs, Institute for Communication and 
Media Studies, Mérték Media Monitor, Hungary 
Miklós Ligeti, Legal Director, Transparency International Hungar, 
Hungary 
Kate Coyer, Visiting Professor, Center for Media, Data and Society at 
the School of Public Policy at CEU, USA/Hungary  
Prof. András Koltay, National Media and Info communication 
Authority, Hungary  
Dr.Bissera Zankova, Media 21 Foundation, Bulgaria 
Dr.Krisztina Rozgonyi, University of Vienna, Media Governance and 
Media Industries Research Lab, Department of Communication, 
Austria/Hungary  
Dejan Dukic, CEO,  Serbian National Internet Domain Registry 
Foundation, Serbia  
Dr. Andrej Skolkay, School of Communication and Media, Slovakia 
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Anna ZANATHY (Eötvös Loránd University, Faculty of Law, Hungary) 
Nevena Borisova, Global Voices, E-vestnik, Equal Voices, Bulgaria 
Ivan Smiesko, Police force of Slovakia, Trnava District, Slovakia 
Levente Nyakas, National Media and Info communications Authority, 
Institute for Media Studies, Hungary  
Attila Tatar, Eötvös Loránd University, Faculty of Law, Hungary 
Dalma Dojcsak, Head of Freedom of Speech Program at Társaság a 
Szabadságjogokért , Hungarian Civil Liberties Union, Political Freedoms 
Project, Hungary 
Dr. Irini Katsirea, University of Sheffield,United Kingdom/Greece  
Dr. Gergely Gosztonyi, Eötvös Loránd University, Faculty of Law, 
Hungary  
 

Event Description There was no Munich symposium organised due to the Pandemic (it 
was planned for June 2020). COMPACT Project presented its early 
findings and recommendations as part of its awareness raising efforts at 
additional symposia. These conclusions related to regulation and 
various discourses about regulation. The Budapest symposium (2019) 
which gathered together specialists from Central and Eastern Europe 
and US to discuss the topic of intermediaries and their liability proved to 
be an important forum which put emphasis on regulation and 
legislation, in particular. Although we could see that the need for 
regulation is growing steadily, we also should emphasize that the new 
online media landscape is not only Facebook, YouTube and Twitter. 
There are much more small fishes in the pool and when we are talking 
about the regulation, there are so many factors a government should 
consider not to destroy instantly other players of a pulsing sector. It 
seems to be clear that for the time being, nobody finished its homework 
properly. There should be better pieces of legislation, better self-
regulation and more-caring users to be able to say that we fulfilled the 
dream of online free speech and democratic Values.  

Key Message Learned 
from Stakeholders 

There is an obvious leaning towards overregulation on the part of the 
governments. Regulation of on-line platforms is a complex process that 
requires efforts from different stakeholders and from platforms in 
particular, to set up adequate internal regulatory mechanisms. 
Improved and forward-looking legislation taking into account the 
peculiarities of the digital environment is a desirable goal to this end. 

Key Lesson Learned from 
delivery of the event 

Discussions at universities as venues can be very fruitful if they are based 
on open and immediate exchange of opinions and not necessarily on 
presenting PPs. 

Gender Aspects Balanced Speakers, Balanced Audience 

Number of Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements 
(Views of Videos, Mentions in Press 
etc.) 

22 22 Full Report Available 
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D4.8 Barcelona Seminar 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

20th February 2020  
 

Lead: UCP, M21F, JSI, NUIG 
Supported by SCM   

In-Person 

Duration of The Event Total Duration Mode of Broadcast 

7 hours 7 hours Recorded & Uploaded session by 
session 

Link to Recording https://www.youtube.com/watch?v=6wuj4nEHK2Y 
 
https://www.youtube.com/watch?v=NlLb1iHdloQ 
 
https://www.youtube.com/watch?v=sJpGeK4Y5wI 
 
https://www.youtube.com/watch?v=GMe0XZgVhZU 
 
https://www.youtube.com/watch?v=Jp9uZmKS-ok 
 
Dr. Lukasz Porwol interviewing the keynote speaker, Philip M. Napoli: 
https://www.youtube.com/watch?v=KCjBPXxgRSc 
 

Target Audience policy makers, academics, experts, journalists 

Key Presenters Prof. Philip M. Napoli, Sanford School of Public Policy, USA 
Dr. Nelson Ribeiro, the Catholic University of Portugal, Portugal 
Dr. Catarina Duff Burnay, the Catholic University of Portugal, Portugal 
Gustavo Sampaio, Deputy-director, Polígrafo, Portugal 
Dr. Jéssica Roberts, Researcher, the Catholic University of Portugal, 
Portugal 
Dr. Nuno Conde, IMPRESA, Chief Legal Officer, Portugal 
Isabel Nery, Vice-President, Sindicato dos Jornalistas - Portuguese 
Journalists’ Union, Portugal  
Dr. Tanja Pavleska, COMPACT, Jozef Stefan Institute, Slovenia  
Dr. Cátia Ferreira, the Catholic University of Portugal, Portugal 
Dr. Bissera Zankova, COMPACT, "Media 21" Foundation, Bulgaria 
Eulália Pereira, Department of Media Analysis, ERC – Portuguese Media 
Regulatory Body , Portugal 
Dr. Gergely Gosztonyi, COMPACT, Eötvös Loránd University, Faculty of 
Law, Hungry 

Professor. Jorge Pereira da Silva, Dean, Faculty of Law, the Catholic 
University of Portugal, Portugal  
Dr. Carla Ganito, the Catholic University of Portugal, Portugal   
Dr. Cristina Ponte, Researcher, EU Kids Online, Portugal 
Prof. Maria Helena Monteiro, President, APDSI – Association for the 

https://www.youtube.com/watch?v=6wuj4nEHK2Y
https://www.youtube.com/watch?v=NlLb1iHdloQ
https://www.youtube.com/watch?v=sJpGeK4Y5wI
https://www.youtube.com/watch?v=GMe0XZgVhZU
https://www.youtube.com/watch?v=Jp9uZmKS-ok
https://www.youtube.com/watch?v=KCjBPXxgRSc
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Promotion and Development of the Information Society, Portugal 
Paulo Teixeira, Member of RAN - Radicalization Awareness Network, 
Portugal 
Pedro Mendonça, Centro Nacional de Cibersegurança – National Center 
for Cybersecurity , Portugal 
Vítor Ventura, Security Researcher, Cisco Talos, Cisco, Portugal  
Dr. Lukasz Porwol, COMPACT,  National University of Ireland, Galway, 
Ireland 
(Dr. Andrej Skolkay, COMPACT, School of Communication and Media, 
Slovakia) replaced by: Dr. Lukasz Porwol, COMPACT, National University 
of Ireland, Galway) 
Dr. Peter Hanenberg, Director of Católica Doctoral School (CADOS), the 
Catholic University of Portugal, Portugal   
 

Event Description The Barcelona symposium was replaced with the Lisbon Symposium. 
The regional COMPACT Symposium was held on the 20th February 2020 
in Lisbon at the Catholic University of Portugal, organized in partnership 
with the Research Centre for Communication and Culture (CECC). The 
event was dedicated to the topics “Social Media, 

 Fake News and Cybersecurity”. 

The Symposium was attended by more than 150 people, including 
students, faculty members, representatives of government institutions 
based in Lisbon, representatives of NGOs and media companies. 

Key Message Learned 
from Stakeholders 

While the media have a fundamental obligation to serve the public 
interest, this obligation seems not to apply to social media, because they 
are perceived as tech enterprises and not content producers, even 
though they have become the major sources for news worldwide. 
Prof. Napoli pointed out that social media–driven news ecosystem 
represents a case of market failure in what he called the algorithmic 
marketplace of ideas. This market failure has led to the collapse of media 
companies and to citizens having less access to information that is 
curated by professionals who feel a real commitment to inform the 
public. Instead these are being replaced by news professionals who are 
mostly commitment to improving the profitability of the social media 
companies. Thus, he advocates that regulation of social media should 
take into account that these are not only tech companies but instead 
businesses that do perform functions attributed to media organizations 
and therefore should be regulated accordingly. 
Jessica Roberts pointed out that around 60% of information is consumed 
through digital social networks. These do not have journalistic 
screening, so they enhance misinformation and end up acting as a 
polluting industry. While there may be commercial objectives in their 
creation, in many cases these are fuelled by political objectives. 
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According to data from the Reuters Institute Digital News Report 2019, 
although online news consumption is growing, more than 80% of 
Portuguese choose television as the most reliable medium. This brings 
challenges to media groups in order to offer accurate and credible 
information. These challenges were commented upon by Nuno Conde 
who mentioned the unfair competition between online media that have 
no commitment to ethical standards and traditional media organizations 
that have to manage professional newsrooms that act according to the 
journalism’s deontological codes and that have as their main mission to 
present reliable information to the public. 
 
The COMPACT project was also presented to the audience by Tanja 
Pavleska, namely its objective of presenting extensive and in-depth 
analysis of how technology, social media and convergence operate in a 
global scenario. The project identifies actions and limitations and 
becomes one of many other instruments for sustained and generalized 
information on the communication and social phenomena under 
analysis. In this way, the European Union brings together researchers, 
academics and different stakeholders with a view to building a 
regulatory framework that lives up to the new dynamics, promoting the 
construction of an ethically responsible European space. 

Key Lesson Learned from 
delivery of the event 

Debates organised at universities with the involvement of a wide array 
of stakeholders can be very vigorous, highly-engaging and full of solid 
argumentation. 

Gender Aspects Balanced Speakers & Balanced Audience 

Number of Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements 
(Views of Videos, Mentions in Press 
etc.) 

150 150  

 

D4.9 Brussels Seminar 
 

Date(s) Partners Responsible Mode of Delivery/Type of Event 

21 October 
2019  
 

Lead: DIGITAL SME, SCM, 
NUIG, PSD, JSI, M21F, AEI  

In-Person 

Duration of The 
Event 

Total Duration Mode of Broadcast 

6h  6h Streamed Online & Recorded 

Link to 
Recording 

Recording: 

https://twitter.com/projectcompact/status/1186280052369084416?s=20 

https://www.youtube.com/watch?v=1gpY-8hUYo8 

https://www.youtube.com/watch?v=1gpY-8hUYo8
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https://www.youtube.com/watch?v=A4Q3atp6FGE 
https://www.youtube.com/watch?v=Rbf5KpM7HS8 
https://www.youtube.com/watch?v=rWH5Weox0lc 
https://www.youtube.com/watch?v=zS2RBYxdy-g 
https://www.facebook.com/521246748238143/videos/1350488668459370 
https://www.facebook.com/521246748238143/videos/403670543905661 
https://www.facebook.com/521246748238143/videos/558361138304817 
https://www.facebook.com/521246748238143/videos/461190544502149 
https://www.facebook.com/521246748238143/videos/1396367657212296 
https://www.facebook.com/521246748238143/videos/2390672794539858 
 

Target 
Audience 

Stakeholders in Brussels: Representatives of civil society organisations, 
researchers, EU policymakers, business representatives 
 
The symposium brought together policymakers, academics, NGOs and other 

stakeholders to discuss how to make social media and our democratic 

discourses more resilient to extremism and disinformation, especially in light 

of elections. 

