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INTRODUCTION
The regional COMPACT Symposium was hold on the 11th and 12th of November 2019 at the Representation of
the European Commission in Bulgaria (The European House), in Sofia, Bulgaria. The event was dedicated to the
topics “Technology and regulation in a convergent environment. The role of social media and its implications”.
The Symposium was attended by more than 20 representatives of government institutions, academia, industrial
associations, NGOs, mass media and IT companies from 6 countries (Belgium, Bulgaria, Greece, Poland, Serbia
and Slovakia).
The event was live streamed on the COMPACT Facebook page.

AGENDA
Session I /Unsymposium/
“Public media, public values and platforms in
a convergent environment”
11th November 2019
14.00 - 14.30

Registration

14.30 – 15.10

Public service media and public service online. Platforms and networks

15.10 – 15.50 Presentation of the report on public media and cultural clusters (Dr.hab.
Glowacki, Warsaw University, Poland)

Michal

15.50 – 16.30 Q&A and discussion on public service media role in the new media environment (Dr. Bissera
Zankova, “Media 21” Foundation, Bulgaria, Associate Prof. Dr. Ivo Indzov, Veliko Tarnovo University, Bulgaria)
16.30 – 16.50 Showing the video “Social media - regulation and problems – opinions and ideas” (Ms. Maria
Beltcheva, Senior expert, International Affairs, Council for Electronic Media, Bulgaria)

Session II /Symposium/
12th November 2019
09.30 – 10.00

Registration and distribution of materials

10.00 – 10.20
Bulgaria)

Official opening (Representatives of COMPACT Project, European Commission representation in
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10.20 – 11.20 Panel 1: Social networks and their consequences. Risks, harms and vulnerable groups. Violence
in and through the media and social networks (Mr. Georgi Apostolov, Programme Manager, ARC Fund, Bulgaria,
Dr. Mariyan Tomov, Faculty of Journalism and Mass Communication, Sofia University "St. Kliment Ohridski",
Ms.Nevena Borisova, AEJ, BG )
11.20 – 11.40

Coffee break

11.40 - 12.40 Panel 2: Regulation and overregulation in the convergent environment. New models and
approaches – white papers and practices (Dr. Evangelia Psychogiopoulou, Hellenic Foundation for European and
Foreign Policy (ELIAMEP), Greece, Dr. Andrej Skolkay, School of Communication and Media, Bratislava, Slovakia,
Dr. George Sharkov, European Software Institute - Center Eastern Europe)
12.40 – 13.30

Networking lunch

13.30 – 14.30 Panel 3: Social networks, smart journalism, access to information and GDPR (Ms. Tanja Maksic,
Media Policy and Good Governance Project Manager, BIRN, Serbia, Ms. Kalina Ruseva, Legal Associate, Law and
Internet Foundation, Bulgaria, Ms. Justina Bieliauskaite, European DIGITAL SME Alliance, Belgium, Mr. Dimitar
Dimitrov, Digital Republic, Bulgaria)
14.30 – 15.30 Future tendencies in the digital world – a general discussion (Ms. Gabriella Cseh, Head of Public
Policy for CEE, Facebook)
15.30 – 15.50