 

Key Presenters Keynote 
Ambassador Tomáš Kozák, Permanent Representation of the Slovak 
Republic to the EU 
 
 
 Paolo Cesarini, Head of Unit, Media Convergence and Social Media at DG 
CNECT, European Commission, Belgium  
Alexandre Alaphilippe, Executive Director, EU DisinfoLab, Belgium 
Ľuboš Kukliš, Chair of ERGA and Executive Director at The Office of the 
Slovak Council for Broadcasting and Retransmission (CBR), Slovakia 
Raphael Kergueno, Policy Officer, Transparency International, Belgium 
 Lutz Güllner, Head of Division Strategic Communications, European External 
Action Service, Belgium 
Martin Gajdoš from the Slovak Ministry of Interior, Dept. of Elections, 
Referendum and Political Parties, Slovakia 
Miroslava Sawiris, Globsec NGO, Slovakia 
Florian Pennings, Cyber Security Policy Manager at Microsoft Brussels, 
Belgium 
Rasťo Kužel, MEMO 98 (specialist media monitoring organization), Slovakia 
Co-funded by the Horizon 2020 programme of the European Union, Belgium 
Dr. Lukasz Porwol, Deputy leader at eGovernment Unit, Insight Centre for 
Data Analytics, NUI Galway, Ireland 
Dr. Tanja Pavleska, Laboratory for Open Systems and Networks, Jozef Stefan 
Institute (JSI), Slovenia 
Dr. Andrej Skolkay, School of Communication and Media, Slovakia 
Oles Kulchytskyy, Agency of European Innovations, Ukraine 

https://www.youtube.com/watch?v=A4Q3atp6FGE
https://www.youtube.com/watch?v=Rbf5KpM7HS8
https://www.youtube.com/watch?v=rWH5Weox0lc
https://www.youtube.com/watch?v=zS2RBYxdy-g
https://www.facebook.com/521246748238143/videos/1350488668459370
https://www.facebook.com/521246748238143/videos/403670543905661
https://www.facebook.com/521246748238143/videos/558361138304817
https://www.facebook.com/521246748238143/videos/461190544502149
https://www.facebook.com/521246748238143/videos/1396367657212296
https://www.facebook.com/521246748238143/videos/2390672794539858
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Munir Podumljak, President, Partnership for Social Development (PSD), 
Croatia 
Elisabetta Biasin, Legal Researcher, KU Leuven Centre for IT & IP Law – imec, 
Belgium 
Paolo Celot, Founding Member and Secretary General, EAVI – Media 
Literacy for Citizenship, Belgium 
Thomas Carette, Independent Data Scientist & Organiser of Data Science 
Brussels Meetups, Belgium 
Annika Linck, EU Project Manager, European DIGITAL SME Alliance, Belgium 
 
 

Event 
Description 

The Brussels symposium focused on the timely issue of the role of social 
media and technology on European Elections 2019 under the title 
“Disinformation in the European Elections 2019: The role of social media & 
technology trends. “ 
The discussion was organised around four panels: 
Panel 1: What lessons can be learnt from disinformation in the European 
Elections? How effective were the measures taken? 

This session examined how effective the voluntary code of practice has been 

and if there is an urge to do more. The panellists approached the good lessons 

to be learnt about what can be done in terms of addressing the phenomenon 

of disinformation and its effects on public opinion. 

Panel 2: What types of threats? Misinformation, disinformation, hacking – 

who are the players and what to do about those threats? 

Misinformation, disinformation and hacking are some of the threats that the 
EU elections face. Who are the players behind this and what can be done 
about these threats? The panel provided an overview on the types of 
disinformation and misinformation threats in elections, to identify the main 
players, the role of external influence and populism in Europe. 
Panel 3: Discussion of COMPACT findings: Overview of regulatory initiatives 

and suggestions in Europe and beyond in the area of “Information disorder 

and social harms” 

In this panel some preliminary results of the project COMPACT were 

presented. 

Panel 4: Role of social media platforms: How can data reliant platforms act 

responsibly? 

Preliminary findings from the COMPACT project were presented such as the 

overall mapping of technological, regulatory and policy developments in 

social media and convergence.  

 

 

Key Message 
Learned from 
Stakeholders 

The symposium brought together policymakers, academics, NGOs and other 

stakeholders to discuss how to make social media and our democratic 
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discourses more resilient to extremism and disinformation, especially in light 

of elections. 

The topics discussed in the four panels have been the focus in subsequent 
discussions related to the regulation of social media and online platforms. 
For instance, panel 4 raised the question of the business model when it 
comes to the role of large platforms in disseminating illegal and/or harmful 
content. The discussion in panel 1 and 2 focused more on the topics that are 
now covered under the Digital Services Act and Democracy Action Plan. 

Key Lesson 
Learned from 
delivery of the 
event 

A wide consultation and discussion among concerned stakeholders are 
needed. The impact of technology on the way we interact, on our society 
and democracy has many facets and requires a broad debate and 
understanding. 

Gender Aspects Balanced Speakers & Balanced Audience 
18 speakers, out of which 4 women. The audience was more mixed and 
balanced. 

Number of 
Registered 
Participants 

Number of Participants  
Attending The Event 
 

Dissemination Achievements (Views of 
Videos, Mentions in Press etc.) 
 

>100 >100 YouTube: 50+ views 
Twitter: Livestream during event (views no 
longer visible) 
Report and news item sent to over DIGITAL 
SME contact list (over 2000 contacts) 
Article: https://www.digitalsme.eu/notes-
from-the-compact-symposium/ 
Agenda: https://www.digitalsme.eu/event-
disinformation-in-eu-elections-the-role-of-
social-media/ 
 

 

D4.11 Kyiv Symposium 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

12th of March, 2020 Lead: AEI, NUIG, PSD, M21F   Mix: Offline+Online  

Duration of The Event Total Duration Mode of Broadcast 

5h – day 1 5 hours Streamed Online & Recorded 

Link to Recording https://youtu.be/fwzGq92LgEY 

Target Audience Representatives of policy makers, media, NGOs, universities and 
research organizations 

Key Presenters • Mykola Kniazhytsky, Member of parliament (member of the 
Verkhovna Rada of Ukraine Committee on Humanitarian and 
Information Policy), Ukraine 

https://www.digitalsme.eu/notes-from-the-compact-symposium/
https://www.digitalsme.eu/notes-from-the-compact-symposium/
https://www.digitalsme.eu/event-disinformation-in-eu-elections-the-role-of-social-media/
https://www.digitalsme.eu/event-disinformation-in-eu-elections-the-role-of-social-media/
https://www.digitalsme.eu/event-disinformation-in-eu-elections-the-role-of-social-media/
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• Mykyta Poturaiev, Member of parliament (member of the Verkhovna 
Rada of Ukraine Committee on Humanitarian and Information Policy), 
Ukraine 
• Ivan Kulchytskyy, President of NGO AEI, Ukraine 

• Vitaliy Moroz, Head of New Media Department – Internews, Ukraine. 
• Dr. Lukasz Porwol, Deputy leader at eGovernment Unit, Insight 
Centre for Data Analytics, NUI Galway, Ireland (online) 
• Dr. Evangelia Psychogiopoulou, Senior Researcher, Hellenic 
Foundation for European and Foreign Policy (ELIAMEP), Greece (online) 
• Ellina Shnurko-Tabakova, Head of Council information safety and 
cybersecurity NGO, Ukraine 

• Halyna Pastukh, Deputy Director, TEXTY, Ukraine 

Event Description The purpose of the event was to present findings of the COMPACT 
project on approaches and practices of counterfeiting and regulation of 
social media in EU countries in the context of convergence. To present 
experience and tools of Ukrainian organizations in these areas, to 
discuss, in an open discussion format, the key proposals of the new 
draft law on regulation of online media and social networks in Ukraine, 
as well as the possibility of cooperation with the EU in this area in the 
context of European integration processes and existing EU grant 
programs. 
 
The main topics of the speeches and discussions: 
• Fakes and opposition to propaganda 

• Misinformation - the main types and tools of fight 
• Freedom of expression, free access to networks and changing the 
rules of online platforms 

• What are the key trends in approaches to regulating online media 
and social networks 

• Case law tackling information disorder 

• The extent of the responsibility for disseminating misinformation and 
disinformation 

• The development of media literacy and the role of education and civil 
society 

• What are the prospects for the development of online media and 
social networks 

• Ukraine - as a testing ground for hybrid information warfare tools 

 
Materials of the event: 
https://aei.org.ua/materials-of-round-table-fake-news-and-validation-
of-information-in-social-networks-kyiv-ukraine-12-march/ 

Key Message Learned 
from Stakeholders 

Mr. Poturaiev expressed his hope that the analytical materials of the 
COMPACT project would help to find answers to these questions 1. Do 
we recognize the problem of misinformation? 2. Does this need to be 
addressed? 3. How to solve it - law or other regulation? And if all the 
answers are yes, then there must be a law, and the fourth question is 
what this law should be. 
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The participants of the event emphasized the great role of supporting 
media literacy and teaching media culture, especially among young 
people. In this regard, there are high expectations for the inclusion of 
these topics in secondary and high school educational programs. 
Collaboration with think tanks, NGOs and other stakeholders is also 
needed. 
Participants confirmed that media legislation in Ukraine is already 
outdated and takes very little account of media convergence 
processes. Therefore, legislative changes are necessary. This requires 
taking into account COMPACT materials in the formulation of a 
regulatory policy in the media field in Ukraine and how Ukraine will 
fulfil its obligations in the media field within the framework of the 
Ukraine-EU Association Agreement and what could be the next 
prospects for the development of cooperation with the EU 

 

Key Lesson Learned from 
delivery of the event 

The preparatory phase was very important to engage relevant target 
group and such stakeholders like members of the parliament. 
In order to interest stakeholders, disseminate findings of COMPACT 
project and form the agenda of Kyiv event, AEI performed the 
following activities: 
• monitored publications in online media and social networks 
concerning the election of the President of Ukraine (March-April 2019) 
and elections to the Parliament of Ukraine (June-July 2020). The 
election results were greatly influenced by the candidates' activity in 
social media, and there were many fakes and aggressive social media 
discussions between supporters of various candidates and parties. 
• monitored the activities of major stakeholders in counteracting 
Fakes news and Disinformation, especially the information influence of 
Russia, which actively uses online media and social networks in a 
hybrid war against Ukraine. 
• participated in many related Fakes news and Disinformation 
related events organized by key stakeholders with the emphasis on the 
events at the beginning of 2020 dedicated to the discussion of new bill 
“On Media” (e.g. 
https://www.facebook.com/events/183223166325766); 
• joined the discussion of proposals for regulation of online 
media and social networks in the bill «On media» in order to include 
the main regulatory suggestions to the agenda of our event; 
• Expanded communication with stakeholders in the field of 
online media and social networks. 
 

Gender Aspects Balanced Speakers (6 male, 6 female), Balanced Audience 

Number of Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements 
(Views of Videos, Mentions in Press 
etc.) 

54 48 (28 participants participated 
onsite, 4 participants 

More than 1000 video views on 
Facebook. 
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participated online with their 
presentations and around 16 
online viewers were watching 
live broadcasting.) 

More then 4400 people reached in 
the event in Facebook. 
The information about the event, 
discussion topics and COMPACT 
materials were also disseminated 
on Twitter and LinkedIn. The 
materials were also disseminated 
via direct e-mail mailing to target 
groups.  

 

D4.12 Immersive Technologies Symposium 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

19th and 20th 
of October 

Lead: NUIG Online Immersive VR & Online ZOOM  

Duration of 
The Event 

Total Duration Mode of Broadcast 

Day I: 2h30m 
Day II: 
3h30m  

6 hours Streamed Online & Recorded 

Link to 
Recording 

The video recording of the rehearsal immersive VR pre-event:  

https://www.facebook.com/p0rwol/videos/10223628503763608 

The video recording of the entire session on Day I:  

https://www.facebook.com/watch/live/?v=354483312453101 

The video recording of the entire session on Day II:  

https://www.facebook.com/watch/live/?v=761408641372792 

  

Target 
Audience 

Policy Makers, Immersive Technologies Experts, Acedemics 

Key 
Presenters 

 
Day I : Fully Immersive Session (Immersive VR headsets made obligatory for 
speakers and audience to engage)  
 
Dulce Baerga, WebXR and 3D Producer, Los Angeles, USA 
 
Suzan Oslin, eXperiene, UX Working Group, Open AR Cloud, Los Angeles, USA 
 
Damian Karczewski, VR Studio Founder, Poland 
 

https://www.facebook.com/p0rwol/videos/10223628503763608
https://www.facebook.com/watch/live/?v=354483312453101
https://www.facebook.com/watch/live/?v=761408641372792
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Adam Halawani, VR Technologist, Pixelate, Jerusalem and University of Regina, 
Canada 
 
Day II : Standard ZOOM Session  
 
I Keynote: Timmy Ghiurau – Head of Simulation and VR/XR at VOLVO,  Sweden  
 
II Keynote: Chantalla Pletier, Multimedia artist, Immersive Theatre, Artistic 
sensory and interactie VR performances, CREW ERIC JORIS, The Netherlands  
 
Ina O’Murchu, Technoprenur and Creative Technologist “Technologies Impacting 
Society”, Ireland 
 
Dulce Baerga, WebXR and 3D Producer, Los Angeles, USA 
 
Suzan Oslin, eXperiene, UX Working Group, Open AR Cloud, Los Angeles, USA 
 
Adam Halawani, VR Technologist, Pixelate, Jerusalem and University of Regina, 
Canada 
 
 

Event 
Description 

Immersive Technologies Symposium which was marketed as European Immersive 
Technologies Symposium has been set up as a venue to engage with media 
convergence stakeholders over the topic of the latest, emerging generation of social 
media, leveraging Immersive Virtual Reality Technologies – Social VR.  
 
Since the Symposium was supposed to be organised online and on the topic of 
Immersive Virtual Reality, therefore the host, NUIG decided to take that opportunity 
to experiment with the new convergent media environment and to organise the 
symposium actually using the Immersive Virtual Reality technologies by leveraging 
the free popular Social VR platform – AltspaceVR owned by Microsoft. 
While standard VR events (on screen) have been organised widely, to our 
knowledge that has been the first official event of that kind delivered by any EU-
funded project or the first EC-branded symposium to exclusively apply Immersive 
Virtual Reality (using Head Mounted Display) for both speakers and the audience. 
Specifically, by Immersive VR Symposium we understand an online synchronous 
event where all the participants engage in serious communication using the Virtual 
Reality Headsets exclusively – no desktop or mobile VR engagement was allowed for 
any participant. Therefore, in our symposium, all speakers and participants are fully 
immersed in the Virtual Environment rather than observing a virtual scene on the 
screen removing to what is referred in the literature as the “screen barrier” and 
enable the participants full co-presence. 
 
Implementing a symposium in fully Immersive VR required a novel approach and 
was a challenging task for COMPACT team. Considering that accessibility of 
Immersive VR technologies is still limited (VR headsets are still not in every home), 
we decided that another classic online symposium will be organised on the following 
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day using ZOOM platform. The dual mode of delivery has been considered as 
another take on convergent media approach and a possible source of rich data on 
the difference of serious symposium delivery based on the use of either using the 
legacy (ZOOM) and or the emergent Immersive Social VR (AltspaceVR) technology. 
Therefore the symposium itself became part of the COMPACT research into 
emerging technology trends, the benefits, the potential challenges and the risks 
associated with the new medium. 
 
We hope that the material from our symposium will assist policy makers, academics, 
experts and general audience in answering the burning questions related to the 
latest media convergence effects reflected in the emergent Immersive VR 
technologies. While still perceived commonly to be “thing of the future” the VR 
technologies already make strong entry into various areas introducing changes and 
impacting global markets through major applications to business, medicine, 
engineering, car industry, government, education and entertainment sector. VR is in 
fact a large convergent media framework that can absorb all available 
communication and media solutions to date while allowing completely new ways of 
engagement to be implemented in parallel. 
Having said that, this is still an evolving and fast changing domain with major 
innovation introduced frequently and significant investments are made both in 
hardware and software solutions by major ICT players. Immersive VR brings new 
paradigm to online communications that needs to be further researched and 
investigated to be properly applied to various domains. It is also important to 
address some of the major challenges that these systems may bring. While it is still 
quite early to talk about mainstream Social VR platforms the imminent release of 
some of the major platforms such as Facebook Horizon (beta testing at the moment) 
creates a need for faster action from the European entities side to secure their 
position in the emerging market whether in terms of convergent information media, 
TV, entertainment media, business communications, education or in the e-
Government and digital public services areas. 
We believe that the VR symposium framework created for this Immersive 
Symposium purposes can be a valuable asset that can be re-used by other EU 
projects and a broader set of stakeholders for further investigation and online 
meeting delivery alike. 
 
The Day II keynote presentation by the representative of VOLVO brough much hope 
for the future of the European VR industry. In particular, VOLVO has already proven 
to apply efficiently the VR technologies to their car production pipeline making 
specific savings on the design and production of new models. VOLVO leverages 
simulation to evaluate mechanics, engineering, safety features, specific aesthetic 
and economic aspects of their designs as well as to generate entire user experiences 
before the models are put even into prototype stage. VOLVO uses the cutting edge 
Varjo VR technologies (the best VR headset technology on the market) to innovate 
in many areas of their daily business and major investments are made to further 
expand those research & development efforts.  
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Key Message 
Learned 
from 
Stakeholders 

• VR technologies can help with some of the major challenges that struck the 
media in the times of pandemics but create also entire new means for 
content production and consumption not explored before, bringing many of 
the serious TV and entertainment cases to the next level.  

• No major investments in Europe seem to be made at a scale and magnitude 
present in other parts of the world and that creates a space for extended 
domination of the USA-based and Asia- based new players . 

• With many benefits and new affordances, VR also may bring a completely 
new set of possible privacy and ethical issues that have to be further 
explored (such as telemetry-based individual identification) 

Key Lesson 
Learned 
from 
delivery of 
the event 

The novel mode of delivery used in our symposium (in Day I) requires higher 
overhead to deliver than standard teleconference-based symposium. However, the 
major challenge is linked with the propagation of the technology and the familiarity 
of the speakers and participants with the new medium. 
The use of Social VR for hosting serious events is not yet as streamlined as the 
common use of teleconferencing but it is already an easy enough process to follow 
if one wishes to achieve higher level of audience engagement and much better 
participation experience for both speakers and the audience.  
At some stage the use of VR may significantly substitute the need for in-person 
meetings therefore bringing savings to the governments & companies funding 
business trips and allowing substantially lower CO2 footprint for collaboration-
intensive projects. 

Gender 
Aspects 

We achieved great gender balance both for speakers and audience. On day I we 
had two women and two mean speaking. On Day II we had four women and 2 man. 
Additionally gender aspects were widely discussed on both days in terms of gender 
and technology and the meaning of gender in digital society. 

Number of 
Registered 
Participants 

Number of Participants  
Attending the Event 

Dissemination Achievements (Views of 
Videos, Mentions in Press etc.) 

118 50 255 – views during the stream on 
Facebook platform on day I and 200 on 
day II  
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D4.13 Emergent TV & Video Content Production 
Symposium 
 

Date(s) Partners Responsible Mode of Delivery/Type of Event 

21st of October Lead: NUIG, Mediaframe  Online ZOOM 

Duration of The Event Total Duration Mode of Broadcast 

2h  2h Streamed Online & Recorded 

Link to Recording Emergent TV & Video Content Production Lead in Interview by Dr. 
Lukasz Porwol: 
https://www.facebook.com/p0rwol/videos/10222360986556470/ 

The video recording of the session:  

https://www.facebook.com/compact.media.eu/videos/341568467103513  

 
Target Audience media, content creators, journalists, storytellers, researchers, 

academics 

Key Presenters Iliana Franklin, Lead Storyboarding Tutor at Escape Studios, Director at 
Mediaframe, UK  
Anastasia Gurova, Director & Animator, UK 
 
Austin Hill, Editor and Cinematographer, UK 
 
Molly Babington , Animator, 3D Producer, Online Influencer, UK 
 
Stevie Stedman, Storyboarding specialist, UK 
 
Leroy T.P Dias, Director specialised in feature film, UK 
 
 

Event Description The Emergent TV & Video Content Production Symposium (TETVC) has 
been bundled up with our Immersive Technologies Symposium (ITS or 
EITS) and complemented the latter as the 3rd day of the symposium. The 
reason for that is that we realised that similar set of stakeholders would 
be interested in both and for practical reasons (optimising efforts) it 
made sense to collocate the two symposia. Having said that, the Day II 
of the EITS already overlapped with TETVC however we separated the 
reporting for clarity and more focused analysis. Specifically, while EITS 
(with two modes of delivery: Immersive VR and ZOOM) was focused on 
different aspect of emergent media convergence through Virtual Reality 
(VR) technologies with its core affordances and edge over legacy 
communication channels, the TETVC (ZOOM) focused on content 
production in a broader concept of Extended Reality (XR) Technology. In 
challenging times of COVID-19 pandemics the benefits of XR that allow 

https://www.facebook.com/p0rwol/videos/10222360986556470/
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remote performance and content consumption elevated the need for 
discussion about the emergent XR technologies as an important 
component in the fast progressing media convergence and that is in line 
with COMPCT project mission to tackle the most recent and pressing 
issues and innovation. 
The Emergent TV & Video Content Production Symposium was preceded 
with a COMPACT interview conveyed by Dr. Lukasz Porwol with an 
established producer and director Paul Lazniak from GreenCave Studios 
in Poland. Paul ,who has a large portfolio of Music Videos, 
Advertisements, Sport Videos and Live-TV pieces covered, transitioned 
from traditional media towards convergent XR-powered TV & movie 
productions. From the discussion it is clear that XR-based next-
generation emergent TV & video production studios are already 
available and the pace of development is accelerating in line with the 
progress in the VR and gaming industry. 
The interview conducted set the scene for our Immersive Technologies 
and Emergent TV & Video Content Production Symposium with some 
real-business use-cases presented. 
 