Coffee break

15.50 – 16.30

Conclusions and wrap up. Adoption of messages from Sofia

16.30 – 17.00

Closing of the event

Discussion materials for the Sofia COMPACT Symposium 2019. (link)
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Session I /Unsymposium/ (11th November 2019)
The first day of COMPACT Sofia symposium “Technology and regulation in a convergent environment. The role
of social media and its implications” comprised a half day discussion (unsymposium) dedicated to public media,
public values and platforms in a convergent environment.
Dr. Michal Glowacki, Warsaw University, Poland, presented the findings of a project on public service media
and creative clusters, implemented together with Prof. Dr. Lizzie Jackson, London South Bank University, UK.
The international research with duration of four years (from 2015 to 2019) was funded by the National Science
Center of Poland (NCN). The goal of the project was to study the phenomenon of aggregations of city-based high
technology firms, particularly those able to support creative media clusters. The initial hypothesis was the
continuing convergence of media, communications, and other creative forms calls for new alliances and
partnerships.
Dr. Glowacki told the audience about the history of the project realized together with Prof. Dr. Lizzie Jackson,
London South Bank University. The aim was to study the phenomenon of aggregations of city-based high
technology firms, particularly those able to support creative media clusters. The initial hypothesis was the
continuing convergence of media, communications, and other creative forms calls for new alliances and
partnerships. This hypothesis was confirmed. Dr. Glowacki told the audience about the history of the project.
Their research aimed at studying new participatory approaches in particular. It is logical in the age of
convergence that public service media would expand their activities online. However, as it was shown by the
speaker, notwithstanding rapid converging processes, the Polish public radio and TV, for instance, remain very
much bound to the old conservative method of work based on “a military managerial framework”.
The main research focus of Glowacki/Jackson investigation was placed on public media internal structures. The
idea behind was to find out whether there was something inside that is worth building on and how public service
media could adapt from inside to digital challenges. In the digital environment there is an urgent need for
adaptation that would create a new type of regulation that would support this adaptation. The authors
considered the organizational and cultural perspective a fruitful trend for exploration and this line of reasoning
led them to the in-depth study of the multimedia environment. The truth is public service media cannot be
explored in isolation from other media and phenomena nowadays. Finally, their focus was placed on the study
of the PSM ecology and creative high-tech institutions. Therefore, the project was not only about public service
media but comprised an interdisciplinary research. Methodology was derived from a literature review; company
reports and information about diverse partnerships since historically PSM has been partnering with different
institutions. Carrying out their investigation along these lines Glowacki/Jackson came across media clusters. This
experience persuaded them that every company in the digital environment had to adapt on a daily basis. In the
course of research, they critically examined the internal organizational systems of ten cities in North America
and Europe. Their main findings revealed that the high levels of entrepreneurialism in high technology clusters
(HTC) and mission led companies in HTC are crucial. Shifting to the necessary recommendations for PSM reforms
Glowacki/Jackson stressed that in order for such reforms to take place it is important conditions for the
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operation of the media as a social enterprise to be laid out and research and development goals to be embraced
as a core value.
In the course of the research, the authors critically examined the internal organizational systems of ten cities in
North America and Europe with a particular focus on HTC. Each of them has a growing cluster of creative firms
– often small to medium-sized businesses but not exclusively. What is happening for instance, in the Boston
area? People gather together within clusters to exchange ideas every week. This serves as an example of coworking. The role of community manager is crucial for these discussions. Within clusters trust relationships are
entrenched. Such new models of collaboration inspired Glowacki and Jackson to consider predominantly the
changes in public service media that are based on values and principles and not on institutional moves. The most
important thing Glowacki underlined is to do innovation. In order to accomplish this objective, you need
entrepreneurial people. It is not that PSM are not doing innovation today but it is essential to state clearly
whether you are protecting the status quo or you are experimenting. In addition, Dr. Glowacki discussed the
possibility of replacing the existing PSM by new organizations. For this aim neighborhoods and organizations
connected to them that take advantage of the energy of local people can be fruitfully explored. Within PSM
structures in particular research of organizational cultures and relationships should be made. In terms of
structures and cultures most public service media prefer a traditional way of partnering. Public media has too
many departments and too many levels of decision-making processes. The most entrepreneurial islands within
them are the small research and development departments. Technology equipped neighborhoods and
regenerated neglected zones can become centers of various cultural activities including media ones. In the new
digital environment, a media company should stop viewing itself as a media company only. Having this in mind
public service media should strive to develop beyond what is required for the media.