In the symposium we discussed emergent Virtual Reality (VR) and 
Augmented Reality (AR) technologies are often referred to using a 
common, umbrella term Extended Reality (XR). As media convergence 
progresses so is the internal convergence of virtual technologies with 
multi-mode devices and software that support VR , AR and mixed modes 
of use. 
Emergent XR technologies perpetuate the progressing convergence of 
ICT and media and brought new opportunities to content creators, 
especially young artists and video producers. New means and paradigms 
of content creation reliant on real-time CGI 3D graphics and availability 
of “Immersive consumption” by the audience (through 360 & Spherical 
Videos and interactive XR) extends the possibility offered by mainstream 
and legacy media channels. The capacity brought by emergent XR for 
remote work and location independent performance has been 
particularly important in the time of COVID-19 pandemics. 
In particular, the event was intended to review and discuss the aspects 
of convergent media through exploration of modern approaches to 
storytelling with the use of emergent XR technologies. 
 
Directing the XR screen for virtual production brings many challenges, 
one of them is what stories can you tell through VR that you could not 
with any other type of media. In our symposium Art director Iliana 
Franklin discussed with Escape Studios MA graduates in storyboarding 
and previz the story development process for VR production. The panel 
provides an opportunity for a discussion with audience. 

Key Message Learned 
from Stakeholders 

One of VR’s strengths is that it has been regarded as an Empathy 
Engine/machine. Although, while that term has faced backlash and 
accused of being a buzzword however there is plenty of evidence of the 
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medium getting a more unique empathetic reaction out of the audience 
compared to other mediums. That creates new opportunities and risk 
for developing new convergent media materials. 
 
XR convergent production requires new set of skills and more interactive 
approaches.  In terms of storytelling it is important to guide an 
audience's attention naturally through various visual or audible 
techniques to not only utilize the VR’s immersive capabilities as well as 
provide them with enough engagement and acknowledgement that 
they have a presence . 
 
When the XR experience calls upon the audience to interact with the 
experience, the basic method to designing XR storytelling resembles the 
approach needed when designing a story for a video game. In fact the 
emerging XR-based production has very much in common with game 
development both in terms of tools used as well as the approaches 
applied. Therefore that domain builds heavily on assets already 
developed by the mainstream gaming industry. That however only 
benefits the emerging domain that draws from established frameworks 
and practice 

Key Lesson Learned from 
delivery of the event 

The Lecture or tutorial style of the session did fit very well to part of the 
audience for its informative value, other feedback we got that the 
sessions should be made more interactive to ensure audience 
engagement in the online session. 

Gender Aspects We put extra effort at having well gender balanced set of speakers 
with 4 women and 2 man and well balanced audience 

Number of Registered 
Participants 

Number of Participants  
Attending The Event 

Dissemination Achievements 
(Views of Videos, Mentions in Press 
etc.) 

50 25 100 – views during the stream on 
Facebook platform 

 

D4.14 The Broken Internet Symposium 
 

Date(s) Partners Responsible Mode of Delivery/Type of Event 

21st of January 2021 Lead: NUIG, PSD, AEI  Online ZOOM  

Duration of The Event Total Duration Mode of Broadcast 

3h 30min 3 hours 30 minutes Streamed Online & Recorded 

Link to Recording The video recording of the entire session:  

https://www.facebook.com/compact.media.eu/videos/463615947972982  

 

Target Audience policy makers, journalists, media, experts, researchers, academics 
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Key Presenters Mykyta Puturaiev, Deputy chairman of the Committee on 
Humanitarian and Information policy in the Parliament of UKRAINE, 
Ukraine 
 
Paolo Celot, Founding member and Secretary General of the European 
Association for Viewers Interest, Belgium 
 
Xianhong Hu, UNESCO’s Programme Specialist and global focal point of 
Internet Universality Project at the Sector of Communication and 
Information, France 
 
Dr. Loni Hagen, Assistant Professor at School of Information at 
University of South Florida (Law, Information Studies and Information 
Law), USA 
 
Dr. Sara Metcalf, Associate Professor of Geography at the State 
University of New York (dynamic simulation modelling in study of social 
systems, information spread in social networks), USA 
 
Emmet Ryan, technology journalist, connected editor with Business 
Post,Ireland 
 
Ciaran Tierney, former newspaper journalist and award winning 
blogger, Ireland 
 
Dagmara Sidyk, University of Warsaw(media law, policy and media 
monitoring), Poland  
 
Ina O’ Murchu, Digital Agency, Ireland  
 
Molly Babington, Director, animator and online Influencer, UK 
 
Iliana Franklin, tutor at Escape Studios and Art Director at Mediaframe, 
UK 
 

Event Description The Broken Internet Symposium (TBIS) was originally planned on 21st of 
December but has been postponed to 21st of January 2021. Our decision 
was driven by principle of assuring top-quality event and including newly 
investigated elements in the discussion.  
TBIS has been set up as a venue to engage with media convergence 
stakeholders over the issues researched under Work Package 3 relating 
to challenges witch social media pre-standardisation linked with the 
issue of competition between platforms and mainstream media as well 
as an elaboration the un-investigated influence of technology platforms 
on democratic processes at national, EU and broadly international level. 
Specifically, TBIS symposium has been designed as a part of the response 
to the project review recommendation to look closer at pre-
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standardisation challenges from social media and media convergence 
perspective. That expectation coincided with increasingly visible 
challenges related to the issue of information gatekeepers, freedom of 
speech vs. moderation and censorship as well as biases induced by 
advertising models. Those issues came out as very prominent in 
particular in the last part of the USA election and final moments of the 
45th presidency.  
 
Our symposium assists policy makers and general audience in answering 
the burning questions related to the issue of media convergence and the 
interplay of ICT, media and social media in the context of the rise of the 
influence of the information highways gatekeepers and issues of 
freedom of speech and endangered democracy. We elaborated in 
particular upon the major challenges faced by traditional news and 
information dissemination approaches and visible, progressing decline 
of traditional media. The downfall of traditional media is reflected both 
in terms of lower quality of news, increased disinformation and 
manipulation but also through shrinking revenue and many smaller 
media houses going out of business. Traditional business models are not 
sustainable and if media do not adapt to the fast-changing socio-
technical reality, they will face extinction. In that context, the emergent 
media building their profile online, as well as the (so called) influencers 
also face issues resulting from the social media monopolies and the 
limited space for fair treatment in the market. The increased online 
competition and limited choices in terms of dissemination highways 
create new challenges for freedom of speech and political plurality, 
encumbering any healthy debate. The speakers agreed that strong 
regulation of platforms or innovative AI-driven solutions to tackle 
disinformation and political biases have so far failed to ensure safe and 
fair public discourse. That issue is also propagated in terms of unequal 
revenue and largely unfair participation in the value created and 
disseminated online, often harming the new players that wish to join the 
market. 
As a response to the above issues, a recommendation has been made 
for the policy makers and the relevant stakeholders to focus more on 
ensuring better media literacy, widen the market, introduce more 
options for dissemination, and allow the public space to self-balance 
rather than taking the rule of enforcement. Therefore, the solutions are 
sought to come from allowing the convergence of ICT, media and social 
media to progress and evolve in an organic manner. 

Key Message Learned 
from Stakeholders 

The speakers concluded, that non-factual politically important 
information is allowed to be disseminated that can have very significant 
implications. The people who are misguided by disinformation hosted 
on the platforms can endanger not only the public stability and safety 
but can also endanger the platforms themselves and their business 
models. Few examples of attacks on the infrastructure were given (5G 
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towers burned). However, extreme cases of that kind should not be 
considered a problem but rather the symptom of The Broken Internet. 
 
The other aspect discussed in the panel related to the issue of online 
biases and how do they affect democracies in the context of ICT, media 
and social media convergence. The research shows that the paradox of 
Social Media is that the majority of users (like on Twitter -65%) are left-
leaning ideologically but most influential accounts are coming from the 
right-leaning ideologically group. 
 
The two initiatives from the European Commission: DSA and DMA seem 
to be of great importance and are hoped to bring more balance in this 
field and bring more clarity to the processes that govern the online 
communication spaces. Nevertheless, speakers stressed that despite all 
the efforts regulation or standardisation is not necessarily the solution 
that is going to bring a fundamental change to the ecosystem and the 
way the information is disseminated. Instead, specific new business 
models and market changes followed by relevant efforts at 
guaranteeing sufficient level of media literacy is provided. Regulation 
should rather focus on supporting a fair competitive market rather than 
interfere with news dissemination at the level of content. 

Key Lesson Learned from 
delivery of the event 

The shorter interventions and a broader set of speakers allowed more 
engaged session that was appreciated both by speakers and broader 
audience 

Gender Aspects We put extra emphasis to ensure gender balance when composing the 
panels and we had 6 women and 4 men among the invited external 
speakers at the symposium. In terms of COMPACT speakers, we had 
one woman and 2 men. 

Number of Registered 
Participants 

Number of Participants  
Attending the Event 

Dissemination Achievements (Views 
of Videos, Mentions in Press etc.) 

142 70 300 – views during the stream on 
Facebook platform 7700 – total reach 
on Facebook 
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ADDITIONAL EVENTS REPORTING 

In the course of our raising awareness and stakeholder engagement campaign we have organised, co-
located and attended many important events and presented COMPACT contents in many venues in-
person and online. Here we present a selection of important contribution towards disseminating 
COMPACT results to the core stakeholder groups. 

Adria Information Disorder AI Tools 2018 Workshop 
Koper, Slovenia 

29 and 20 June 
2018 

Lead: SCM In Person 

Duration of The 
Event 

Total Duration Mode of Broadcast 

Day I : 4h Day II 3h  7h No Broadcast, No Recording  - Extensive Minutes 
Available 

Link to Recording N/A 

Target Audience Policy makers, academia, experts 

Key Presenters  
Nikolaou Stefanos, machine learning data scientist at DirectID, UK 
Dr. Andrej Školkay, SCM, Slovakia 
Dr. Bence Ságvári, Eotvos Lorand University, Hungary 
Bernadette Bencoe (via Skype), USA  
Peter Matzneller,  Consultant for Legal and European Affairs at the Joint 
Management Office of the German supervisory bodies for commercial 
television in Berlin, Germany 
Francesco Adolfo Danza, Founder and President of Digital Video SrL, Italy 
John Boyd, the Daily Slovak News, Slovakia 
 

Event Description A small expert discussion about challenges of AI related to social media 
regulation. There was prepared 67 pages Reader for participants. The event 
attempted to highlight rising importance of AI in many aspects of social media. 
Specific topics that were discussed related to the actual operation of AI, the 
strengths and weaknesses of AI tools in fighting fake news and factchecking 
and the journalistic and media perspectives on the use of this novel 
technology. In the discussion Bernadette Bencoe questioned the accuracy of 
the algorithms in analysing people, as the predictions can often be wrong. Dr. 
Bence Ságvári introduced  the “Algorithmic societies” project and Francesco 
Adolfo Danza - the project “Fandango”, which is aimed at detecting and 
combatting fake news and its dissemination by combining merging 
technologies from big data analysis and AI and creating a set of tools to support 
the detection of fake news and misinformation. 
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Key Message 
Learned from 
Stakeholders 

The conclusion was that although some open-source solutions can be useful, 
funding would be required to undertake a more comprehensive analysis of 
available AI tools and functionalities. 
 

Key Lesson 
Learned from 
delivery of the 
event 

 Everyone agreed that a standard matrix would have to be established and 
then the analysis performed combining media and IT experts to get it right. An 
alternative would be to get access to proprietory data and run independent 
test focused at accuracy and comprehensiveness with real sample of FN. 
 

Gender Aspects Balanced Speakers, Balanced Audience 

Number of 
Registered 
Participants 

Number of Participants  
Attending The Event:   

Dissemination Achievements:  
 

6 8 Full 9 Pages long Report Available, also 
(originally) on the website 

 
 

 

Dortmund Awareness Campaign at Joint 
conference of the section International and 
Intercultural Communication (DGPuK) and the 
network Media Structures *Inter/Transnational 
Media Policy and Regulation in Digital 
Environments 

24-25 October 
2019 

Lead: SCM In Person 

Duration of The 
Event 

Total Duration Mode of Broadcast 

Day I : 4h Day II 3h  7h No Broadcast, No Recording  -  Minutes Available 

Link to Recording N/A 

Target Audience researchers, policy makers 

Key Presenters Pascal Schneiders  (Mainz University ,Germany) 
R.Suarez Candel, head of Media Intelligence Unit, EBU 
Prof. Lizzie Jackson (LSBU, London, UK) 
Stephanie Fuchsloch (Dortmund University, Germany) 
Dr. Christine Horz (Ruhr University Bochum) 
Dr. Julia Lönnendonker (Vrije Universiteit Brussels) 
Dr. Florian Meissner (Heinrich-Heine University Duesseldorf) 
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Event Description COMPACT Project presented its findings and recommendations as part of its 
awareness raising efforts within WP4 (first part of Symposium planned for 
German stakeholders) at a Joint conference of the section International and 
Intercultural Communication (DGPuK) and the network Media Structures 
*Inter/Transnational Media Policy and Regulation in Digital Environments: 
Debates, Strategies, Innovations*, October 24-25, 2019. Venue of the even 
was Erich-Brost Institute, Dortmund, Germany.  
 
Compact Project, represented by Dr. Andrej Školkay from the School of 
Communication and Media in Slovakia, has presented and discussed three 
topics: 

1) Global Suggestions for Social Media Regulation with special focus at 
novel technology-based and economy-based approaches (or 
incentives-based approaches) to tackling social media harms. 

2) An Overview of Governmental Initiatives Targeting Online Harms. 
3) Social Media Governance in V-4: The Czech Republic, Hungary, Poland 

and Slovakia. 
 

Key Message 
Learned from 
Stakeholders 

At the beginning of February 2019, the German Federal Cartel Office 
(Bundeskartellamt or shortly BKartA) presented a groundbreaking decision 
against Facebook. The BKartA (Antitrust Authority) decided that Facebook 
takes a dominant position in Germany and abuses it in order to demand data 
from its users in a disproportionate extent. 
The decision of the BKartAs is a first essential one intertwining antitrust and 
privacy law. Due to the author, the measures required by the BKartA have a 
political signal effect and are the minimum that is required for proper 
functioning of an internal market. 
It could be argued that, with data protection law harmonized at EU level, 
sufficiently effective sanctioning instruments have been created and whether 
it the leverage of antitrust law is necessary to enforce data protection law as 
such. 

Key Lesson 
Learned from 
delivery of the 
event 

- 

Gender Aspects Balanced Speakers, Balanced Audience 

Number of 
Registered 
Participants 

Number of Participants  
Attending The Event:   

Dissemination Achievements:  
 

- - Report Available 
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Warsaw Symposium co-located with 5th Congress 
of Polish Communication Association  

Date(s) Partners Responsible Mode of Delivery/Type of Event 

19, 20, 21st of 
September 2019 

Lead: M21F, JSI, 
ELIAMEP, NUIG 
Supported by SCM 
Materials 

In Person 

Duration of The 
Event 

Total Duration Mode of Broadcast 

3 Days  [~16h] – 3 h COMPACT Streamed Online and Recorded 

Link to Recording COMPACT Session I  

https://www.pscp.tv/porwolluke/1jMKgwWMOMqKL  

COMPACT Session II  

https://www.pscp.tv/porwolluke/1lPJqePDDaNJb  

https://www.pscp.tv/porwolluke/1eaKbADBvRkxX  

 
Target Audience academia, policy makers, regulators, media, journalists 

Key Presenters 5th Congress of Polish Communication Association Key Speakers: 
 
Des Freedman - Professor of Media and Communication Studies at 
Goldsmiths, University of London 
 
Karen Donders - Professor at the Faculty of Economic and Social Science, 
Vrije Universiteit Brussel 
 
COMPACT symposium specifically: 
 
Hu Xianhong, UNESCO's program specialist at the Division of Freedom of 
Expression and Media Development, France 
 
Dr. Tanja Pavleska, JSI, Slovenia 
 
Dr. Bissera Zankova, Media 21 Foundation, Bulgaria 
 
Dr. Lukasz Porwol, NUIG, Ireland, Poland 
Dr. Evangelia Psychogiopoulou, Senior Research Fellow, ELIAMEP, Greece 
 
Dr. Federica Casarosa, Part-time Professor, Centre for Judicial Cooperation, 
European University Institute, Italy 
 

https://www.pscp.tv/porwolluke/1jMKgwWMOMqKL
https://www.pscp.tv/porwolluke/1lPJqePDDaNJb
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Event Description Warsaw Symposium – Collocated with 5th Congress of Polish Communication 
Association  
COMPACT Project delegation including representation from M21F, JSI, 
ELIAMEP and NUIG actively participated at the three-days 5th Congress of the 
Polish Communication Association that was held between 19 and 21st of 
September 2019 in Warsaw. The highly recognised event, hosted every three 
years, brings together a blend of people from media, including distinguished 
media stakeholders and a wide range of academics working in the domain. 
Poland as the largest state in the Eastern part of the EU is an important place 
where “north, south, east and west meet together”. The discussions held in 
that prominent event are strong reflection on the situation of media in the 
east while also reflecting some broader trends in Europe. The event was a 
perfect fit for COMPACT project presence which strives to provide more 
insights into media convergence in Eastern Europe in the context of Western 
EU and global contexts. 
Prior the event relevant materials were sent to the participants and the 
Congress Symposium participants were notified about COMP ACT participation 
and special COMPACT sessions. Additionally, a video was created highlighting 
some of the key findings of COMPACT in 2018/2019 period: 
https://www.youtube.com/watch?v=6Scupu4MeWQ&feature=youtu.be 
 
With some prominent keynote speakers including Des Freedman - Professor 
of Media and Communication Studies at Goldsmiths, University of London and 
Karen Donders - Professor at the Faculty of Economic and Social Science, Vrije 
Universiteit Brussel, the congress talks exhibited diverse and comprehensive 
views on the current and future state of media. At the forum UNESCO was 
represented by Hu Xianhong, UNESCO's program specialist at the Division of 
Freedom of Expression and Media Development and Ms .Xianhong also took 
part in the COMPACT sessions. In addition, a fruitful collaboration was 
established with her and Ms. Xianhong also participated in the 5G and TBIS 
symposia.  

Key Message 
Learned from 
Stakeholders 

The media have enjoyed undisputable power to shape democracies and 
societies for over a century. While for most of the 20th century media took a 
back seat and settled to mainly inform the societies and decision makers on 
important matters, the contemporary media emerged as powers capable of 
engaging masses directly, support radical social movements and initiating 
major political changes. In this context, the role of information providers 
seems to be shifting towards information management, emotion management 
(designed content) and reality creation - “Power creates realities” . 

Key Lesson 
Learned from 
delivery of the 
event 

We have experienced serious technical issues with the camera streaming & 
recording COMPACT session. Technical limitations (due to lack of spare 
equipment) may limit online participation. 