Presentation of the report on public media and cultural clusters (Dr.hab. Michal Glowacki, Warsaw University,
Poland):
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Q&A session
In the discussion the first remark (Ms. Maria Beltcheva, CEM, Bulgaria) related to the US experience that was
used in the project and the difficulties it might pose due to the commercialized public service media there. Dr.
Andrej Skolkay (SCAMBA, Slovakia) stated that there are no challenges for PSM in the digital age, their leader is
the person who decides what to be done. Here the role of the human factor is essential since changes need
open-minded people. Dr. Glowacki responded to these remarks and stressed that what is important is the
change of management. Managers within PSM prefer to stick to traditional regulation but conditions nowadays
require a new management approach. Internal bodies are pivotal for the future development of media
organizations. They have to help attune approaches and attitudes to changes. What becomes clear is that in the
new digital environment you need revolutionary minded people and their personal characteristics are essential
in this respect. Dr Bissera Zankova (Media 21 F, Bulgaria) commented that networking and horizontal links will
be of great benefit to PSM reforms. Michal Glowacki underlined the revolutionary paradigm is central and
pointed out that PSM should strive to find new ways and new structures to solve problems and not try to reform
old structures. To Ms. Zankova’s question about the nature of the reforming process and whether it should start
from a scratch Dr. Glowacki replied that not everything had been bad and outdated within PSM. The
achievements of this type of media could be implemented in the new environment as well but public media
should be well aware that they were losing audiences and the young audience in particular and should trigger
reforms. Mr. Ognian Dimov, owner and CEO of Channel 3, who represented media owners at the event, shared
his experience as a member of the Bulgarian National Television (BNT) board. During that time, he tried to be
innovative and was “punished” for that. Mr. Dimov shared his opinion that persons working for PSM are
accountable to institutions and the public and are not expected to be innovative. In Bulgaria PSM are funded
through the state budget and cannot be innovative and spend the taxpayers’ money for innovation. In the digital
age one has to be clear about the PSM mission. In USA public media are accountable for the money they receive
and they cannot produce everything they want. Public media cannot be always at the forefront of the
technological innovation since they are spending public money. Having this in mind, we should not cherish over
expectations for PSM technological advancement. However, definitely public media have a place in our new
dynamic world. Listeners and viewers will search for good programming, values and quality journalism at PSM.
What is pertinent here is in what way technology can support public media in their effort to achieve such
outcomes since these media organizations should not behave as a typical Google office.
Michal Glowacki explained his position that technological development and the high cost of technological
innovation require new approaches to the public media performance and partnerships with various stakeholders
in particular. The purpose is not to reinvent the public service but to stress the new avenues to partnering. It is
mandatory high standards of programming to be maintained. In Poland nobody cares for the public standards in
practice. If PSM are innovative they can carry on but if they serve the ruling party they have to get back to their
public mission. Mrs. Zankova emphasized the fundamental principle of public service media performance, their
independence which is crucial in the digital environment, too. Dr. Andrej Skolkay continued discussing PSM
funding which is a different issue and is subject to different rules. The practice is that PSM should produce certain
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hours of programming. If PSM are innovative, they should pursue a trial and error strategy. At another
conference a German representative of PSM recently said that they could be innovative, but it would be difficult
to find an innovative staff, or motivate current staff to be innovative. Factually there is no problem if public
money is spent for innovation.
Mr. Dimov got back to his ideas and emphasized that a trial and error approach could be encouraged in a private
company but it would be luxurious for PSM to apply a test and error methodology while spending taxpayers’
money. This is a matter of content and not of editorial policy. It is good to innovate but human resources at PSM
are limited and they have limited opportunities. Maybe it will be relevant innovation at PSM to be achieved
through a new marketing strategy. By and large people are conservative and they have to change their mind in
order to innovate.

Session II /Symposium/ (12th November 2019)
The second day of COMPACT Sofia symposium presented the crux of themes subsumed under the title of social
platforms, technology and regulation in a convergent environment.
Mr. Dobroslav Dimitrov, Chairman of BASSCOM and Dr. Bissera Zankova, President of Media 21 Foundation
shared their opening remarks with the audience. Mr. Dimitrov stressed the fact that the new information and
communication technologies are important for all social groups and generations and that investing in digital
education comprises a sound basis for high professional opportunities and sustainable knowledge-based society.
Ms. Zankova told the audience about the purposes and priorities of the COMPACT EC Horizon 2020 project and
its awareness raising goals which are realized through a variety of initiatives, including symposia on social media
and convergence organized in different European cities.
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Panel 1: Social networks and their consequences.
Risks, harms and vulnerable groups. Violence in and
through the media and social networks
Panelist: Mr. Georgi Apostolov, Programme Manager, ARC Fund, Bulgaria

Ms. Zankova being mediator of the discussion gave the floor to the members of Panel 1.
In his intervention Mr. Apostolov used the term ‘digital natives’ and stressed that it was coined back in the time
when the so called digital era began (1996). The speaker pointed out that still, we have different digital
generations since then. We have, for instance, Google generations, the so-called Google babies. Now we have
the generation of social media. The big problem entailed is that our societies and educational systems in
particular, are not prepared for the needs of these generations. Consequently, many representatives of these
generations do not realize all the specificities that exist in the digital environment.
We should have in mind the example of the infamous “Blue Whale game”. How do we expect that the most
vulnerable part of our society will function if we do not have a solid basis such functioning to take place in such
a context? In order to take a decision, one needs to refer to some (relevant) information.
Georgi Apostolov cited a survey done by the Safer Internet Center, Bulgaria. They monitored data related to the
first entry of users on the Internet and it had turned out 60 % of the children have access to the online media
prior going to school (meaning prior 7 years old). Social media are subject to the limitation of access based on
age due to the American data protection legislation (The Children's Online Privacy Protection Act of 1998
(COPPA) and the minimum age for providing personal information is 13 years. At the same time, before
becoming at the age of 12, 73 % of children are already in social media. And they are in this terrible situation of
information flowing from everywhere without them being prepared to critically assess the information they get.
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Mr. Apostolov underlined what we need is a radical new approach and change of the educational system. Little
changes don’t work, although most ministries of education think they do.
Georgi Apostolov also added: ‘The new skills must be built via using interdisciplinary and other different methods
and approaches, particularly making use of new approaches to develop critical thinking, to boost communication
abilities and solve problems in a creative manner. Safety in the digital world is essential. We have to develop
digital and media literacy from the first to the last school grade’.