Gender Aspects Balanced set of Speakers and Audience 

Number of 
Registered 
Participants 

Number of Participants  
Attending the Event 

Dissemination Achievements (Views of Videos, 
Mentions in Press, Publications etc.) 

https://www.youtube.com/watch?v=6Scupu4MeWQ&feature=youtu.be
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>200 >200 https://en.unesco.org/news/internet-universality-

principles-and-roam-x- indicators-presented-5th-

congress-polish  

 

 

European Courts and Digital Media  
19/11/2020 Lead: ELIAMEP Online 

Duration of The 
Event 

Total Duration Mode of Broadcast 

3h  3 hours No Broadcast, No Recording 

Link to Recording N/A 

Target Audience Research community, EU and Council of Europe policy makers 

Key Presenters Dr. Evangelia Psychogiopoulou, Senior Research Fellow, ELIAMEP, Greece 
Assoc. Prof. Susana de la Sierra, University of Castilla La Mancha, Spain 
Prof. Dirk Voorhoof, Professor Emeritus, Human Rights Centre, Ghent 
University and Legal Human Academy, Belgium 
Joan Barata, Intermediary Liability Fellow, Stanford Law School, US/Spain 
Gloria González Fuster, Research Professor, Vrije Universiteit Brussel, 
Belgium 
Assoc. Prof. Begoña Pérez Bernabeu, University of Alicante, Spain 
Valentina Golunova, PhD researcher, Maastricht University, the Netherlands 
Dr. Kristina Cendic, Expert Associate, University of Zenica, Bosnja and 
Herzegovina 
Dr. Gergely Gosztonyi, Associate Professor, Eötvös Loránd University, 
Hungary 
Dr. Federica Casarosa, Part-time Professor, Centre for Judicial Cooperation, 
European University Institute, Italy 

Event Description This invitation-only exploratory workshop was organized by ELIAMEP in 
collaboration with the University of Castilla-La Mancha (Spain). It brought 
together senior and junior legal and policy researchers to discuss new 
insights on the role of the Court of Justice of the European Union and of the 
European Court of Human Rights in the governance of digital media and the 
definition of rights and freedoms in the digital environment. 

Key Message 
Learned from 
Stakeholders 

The number of court cases on digital media, and social media in particular is 
on the increase. European Courts play an important role in the definition and 
development of legal standards for social media in the absence of social 
media specific regulation. 

Key Lesson 
Learned from 
delivery of the 
event 

The online mode of delivery (due to COVID-19-related restrictions) allowed 
the event to have a European dimension with speakers and participants from 
across Europe. 

Gender Aspects Balanced Speakers, Balanced Audience 
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Number of 
Registered 
Participants 

Number of Participants  
Attending the Event:  10 

Dissemination Achievements:  
Mention in ELIAMEP’s website and social media 
(Facebook and Twitter); Following the workshop, 
the speakers decided to put together a collective 
volume which is currently under review with an 
international publisher 

12 10  

 
 

Brussels DSA/DMA Event 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

January 22nd of 
2021  

Lead: DIGITAL SME Online 

Duration of The 
Event 

Total Duration 
1.5 h 

Mode of Broadcast 

1.5h 1.5 h Streamed online, recording 

Link to Recording Article & Recording: https://www.digitalsme.eu/dsa-dma/  

Target Audience Businesses, academia, policymakers 

Key Presenters • Prabhat Agarwal, Head of Unit Digital Services and Platforms at DG 
CONNECT, European Commission, Belgium 

• Margarete Rudzki, Head of Unit Digital Economy, German 
Confederation of Skilled Crafts (ZDH), Germany 

• Frank Karlitschek, CEO, Nextcloud, Germany 

• Anna Cavazzini, MEP, Group of the Greens/European Free Alliance, 
Germany 

• Tiemo Wölken, MEP, Group of the Progressive Alliance of Socialists 
and Democrats, Germany 

 

Event Description Title: Digital Services & Markets: Towards an open and competitive digital 
space for SMEs 
 
This event was organised with support from COMPACT as the fact finding and 
dissemination efforts of the project have significantly contributed to our 
understanding of important issues at stake in relation to the regulation of 
social media and online platforms. 
 
It helped to shed light on the rationale behind the Digital Services and Digital 
Markets Act: the role of online platforms for Europe’s economy and the 
structure of the online environment. 

Key Message 
Learned from 
Stakeholders 

The Digital Services and Digital Markets Act are a regulatory initiative to 
tackle imbalances in digital markets and to create a safer online environment. 
 

https://www.digitalsme.eu/dsa-dma/
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Key Lesson 
Learned from 
delivery of the 
event 

It is important to understand the underlying economic and structural 
dynamics of the changing digital space and it requires the consultation of all 
stakeholders, including smaller ones to have a balanced approach. 

Gender Aspects Out of five speakers, we had two women. 

Number of 
Registered 
Participants 

Number of Participants  
Attending  
 

Dissemination Achievements (Views of Videos, 
Mentions in Press, Publications etc.) 
 

 The Event 
70+ in online webinar 
Several viewers via live-
stream 

YouTube views 
Twitter: Live-stream 
The event was shared with the DIGITAL SME 
contact list (>2000 contacts) 

 
 

Poland DSA/DMA Event 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

16th of December 
2020  

Lead: NUIG 
Supported by M21F 

Online ZOOM 

Duration of The 
Event 

Total Duration 
 

Mode of Broadcast 

1.5 h  1.5 h Streamed online, recording 

Link to Recording The session has been delivered exclusively in Polish Language to ensure full 
accessibility of the discussion and the materials to the local stakeholders. 
The full discussion recording can be found here:  

https://www.facebook.com/compact.media.eu/videos/815274626011548  

Target Audience policy makers, ngo, academia, business, journalits 

Key Presenters • Witold Kołodziejski , the head of KRRiT - Krajowa Rada Radiofonii i 
Telewizji (Broadcasting Council) is the Polish broadcasting regulator, 
which issues radio and television broadcast licenses, ensures 
compliance with the law by public broadcasters, and indirectly 
controls state-owned media 

• Ewa Murawska-Najmiec, expert at KRRit – Social Media Regulation in 
Poland 

• Maciej Groń, Formerly Legal counsel, Director of the International 
Policy Department in the Ministry of Digital Affairs. Now legal advisor 
at NASK – The National Research Institute under the supervision of 
the Chancellery of the Prime Minister of Poland. 

• Karolina Iwańska , Lawyer at The Panoptykon Foundation that was 
established in April 2009 upon the initiative of a group of engaged 
lawyers, to express their opposition to surveillance. The mission of 
Panoptykon is to protect fundamental rights and freedoms in the 
context of fast-changing technologies and growing surveillance. 
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• Tomasz Komorowski, UNESCO, Poland – information & 
communication, social sciences and culture  

• Dagmara Sidyk, University of Warsaw – media law, social media 
regulation 

Event Description On the 16th of December 2020 COMPACT team organised a dedicated, early 
discussion to gain a local perspective in Poland on the newly released DSA and 
DMA acts by the European Commission. The Polish event for DSA related 
discussions was intended to bring extra Central-Easter European perspective 
on the recent release.  COMPACT project managed to secure a set of diverse 
speakers representing Polish scene concerned with DSA. Despite our efforts at 
inviting representatives of the platforms (Facebook and Google) we did not 
receive a positive response therefore the industry perspective is missing in the 
discussion presented. 

The discussion was disseminated to the key stakeholders in Poland using 
relevant direct correspondence assisted by local stakeholders engaging with 
COMPACT project. We would like to extend our special thanks to our 
colleagues from University of Warsaw and COMPACT project partner M21F for 
their help in reaching out to our speakers and producing the symposium.  

Key Message 
Learned from 
Stakeholders 

From the discussion between the Polish stakeholders over DSA and DMA 
release it can be concluded that, in principle, those two acts are much 
appreciated by the Polish scene. All stakeholders praised the novel approach 
to legislation that supports continuous efforts on compliance requirement as 
well as the important aspects raised that benefit a more informed social media 
consumer. The speakers also agreed that while the acts bring strong 
requirements to platforms, such as the need to have a wide network of contact 
points, the legislation will require significant efforts from regulators to 
implement the mechanisms proposed. Specifically, in the Polish context, the 
new competencies are envisaged to be given to KRRiT to cover all types of 
media (not only TV and radio). The speakers elaborated upon the progressing 
media convergence and need for more equality, lower barriers and better 
balance in media space regulation and that they believe the DSA and DMA 
indeed make first important step toward the future in this context. Polish 
regulators stressed however, that more emphasis should be put on the 
protection of user rights mandated by freedom of speech rather than stronger 
content removal policies as opposite issue seems to be predominant in the 
Polish context, based on current interventions. 
In this context it is important to mention that just one day after our 
symposium, on the 17th of December 2020, the Polish Minister of Justice 
communicated that his Ministry is currently working on a specific bill to 
strengthen internet users’ freedom of speech. The legislation is aiming at 
protecting consumers/users from “abuses of giant internet corporations”, 
whom he accused of “urges for censorship”. The bill seems to go in opposite 
direction to what has been implemented in Germany and France where faster 
content removal principles are emphasised with strong fines for the platforms 
in case of no efficient compliance. 
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More on that legislation was debated in the COMPACT International 
Symposium on 21st of January 2021, The Broken Internet Symposium. We 
encourage the readers to read our full report from that event. 

Key Lesson 
Learned from 
delivery of the 
event 

The session provided very dynamic and engaging discussion between key 
regulators, NGOs, academia and UNESCO in Poland over an important issue. 
That resulted in a very smooth and valuable discussion with short 
interventions and constructive statements. 

Gender Aspects Balanced set of speakers 3/3 women/men  

Number of 
Registered 
Participants 

Number of Participants  
Attending  
 

Dissemination Achievements (Views of Videos, 
Mentions in Press, Publications etc.) 
 

44 25 100 Views on the day 

 

Slovak DSA/DMA Event 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

15 December Lead: SCM Online 

Duration of The 
Event 

Total Duration 
 

Mode of Broadcast 

30 min 30 min Private session, edited recording 

Link to Recording The video in Slovak language, edited by NUIG is available here: 
https://www.facebook.com/521246748238143/videos/395143858422602 
 

Target Audience academia, policy makers 

Key Presenters • Dr. Andrej Skolkay, SCM 

• Dr. Ivan Smieško, The Police Force 

• Tomáš Kriššák, information security expert. Creator of educational 
projects focused on critical thinking and media literacy. He leads the 
Confident Slovakia community and is the co-author of the first chatbot 
capable of revealing misinformation on Facebook. 

 
Event Description SCM was the first to organise a short discussion immediately after the 

announcement of the DSA/DMA package with the participation of a police 
officer involved academically in research on some features on Facebook 
regulation and presence of hate speech in online environment and a local civil 
society expert on disinformation. That event was attempting at implementing 
a new paradigm of a micro-event (one of many to collectively create a balance 
image). Nevertheless, at COMPACT we did not manage to reach agreement 
about securing similar events in other locations and heterogenous DSA-related 
efforts were made instead. 

Key Message 
Learned from 
Stakeholders 

Both speakers welcomed attempts at social media regulation but to form their 
opinion on the proposal was complicated by the fact that the proposal was 
written at a very general level without sufficient details.  

https://www.facebook.com/521246748238143/videos/395143858422602
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Key Lesson 
Learned from 
delivery of the 
event 

This is possibly the future of expert webinars – small and short talks of ideally 
two experts and a moderator. The discussion was based on a set of specific 
questions, with additional interventions by a modertor. 