Mr. Apostolov pointed to the fact that there are tools that can be used for digital education. Digital parenting
for instance, is a must, nowadays children start at the age of 3 - 4 using YouTube but most parents do not know
about YouTube for Kids, which eliminates a lot of dangerous content such as animated child porno. Kids play
online games and go in for chats. The experience of Bulgaria is very disappointing since Bulgarian children are
functionally illiterate - they do not have skills for life or do not get useful information. In an experimental school
there are 60 % less accidents compared to a regular one. Aggressive behavior among students is widely spread
but there is no political courage or will to change the situation. These are examples illustrating that small steps
do not work. A communication and information ecological system is necessary.
Presentation of Mr. Georgi Apostolov, Programme Manager, ARC Fund, Bulgaria:
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Panelist: Dr. Mariyan Tomov, Faculty of Journalism and Mass Communication, Sofia University “St. Kliment
Ohridsky”
In his presentation Dr. Tomov focused on the protests in Bulgaria that happened in 2013 and 2018 (in the winter
of 2013, and in the summer of 2013 correspondingly, and a third one - in 2018). He explained that his colleagues
and he himself were trying to capture the similarities between these two different in timing and concept events.
Their focus was on what their effects were, and especially what the role of social media was.
Researchers were monitoring the traditional Bulgarian national media - television and radio, as well as social
networks. The main method of research was a comparative analysis.
‘The protests in 2013 started due to the high electricity costs and the low living standard of people. Plamen
Goranov from Varna committed suicide by self-immolation in February the same year (he passed away on 3rd
of March). “The protest in the winter of 2013 began by the social media,” Dr. Tomov pointed out. As a result of
the demonstrations, the right-centre government of Boyko Borisov (the present Bulgarian prime-minister who
was also prime-minister at the time) resigned.
The second wave of the protests in 2013 began in the summer and it was held against the left-wing coalition
cabinet of Plamen Oresharski (the coalition united the Bulgarian Socialist Party (BSP) and the Movement for
Rights and Freedoms (DPS), supported by the ultranationalist party ‘Ataka’). While the trigger factor for the
demonstrations was the controversial appointment of the media mogul Delyan Peevski as a head of the State
Agency for National Security (SANS) in June 2013, public discontent to a large extent expanded against the policy
of the BSP/DPS governing coalition, mainly against corruption and perceived legitimacy issues surrounding
political processes in Bulgaria.
Although the protests pursued predominantly moral purposes, their goal was to sustain democracy standards in
the country. They ended in July 2014 with the resignation of the Oresharski government. These protests were
more creative than the first one. Similarly to the first wave, they were also inspired by social media.
The protest in 2018 had a different cause – it was aimed at the resignation of Valeri Simeonov as a vice-president
of the Bulgarian Parliament. The reason behind was that he had offended the mothers of children with
disabilities who at that time were demanding greater support from the state’. Mr. Simeonov made inappropriate
public remarks in relation to the demonstration and the vulnerable groups related to it. After prime-minister
Boyko Borisov put pressure on him and public discontent began to soar, Simeonov resigned as vice-president.
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Then the protesters danced the traditional horo dance since their goal had been accomplished. “This protest
was also predominantly fueled by social media”, Dr. Tomov concluded. He paid attention to the important fact
that all those protests triggered and expanded to a large extent by social media led to resignations.
Presentation of Dr. Mariyan Tomov:
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Panelist: Ms. Nevena Borisova, freelance journalist, member of PEN Bulgaria
The focus of Ms. Borisova’s presentation was more on the destructive power of social media.
She began by stating a few words about the presence of Facebook in Bulgaria. Facebook is the main social media
used in Bulgaria, in comparison with Twitter and Instagram, for example. When we talk about trends in social
media, we have also to analyze the existing trends in the traditional media. Social media awareness depends on
the traditional media standards.
Bulgaria remains at 111th place on media freedom on a world level according to the annual Freedom of Press
Index (2019). Regretfully we have observed physical attacks against journalists, also decreasing quality of media
content, and of course, there is a correlation between social media practices and traditional media standards.
What are the symptoms exhibited by social media against such background? There is lack of fact-checking and
low control of visual information posted on social media. We witness unregulated publishing of photos of people
who are in a very fragile state or condition just because someone has decided to publish these photos. We must
say that the regulation of posting photos in Facebook in Bulgaria is really poor. Under the Bulgarian Constitution
the right to personal data is respected, but still Facebook remains like a vague zone as far as regulation of
personal data is concerned. We also witness lack of in-depth insight into issues. As a result of this attitude, social
media create semi- or false news, as well as sensational news, which are being transferred to the traditional
media and vice versa. One can say that traditional media are highly influenced by the social media platforms due
to the informational vacuum and lack of detailed journalistic research. There is no proofreading and verification
in both traditional and social media and this is already perceived as something normal in society.
Sometimes social media channel social energy in the wrong direction. One of the problems detected in this
respect is that the real target of the public interest is not so well defined in Facebook because of the false news
there.
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We can say that at present there is not enough research of the scope of false news in Bulgaria. One of the few
concerted efforts in this direction is the Mediascan project which tracks and lists media that publish false
information. More than 90 media in Bulgaria are identified as media that publish false news, use hate speech
and make defamatory statements. More consistent efforts are needed to combat these ill phenomena but we
have to admit that this is the beginning. Some of the issues that were scanned by the Mediascan project are
related to the fact that the majority of the media which publish false news are anonymous. Another key trend is
that in most of the cases we don’t know who the real owners of these media are.
In Facebook we observe the emergence of false news clusters. There are some groups for instance, that unite
when supporting a certain issue and they produce and channel false news afterwards. Facebook groups can fuel
fears and social insecurity – an example is the 'No’ to the National Strategy for Children’ Facebook group which
performs together with several related groups in different Bulgarian cities against the draft of the national
children strategy.
Donations in Facebook are another topic related to personal data protection and the existing destructive social
media practices in Bulgaria. Such donations need a more responsible approach by both users, administrators of
groups, etc.
Ms. Borisova’s conclusion was we should never forget the social media destructive potential, while at the same
time we strive to take full advantage of their constructive potential.
Presentation of Ms. Borisova:
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Q&A Session
Ms. Gabriella Cseh, Head of Public Policy for CEE, Facebook asked Mr. Apostolov about the recent changes in
the perceptions of the new generation of social media. Mrs. Cseh also pointed out that Bulgaria is one of the
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countries in Southeast Europe, where Facebook has already established good cooperation with local
organizations, including in relation to translated educational materials, e.g. related to suicide prevention, etc.
Mr. Apostolov started replying by stating that not all problems could be resolved via regulation since regulation
is not a ‘magic word’, especially when talking about Facebook and many other social platforms.
‘We have been working with Facebook for a long time. It is not an easy task to think how to regulate such big
social platform’, said Mr. Apostolov. The expert continued by pointing out that children nowadays are more
media-wise than their parents, and often find their own way in dealing with social media by learning from their
mistakes. Mr. Apostolov also drew attention to the fact that, when it comes to teenagers, they are ‘of course
interested in sex and problems of death, for example’. He elaborated that there are at least several large groups
in Bulgaria whose members had gradually started to report and regulate the content by themselves.
Mr. Apostolov shared his personal opinion that he himself had criticized Facebook for the ‘very complicated
mechanism of reporting’. The expert drew attention to the fact that the main platforms are always suspected
for spreading fake news and therefore Facebook is ‘under pressure’ to take further actions in relation to false
information.
Mr. Andrej Skolkay asked Ms. Borisova about the specific regulation of taking photographs of public figures at
public places and also about posting them in social media in Bulgaria. His question referred to the case earlier
mentioned by Borisova when social media published photos of a Bulgarian actress who, at an old age, had turned
into a tramp.
Nevena Borisova replied that according to the Bulgarian Constitution, an explicit consent by the person being
photographed is needed, unless the person is a part of the background, or if the pictures are of real public
interest.
‘If for example the focus is not put on someone’s face or personality, we can assume we don’t need an explicit
consent. However, in the case of the Bulgarian actress, she is obviously in the focus of the picture. According to
one interpretation, if the person has not explicitly expressed denial of being photographed, taking pictures of
her may not be problematic. However, according to another interpretation, in case no specific consent is given,
photo or photos should not be made and published, Mr. Borisova said. Mr. Skolkay also had a question for Mr.
Apostolov about the access to the Internet at an early age and more precisely if children videos in Youtube are
safe. Mr. Apostolov replied that applications for a safer Internet must be used even at a very early age because
a videosharing platform can be ‘very risky’. He gave an example by referring to cases when clicking on animated
thumbnails of Disney characters which accidentally appeared on the screen, could lead to a sexualized content.
Apostolov recommended applications like Youtube kids which filter illegal content.