Gender Aspects - 

Number of 
Registered 
Participants 

Number of Participants  
Attending  
 

Dissemination Achievements (Views of Videos, 
Mentions in Press, Publications etc.) 
 

3 3 - The idea was to present simultaneously first 
reflections on these documents within EU, thus 
attract attention of the media and offer a first 
insights into the topic. This was meant to be a 
closed expert group talk. 

 
 

 

International Smart Cities Conference Campaign 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

January 22nd of 
2021  

Lead: DIGITAL SME Online WebEx 

Duration of The 
Event 

Total Duration 
 

Mode of Broadcast 

2 Days  10h Recording only 

Link to Recording Full Recording of the VR session:  

https://www.youtube.com/watch?v=Xj2j7rTeOsE  

 
(Other sessions are being uploaded)  
 
Accessible Virtual Reality Venue created for the VR session: 

https://hubs.mozilla.com/C9grZNV/fantastic-accomplished-huddle  

 
Target Audience Businesses, academia, policymakers 

Key Presenters • Dr. Bissera Zankova, President of Media 21 Foundation, Bulgaria  
 

• Munir Podumljak, President, Partnership for Social Development 
(PSD), Croatia 
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• Dr. Lukasz Porwol, NUIG, National University of Ireland, 
Ireland/Poland 

 

• Iliana Franklin – Art Director at Mediaframe, UK 
 
 

Event Description The Smart Cities Conference has been an important, established conference in 
the Eastern Europe region dealing with newest trends and emergent issues in 
the domains related to Smart Cities including variety of areas reflected in 
dedicated discussion panels on Smart Governance, Environment, Security, 
Technology, Economy, People, Mobility, Living , Trends. M21F has been a party 
well recognised in the conference and among attending stakeholders as an 
expert in the domain. Therefore, from the initiative of M21F three more 
COMPACT partners decided to team up and submit relevant materials relating 
to latest COMPACT work. Specifically, the following presentation proposals 
were made: 

1) M21F - Smart societies, gender and the 2030 spotlight - are we 
prepared? – relating to M21F extensive COMPACT report on Gender 
issues in media convergence. 

2) Mediaframe - From Fairy Tales to smart concepts – relating to 
Mediaframe educational materials and contribution on convergent 
media production in preparation to COMPACT Convergent TV and 
Production Symposium. 

3) NUIG & PSD - The Internet is Broken, but how can we save it? – relating 
to the WP3 latest work and outputs in preparation to the COMPACT 
Broken Internet Symposium. 

4) NUIG - The immersive technologies: how VR is going to disrupt the 
digital media and online communication sphere? – in relation to 
Immersive Technologies trends and challenges investigation for 
COMPACT materialised in particular in the Immersive Technologies 
Symposium and feedback received in EuroDIG 2020 big stage 
presentation. 

 
The VR session had a form a performance that was implemented using the 
previously established framework of presentation leveraging the Open Source, 
Mozilla Hubs2 solution by Mozilla Foundation. That Cross-platform solution 
allows cross platform user engagement via VR headsets and PC/Laptop/Mac 
and mobile alike. The approach again proven to be successful and has been 
validated as a possible asset to be exploited for sustainability of the COMPACT 
project – for producing convergent media education materials as well as for 
possible presentations at related events and COMPACT stakeholder meetings. 
The exploited components of virtual celebrity, technology and gender aspects 
and socio technical implications spun stakeholder discussions during and after 
the event warranting lasting impact and engagement with COMPACT content. 

Key Message 
Learned from 
Stakeholders 

Audience appreciated the novel approach to presentation and the important 
take on discussing gender in the context of convergent media. 
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Key Lesson 
Learned from 
delivery of the 
event 

The novel mode of delivery framework developed by COMPACT and applied 
in one of the sessions proven to work again and should be considered a 
resulting asset of the project. The set of assets also includes a created “AI-
Mother” virtual influencer created by NUIG and M21F - established as a 
character elaborating upon major gender & technology issues. 

Gender Aspects The set of speakers from compact team was balanced 2/2 women/men. 
More importantly two presentations explicitly addressed the aspects of 
gender in the context of emergent media convergence 

Number of 
Registered 
Participants 

Number of Participants  
Attending  
 

Dissemination Achievements (Views of Videos, 
Mentions in Press, Publications etc.) 
 

>100 4 from COMPACT  

 
 

EuroDIG 2020 Big Stage and Panel Campaign 
Date(s) Partners Responsible Mode of Delivery/Type of Event 

11th of June 2021  Lead: NUIG, M21F, JSI Online 

Duration of The 
Event 

Total Duration 
1.5 h 

Mode of Broadcast 

1.5h 1.5 h Streamed online, recording 

Link to Recording EurDIG full Big Stage session can be found here:  

https://youtu.be/QSM1h9CNy8Q  

COMPACT presentation can be found here:  

https://youtu.be/V9NsXea8Kb0  

 
Target Audience Policymakers, academia, reseachers 

Key Presenters • Dr. Bissera Zankova, President of Media 21 Foundation, Bulgaria  

• Dr. Lukasz Porwol, NUIG, National University of Ireland, 
Ireland/Poland 

• Dr. Tanja Pavleska, Jožef Stefan Institute (JSI), Slovenia 
 
 

Event Description The European Dialogue on Internet Governance (EuroDIG) is an open multi-
stakeholder platform to exchange views about the Internet and how it is 
governed. Created in 2008 by several organisations, government 
representatives and experts, it fosters dialogue and collaboration with the 
Internet community on public policy for the Internet. Every year Eurodig 
culminates in an annual conference that takes place in a different European 
city. Usually EuroDIG ‘Messages’ summarising the key ideas and proposals 
stemming from stakeholders’ discussions are presented to the Internet 
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Governance Forum. With a record of 1200 registrations from all over the globe, 
this first virtual EuroDIG 2020 made a record participation. (SOURCE: 
eurodig.org) 
 
COMPACT team proposed a unique, media-convergent approach combining a 
presentation in Virtual Reality with elements of drama and artistic elements of 
décor. Therefore, our approach combined in a unique way, research, digital 
communication media and arts. The presentation was prepared and delivered 
by Lukasz Porwol, Tanja Pavleska and Bissera Zankova. The applied 
methodology included virtual-avatars-mediated drama acting, using 
innovative, Open Source, cross-platform, highly- accessible, Virtual Reality 
technology - Mozilla Hubs developed by Mozilla Foundation. That platform is 
a major free tool to allow social interactions in Virtual Reality by allowing both 
Immersive (using head mounted display) and on the screen VR. The original 
script was written by COMPACT team and has been derived from Gender 
Report research by Dr. Bissera Zankova and COMPACT research on emerging 
technology trends. 
 
The COMPACT Big Stage presentation has been titled: “Gender in the 
immersive digital future – a new matriarchy?”. The presentation has been 
intended to present COMPACT research and gender report results and put 
them in the context of near and far future of the next generation internet. 
Specifically, the presentation was focused on a Virtual Reality human (male 
and female) and Mother-AI debate about the emerging social changes in the 
digital society of the 21st century. Central to discussion were the increasingly 
technology-mediated gender relationships. The scene can be considered a 
technological adaptation and reinvention of the "first humans in paradise" 
trying to find their way in the new environment. 
The WS6 session facilitated a discussion on the limitations and pitfalls of 
freedom of speech on the Internet.  
COMPACT presentation was the first presentation in the workshop that set the 
frameworks for exchange and discussion. It included important set of findings 
on disinformation combating initiatives run across Europe. Some of the key 
points presented referred to lack of multistakeholder cooperation and 
coordination between initiatives, as well as the issue of “lack of fact checking 
of the 
factcheckers”. The necessity of true involvement of stakeholders in the fight 
against disinformation and conditions for better inclusion of the gender and 
digital rights activists were particularly stressed on. 
The presentation in the EURODIG panel on social media and disinformation by 
Dr. Tanja Pavleska received many constructive questions and was welcomed 
by the co-participants coming from the European Commission and industry – 
Facebook. 
 

Key Message 
Learned from 
Stakeholders 
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Key Lesson 
Learned from 
delivery of the 
event 

The innovative convergent approach to presentation proven to grab the 
attention of the stakeholders. 

Gender Aspects 2 women 1 men presenting. Gender & Convergent Media was in the centre 
of contribution 

Number of 
Registered 
Participants 

Number of Participants  
Attending  
 

Dissemination Achievements (Views of Videos, 
Mentions in Press, Publications etc.) 
 

>1200 4 from Compact  

 
 
  



 

 

53 

ANALYSIS 

Stakeholders’ Engagement 
In general, an observation that merits attention is that the topic (social media and content 
convergence) as well as emerging technological, legal and policy/regulatory issues (at least from the 
perspective of some regions or stakeholders) are becoming more and more relevant, both nationally 
and globally.  
On the basis of the stakeholders’ involvement in symposia and other initiatives reflected in the current 
report the level of the stakeholders ́engagement can be compared from one event to another. Factors 
that can be put forward depend on country, mode of delivery and topic. The biggest number of 
stakeholders and experts in-person attended the Brussels ́ event. The overall highest number of 
participants for the live symposia were present at the Lisbon event (including students). The average 
number of participants of the COMPACT symposia is around 20. However, this number also changed 
throughout the event since attendance differed across the sessions.  
A possible meaningful indicator that could be taken into account in order to measure somehow the 
impact of the event may be the number of questions raised (audience involvement) and the intensity 
of the follow-up interactive discussions. Furthermore, the follow up coverage or the cooperation 
established due to the networking during and between sessions could be stressed to be an extremely 
valuable result from each of the events (such networking sessions have also been organized virtually 
during the online symposia). 
In some countries, there was little interest in discussing novel technological or policy issues. Such 
conclusion can be made on the basis of the level of participation, the focus at quasi-relevant topics, the 
formalistic attitude towards presentations, or simply reading the minutes from these events as well as 
personal observations. In other countries there seemed to be many competing public debates on the 
same or similar issues (especially in Brussels and in Germany, and at an academic and media level in 
UK, for instance) and such rich in ideas environment influenced also other conferences ( cross-
fertilization?).  
A suggestion could be made that, on average, we might have put too much emphasis at the invitation 
of high level speakers or academic participants for the policy orientated debates. This approach could 
have influenced symposia and diverted them to a particular academic (theoretical) direction. There 
was an attempt to innovate and to change this paradigm towards the end of the project, with varied 
results. For example, as mentioned, SCM has involved a police officer engaged in online crime activities 
as a discussant for the DSA symposium in Slovakia and symposium in Hungary (Ivan Smieško). The Police 
Force is literally at the frontline in tackling social media regulation. Such approach to speakers 
representing different fields and professions could definitely pluralise participation and bring the 
debate to specific areas and issues. Through that discussants can proceed to the formulation of 
concrete regulatory proposals. However, many partners preferred to present their own findings at 
multiple conferences in a more or less academic style of presentation, or targeting specific 
stakeholders.  Such conduct while not flexible enough also did not allow for the multidisciplinarity of 
the project to stand out and COMPACT representatives to play as real experts in various events. 
The regionalisation of symposia was also limited. Our plan was to create linguistic clusters. However, 
only occasionally there were stakeholders from neighbouring countries present. 
Interestingly, journalists and their organisations, as well as academics and national policy makers (MPs) 
seemed to be less informed and less interested in these policy and regulatory debates (in contrast to 
e.g. some MEPs). Perhaps the first group of stakeholders finds enough space to express their opinions 



 

 

54 

in the media. The second group finds enough room for debate in academic journals. The third group 
finds space for discussion at their narrow professional level, be that national or pan-European by scope. 
Interestingly, representatives of the IT companies and their associations seemed to experience 
difficulties to comment on or formulate alternative solutions when faced with specific regulatory 
proposals.  
 