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Panel 2: Regulation and overregulation in the
convergent environment. New models and
approaches – white papers and practices
Moderator Dr. Bissera Zankova
Panelist: Dr. Evangelia Psychogiopoulou, representative of the Hellenic Foundation for European and Foreign
Policy, Greece
Dr. Psychogiopoulou’s research was centered on the court cases involving social media. She explained that the
organization decided to carry out such a study because courts were considered important actors in social media
governance. This is due to two main reasons. Courts very much define and determine the legal standards that
apply to social media. At the same time because of the opportunities and pressure that social media have created
for the protection of fundamental rights, courts have an important role to play in terms of protecting
fundamental rights and also balancing these fundamental rights and interests in the online environment.
There is a lot of research on European international courts, the Court of Human Rights in Strasbourg and the
European Court of Justice, but there is less research on national courts, along with a comparative perspective in
relation to the courts in different countries. The Compact project helped provide analysis of the main trends in
the region concerned and to place the focus of the study on the national courts’ practice.
Another aspect of the research was the judicial interaction between courts. In order to solve a dispute, courts
may sometimes use and engage the jurisprudence of other courts and these can be European courts or other
national courts.
The presentation discussed decisions of higher courts – constitutional and supreme courts in selected set of EU
countries – in particular. The research included covers social media, blogs, chat rooms, as well as cases related
to online news media.
Dr. Psychogiopoulou reported 147 higher court cases from seven member-states, in countries like Bulgaria,
Croatia, Greece, Italy, Latvia, Slovakia, Slovenia, within the time scope of six years and a half, from the beginning
of 2012 up to May, 2018.
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The majority of cases came from supreme courts, criminal supreme courts actually. Researchers tried to
categorize the cases in terms of subject matter and most frequent topics. The first category, around 25 % of the
sample, was cases of defamatory and insulting content. The second category involved the use of social media as
evidence for court proceedings, mostly criminal. Among reasons for law suits were also hate speech and other
illegal content, ranging from hate speech to terrorism.
It is important to stress that judicial treatment of social media draws heavily on the existing generic legal
framework. These comprise generic rules of defamation, advertising, even labor law provisions. Generic rules
are applied to social media, and this is important point to keep in mind when we deal with social media and try
to figure out how to regulate some media.
At the same time, one can discern a general trend, at least in the countries that have been studied, that national
courts have generally refrained from bringing social media within. We talk about cases, for instance on
constitutional level, concerning the press. There are such cases in Italy where the issue was whether the
provisional seizure which is enshrined in the Constitution, could be applied in the field of the social media, and
the answer of the Italian courts was no.
There are also cases that signify adaptation to past rule interpretations, a sort of evolution as far as judicial
reasoning is concerned. These are cases about the qualification of social media activity as a certain crime. Other
cases show evolution of judicial reading with respect to responsibilities of traditional media. This group
represents interesting cases from Slovakia. The Constitutional Court of Slovakia put forward more diverse
understanding of existing requirements with the argument that the media landscape had changed.
Presentation of Dr. Evangelia Psychogiopoulou:
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Panelist: Dr. Andrej Skolkay, School of Communication and Media, Bratislava, Slovakia
In his statement Dr. Skolkay emphasized that there could be various approaches to the extent of regulation of
social media. This is a matter of discussion among stakeholders.
What is of relevance to the topic is to focus more on the public discourse. Obviously, the issue of regulation and
to what extent is a global issue.
Two approaches generally are emerging - one is the technology-based approach and the other is the economic
based approach. At this conference it was mentioned that it would be important for the public to get some tools
and to motivate its members somehow to use them. There are many examples in this direction and one obvious
example is the option to change algorithms for search in Google, or for blocking data in Youtube for kids. This is
a technology-based method and there are many instruments premised on it.
The economic-based method can be motivating or demotivating for users and it is basically based on punishment
or rewards methods, either directly or indirectly, on taxation, or audits. There are separate cases when these
approaches can be controversial but under the legal framework they can be used. It looks like that in the last
year more radical solutions came to the fore, especially after the Cambridge Analytica scandal. So far UK has
taken on board the most radical approach to regulate social media.
There is a change in the approaches if we make a comparison with the approaches applied three years ago.
Approaches now are more radical and more comprehensive.

Panelist: Dr. Georgi Sharkov, European Software Institute - Center Eastern Europe, Bulgaria
Dr. Sharkov tackled regulation from a different perspective, namely the new technology challenges. He started
discussion posing the problems of cyber security and its different aspects. He mentioned that some of the issues
had already been raised, such as micro targeting and all the threats coming from the operation of social
networks. Dr. Sharkov emphasized that the perspective towards cyber space as a new convergent or digital
environment that we live in, can show what kind of regulation we need, what are the missing parts, what
regulation and self-regulation mean. He also added some aspects related to the artificial intelligence machine
learning.
Before talking about security, Dr. Sharkov stressed that we should understand the complexities of cyber space.
All we do in cyber space goes to different layers. “There is a physical layer, a technological layer and social layers.
Those who are familiar with the Internet connectivity know that there is the famous seventh layer where
communication packages circulate. This is really a very complex environment. Where there are communication
layers, we can have more than 15 layers practically and this is the space in which different organizations and
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communities communicate. Therefore, when we speak about regulation, we should have in mind all of these
layers, because they comprise an ecosystem”, Dr. Sharkov explained.
The speaker stressed that we cannot regulate the identity of people or messages only and we have to take a
holistic approach. This is all about cyber security, and more generally, we should talk about cyber resilience as a
goal. In order to accomplish it in the digital eco system there are a lot of types of regulation, some of them
comprise soft regulation, other related to strategies, policies and so on. At a European level a cyber security
strategy has been adopted, but the main goal is actually to go around the digital single market. This means that
the digital space has to be recognized as a place where we live and work.
Dr. Sharkov also added more comments on the GDPR topic of the symposium.
The main framework that is setting so many requirements already, this is the Network and Information Security
Directive which has been in force since May 2018. All the countries have to transpose the directive in their
national legislation, and a minimum set of cyber security requirements has been formulated for all essential
service providers. Among them are all types of services, including search engines, etc. The directive includes also
a set of minimum cyber security requirements for the digital service providers. When we talk about social media
all these kinds of activities come to mind and we should also address them. All the EU countries have
implemented the Network Information Security Directive. In Bulgaria a Cyber Security Act has been adopted.
These acts define not only cyber security requirements but also cyber resilience, so the title of the strategy that
we have prepared is called Cyber Resilience 2020. It includes a specific chapter on social media, digital media in
general, the threats and the regulation needed. The Cyber Security Act provides for regulation that has been
discussed for almost three years, but the act has entered into force since June 2019.
The act provides also for the kind of certifications or standards needed and how to certify that services and
processes making them compliant for the member states in that area.
There are many other specific requirements applicable for different organizations like the banks, for instance.
The GDPR is the most obvious one.
Standards normally come from the industry and this is the way how they start evolving. Based on this practice
one can add various requirements or standards for the regulation of cyber security to the top. We have to be
sure that when the user is in contact with social media or a website her experience should not be compromised,
for example, that she is not stalked. Then the transmission is secured, so there are no other compromising
factors on the way. And then one should look at the right domain and that nobody will compromise the content
on that site. All these conditions represent the full ecosystem and cyber security is addressing its different
aspects. If you miss one of these points, then we are ‘weak’. So, this is the function of standardization.
When we talk about communication, we take the holistic approach. There are two basic requirements related
to communication – to make sure that you are talking to the right side and none is compromising your
communication. One of these requirements is the AGPS and the other is the Domain Names System and one
should make sure that the domain belongs to the organization.
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Fortunately, the first check is easy. Unfortunately, our recent study shows that more than 50 % of the
organizations, including public media, use outdated certificates, which means that communication is
compromised, it is vulnerable.
Another issue is how to identify a person without using personal data. On the one hand, you need to identify
the person and this is a problem for the people that are observing. On the other, we are monitoring the cyber
security space. One cannot follow people and cannot profile them for company intelligence goals because of
GDPR. The only way to do it is if they are persecuted. Regulation generates troubles and, in many cases, it limits
our personal protection services. If you want to chase the ‘bad guys’ on the internet and social media, you have
to sacrifice something.
Dr. Sharkov pointed out that when we talk about AI, we have to realize it is present in many areas including the
digital area, but also in science and machine learning. AI is penetrating all these areas. However, he stressed that
the weakness of machine learning is that platforms by definition are like black boxes.
Presentation of Dr. Sharkov:
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Q&A Session
During the Q&A session, Dr. Skolkay summarized the different regulatory approaches along with national
examples such as the UK experience. He mentioned different models like the ‘powerful regulation’ model related
to centralization, public regulation, self-regulation.
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Dr. Psychogiopoulou reminded that an independent regulatory agency is an option as a part of the multi-model
regulation. She also pointed out that the level of courts should be taken into account when talking about such
model of regulation.
While discussing the information sources, Dr. Sharkov paid special attention to the need to define what trust of
information means in order to be sure that a competent authority is giving the information. He also stressed the
fact that cross-border regulations can be applied, while at the same time the ultimate goal is the mutual
transmission of the information (in order ‘not to be lost in translation’).
During the discussion, Ms. Anelia Dimova, information society expert at the Ministry of Transport, IT and
Communications of Bulgaria, shared information about the future tendencies in the digital world. She drew
particular attention to the European vision on digital society. It is encoded in the principle that we should work
for such digital policy that takes into account the European citizens’ interests and man remains in charge of
technology. In addition Ms. Dimova informed about the characteristics and achievements of the Internet
Governance Forum (IGF). The IGF is a United Nations discussion platform open to all interested parties. In 2019
it was entitled “One World. One Net. One Vision.” and was focused on the current legal, political, social and
technical issues of the Internet, more precisely on the important issue about how we could shape the net in the
future.
The IGF takes place in a multistakeholders’ format: the body is not a decision-maker, it has an advisory function.
The results provide governments with important input and support decision-makers at national, regional or
international level in taking appropriate measures. It was interesting for the audience to hear about the future
of Internet governance. While stakeholders fully support the idea that governments, civil society, the technical
community, academia and the private sector all have a role to play in the governance of a core infrastructure
like the Internet, we need to be lucid about current and future challenges on the concrete implementation of
this multistakeholders’ principle. The expansion of the net is raising fundamental political and ethical issues
about human agency, trust, inclusion, fairness, sustainability, apart from the management of core internet
resources and infrastructure. Increased digital cooperation will be paramount to making the right decisions as
well as to achieving the UN Sustainable Development Goals.