Direct Impacts of the Symposia - consideration 
The impact of COMPACT heterogenous events of different modes of delivery is difficult to measure 
empirically. One way of estimating the level of attendance and interest at events is to use 
questionnaires for feedback and additional comments. We did try to make use of questionnaires at the 
offline events as an assessment tool. However, such approach proved to be of little use for a 
comprehensive and comparative assessment. An estimated 20-person participation per event is an 
insufficient number for making statistically reliable conclusions about its impact. Moreover, not all 
participants filled in the questionnaires. This is furthermore related to the topics concerned as well as 
to the varied background of participants (whether they felt competent in certain matters in order to 
provide relevant answers). For some participants some topics seemed to be more interesting/relevant 
than for others.  
Another point that is worth to be mentioned concerned presenters or discussants skills – some of them 
had great ideas but did not know how to express themselves efficiently, and vice-versa. In that context, 
during COMPACT events there was a strong effort to encourage active discussions. That can be stressed 
was a conspicuous and positive feature of COMPACT symposia which expanded even in online events.   
All partners produced quite detailed minutes from the symposia. These special deliverables (that 
include photos and other data) can serve not only as evidence per se, but can provide examples of 
discussions, topics raised and illustrate the level of participants engagement.  
In terms of online events, we are aware that the fact that a live-video stream or recording on 
YouTube/Facebook that has certain number of viewers does not provide sufficient information and 
feedback about its real impact. It is difficult to estimate whether online events organised in the classical 
mode (speaker after speaker) can compete with live events as awareness-raising tools. The limited 
availability of best practices and the lack of strong experience in organising serious online events raised 
some extra challenges to the initially planned delivery. However consequentially as we learned from 
our experience, we applied many improvements and eventually ensured more engaging sessions.  
We also experimented with the mode of delivery and explored new approaches and possibilities for 
user engagement as competition for users’ attention online became increasingly more difficult.  We 
could share our opinion that it is a common problem of teleconferences  participants to easily lose 
focus due to notifications or on the spot distractions. Another important factor one should bear in mind 
is that many presenters still found it difficult to ‘switch to digital’ and to adjust to the online mode of 
delivery and prefer long interventions.  Active online participation was also hindered by the  prolonged 
pandemic situation. In the last quarter of 2020 the number of online events (both academic and policy 
orientated) with a focus on social media had tremendously increased globally.  As a result, the 
phenomenon of „zoom fatigue" and dwindling of public interest in such events could be observed. 
Under these conditions we strived to apply media convergence also to our dissemination and to exploit 
emergent modes of delivery by leveraging VR and Immersive VR technologies for serious 
communication. The result was that, even though these events would not gather together hundreds of 
participants, the focus on the panellists was very strong. Strong immersion and the sense of presence 
when using VR has been persistently advocated in recent scientific literature.  Our events and empirical 
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experiences seem to corroborate those claims. We believe that the frameworks for the novel mode of 
delivery created within COMPACT can help further investigate online communication and support both 
research and practical solutions when applying  those methods to specific communications. 
 
 
 
 

The Minutes from Symposia 
We paid a special attention to rather detailed minutes, especially from the live events. We were 
motivated by the following ideas: to prepare materials that would summarise the main points from 
symposia, to use the minutes further as study materials for policy makers, to document discussions 
about certain aspects of social media and convergence during a particular time period in a certain 
region. There was one additional, not foreseen, aspect of having rather long reports from symposia – 
it somehow enhanced the overall quality of the preparation of events, or, at least, they evidenced the 
due attention paid to their preparation . Originally, we did not plan that these minutes would become 
separate deliverables since minutes were supposed to serve as background materials for the 
deliverable only. In other words, these minutes were intended to be supplementary.  In some cases, 
we managed to get shorter video-summaries (uploaded online) or broadcast the event (or parts) online. 
Another observation about minutes is that it was not always sufficient to employ just a single minutes-
taker. For instance, for the first symposium in Bratislava we employed three minutes-takers, and in this 
way, we managed to get decent minutes. We have also tried, whenever possible, to double-check the 
first version of minutes with relevant speakers. However, there was usually only modest reaction to 
this effort among participants. Sometimes we had to wait for a long time for  comments and 
supplements.  Recording and transcription helped, but still, in some cases double-checking of texts was 
necessary. Good minutes required extra efforts but we tried to keep the high quality of these materials. 
 

Key Lessons Learned on Symposia Delivery 
 

In Person Symposia 

 

There is a clear advantage for running in-person symposia especially when collaboration and intensive 
argument-exchange is essential for generating valuable results. In-person symposia allow more 
engaged and faster convergence on arguments when discussing complex and multi-angle cross-domain 
concepts such as media convergence and social media. The major limitation of the in-person symposia 
is higher cost of delivery both in terms of resources and time required to prepare and run the event. 
The significant costs impact both guest speakers and organisers. On top of that, since accessibility of 
the event in that case is a function of geographic distance and available modes of transportation, it is 
difficult to acquire external speakers coming from more distant locations (such as Americas, USA or 
Asia). Therefore, in-person meetings work perfect for local meetings and local engagements but they 
become increasingly more difficult to set up in case we want to avail for world-expertise and different 
perspective (for instance American perspective on EU affairs and vice versa). Indeed, from our 
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symposia, which are of great heterogeneity, it can be observed that most of the in-person symposia 
gathered largely local experts and stakeholders with limited diffusion of extended-international and 
even neighbouring countries participants. Live meetings due to strong focus and full-day (or more days) 
commitment of the participants usually generated much larger set of specific outputs. Nevertheless, 
the lack of strong requirement for online availability sometimes resulted in lack of exploitable video or 
audio recordings of the sessions, making minutes the only direct output material. With respect to this 
the live symposia certainly would remain a preferred mode of engagement for localised events if it was 
not for specific limitations such as the challenges related to the COVID-19 pandemic. However, the 
requirement to move operations online created a need to innovate and optimise the online modes of 
delivery creating valuable alternative approaches. 
 

Online Symposia 

The online symposia were not initially envisaged as a major mode of delivery in WP4 and emerged as 
a measure to address the challenge in delivering live symposia during pandemics. In particular the 
online events organised allowed COMPACT to continue to operate and engage with stakeholders via a 
wide range of awareness campaigns despite significant obstacles for our regular operations introduced 
by pandemics-related restrictions. In fact, the need to adjust and innovate created new opportunities 
to engage with our stakeholder groups through novel means as well as to test new communication 
paradigms. Specifically we explored a variety of available online channels (including ZOOM, Live-
streaming on Facebook, YouTube and Twitter) to ensure strong accessibility to our discussions. Since 
our online symposia faced similar challenges to many online webinars and teleconferences – low 
dynamics and lack of participant attention we innovated further. That led us ultimately to developing 
socio-technical frameworks allowing leveraging the very media convergence in a form of emergent 
Virtual Reality and Immersive Virtual Reality solutions to delivering our presentation and some specific 
interactive events (EuroDIG 2020 Big Stage Session, International Smart Cities Conference and 
Immersive Technologies Symposium Day I). The innovative approaches proven to be engaging and 
received much acknowledgment from our stakeholders. To our knowledge our Immersive Technologies 
Symposium has been one of its kind and pioneering among EC-funded events in terms of using Virtual 
Reality headsets as a required entry interface for all speakers and audience alike. Additionally, related 
convergent assets were generated in a form of original convergent media & art artifacts, and virtual 
influencer character “AI-Mother” that we intend to exploit in production of future, novel educational 
materials on the topic of media convergence in particular in relation to the topics of gender and 
technology. Even though the convergent media approach may not generate larger audiences in our 
first attempts we believe that it is an important step toward providing more engaging and quality 
engagements in line with TBIS symposium stakeholder conclusion – a need for acknowledging real 
value of human attention. 

Future Plans and Sustainability 
Despite the fact that COMPACT project is coming to an end we plan for activities that go beyond the 
duration of the project. In, particular a follow-up symposium is envisaged as complementary to TBIS 
symposium – we wish to discuss the latest findings generated by COMPACT. Moreover, SCM initiated 
cooperation with CERRE think tank (based in Brussels) in late 2020 and established a plan to co-organise 
a high-level joint event on social media regulation in February 2021 with stakeholders coming from 
Central and Eastern Europe and/or with ERGA members (SCM and M21F are committed to follow on 
this in cooperation with CERRE. AEI intends to leverage COMPACT materials for further stakeholder 
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engagement and awareness campaigns especially in regards to recent closure of TV channels amid 
Russian interreference. Ina addition, partners wish to continue on monitoring the progress with the 
implementation of DSA and DMA. All those efforts will also benefit from the OCC platform that will be 
maintained beyond the duration of the project and new pieces of information regarding the new 
campaigns and related materials will be regularly updated. This is just a selection of envisaged efforts 
that are anticipated for the near future. Our stakeholder engagement will be facilitated through 
developed channels (mailing lists/newsletter) as well as OCC directly and social media channels. As 
mentioned, many convergent media artifacts created including convergent VR elements are expected 
to be building blocks for future novel engagements with the stakeholders. 
 

 

CONCLUSIONS 

In this document we have presented a general overview and a small compendium of all the awareness 
campaigns organised as part of WP4 efforts to engage various media convergence stakeholder groups.  
We elaborated upon different modes of pandemics and related innovative approaches applied. We 
discussed the advantages and challenges to different methods, based on our experience in delivering 
COMPACT events and symposia. We believe that this overview of our media convergence awareness 
campaigns, the analyses and lessons learnt as well as the summaries of key stakeholder messages 
should be of value to EC, policy makers as well as future policy, research and projects in the domain. 
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