Panel 3 was dedicated to Social networks, smart
journalism, access to information and GDPR.
At the beginning of the panel the moderator Mr. Dimitar Dimitrov, Digital Republic, Bulgaria, commented on
the issue of smart journalism. Smart journalism basically refers to the idea that we still need a traditional
journalist who makes the selection. Such journalist can draw on the content and data available in social media
and use tools to put all the things together. Mr. Dimitrov claimed GDPR is a very solid extension for a journalist,
and GDPR is not really an issue for journalists.
Panelist: Ms. Justina Beliauskaite, European Digital SME Alliance, Belgium
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In her statement Ms. Beliauskaite spoke about the role of the European Digital SME Alliance providing digital
solutions. She underlined that basically her organization enabled digital transformation of all industries,
including media. So, for her association it is very important to produce the tools that could make journalism
smart. What is needed is software, more precisely the deployment of all the latest technological discoveries.
Data mining is also of significance, especially for investigative journalism. The European Digital SME Alliance
really wants to enable this change in the media sector. When it comes to regulation, what is important is access
to data. The issue is not only about access to data in terms of big platforms. European Digital SME Alliance does
not feel that GDPR is a kind of danger for the business models because if all is correctly done according to the
law, access to data is possible. As long as the data collected does not serve purposes like advertising, it helps the
company to produce the tools that journalists use.
Ms. Beliauskaite stressed that, in future, data can be used and collected, as long as it helped accomplish core
purposes, such as information production and provision of information to society but not for the purposes of
advertising. It is essential for companies to have access to information but their objective should be to produce
technology, more precisely technological solutions.
Panelist: Ms. Tanja Maksic, media policy and good governance project manager, BIRN, Serbia
Ms. Maksic declared she would try to bring a little bit of media and journalistic perspective to the table. She
spoke about BIRN, a network of non-governmental organizations promoting freedom of speech, human rights
and democratic values in Southern and Eastern Europe. BIRN, which is based in Belgrade, stands for a qualitative
investigative reporting. The very title of the organization reveals it is very passionate about media development
and the accomplishment of a sustainable model of investigative journalism.
Ms. Maksic shared insights of how things have been changing and evolving pushed by the new technologies and
challenges on the ground. Before discussing the very specific challenges she talked about the phenomenon of
media capture, how it actually occurred or how it was actually derived from the digital environment.
“The situation of media freedom in Serbia is dramatic,” Ms. Maksic stated. From the Reporters Without Borders’
Freedom of Expression Index and Freedom House position it is evident Serbia has dropped quite heavily in this
index.
Ms. Maksic’s opinion was that the entire region is ‘in a disturbing situation’. Getting back to the topic of the
panel, in fact the digital environment enabled this sort of capture and basically it dropped down the economic
border of the media. One can see this is the trend around but in a poor media market such as the Serbian one,
it is quite visible that the revenue is going to Facebook or Google. It also has made media, especially small and
local ones, quite dependent on these social media platforms because they provide the only critical infrastructure
that reach the audience.
Another thing mentioned by the speaker was that one way to push forward reforms is to make use of the EU
integration processes.
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‘The majority of the EU regulations are reflected in Serbia since the country is an EU member-candidate. For
Serbia it is going to be a big step to introduce those changes and to come up with some solid policy. Another
small remark concerning AI was that a new driving force is coming actually from China’.
Then Ms. Maksic turned to the changes that could affect journalists and editors. It is evident journalists have to
acquire a new skillset. The latter embraces data analysis, data collecting, also mastering data visualization tools,
in order to present information in a manner which is more acceptable for the readers. For the first time BIRN
has hired a person who is a tech gig, he is the guy who is coding and programming.
Ms. Maksic expressed an opinion that people possessing such profiles (technological orientation) are going to
be more and more necessary in journalists’ newsrooms. These specialists are going to be an integral part of
newsrooms. The problem of access to data is very much related to the topic of the panel. “We have to master
the possibility to access documents”, the speaker stressed. There are strange situations when official sources
are not available for journalists and they have to rely on other documents. In addition, journalists have to acquire
a lot of fact-checking tools, spanning verification of documents, photos, videos, social media sources, etc.
Journalists have to be quite transparent about personal data usage.
Ms. Maksic stressed that her organization had adopted a standard of personal data protection. The staff is
obliged to look hard in the internal system, in the office in particular, to see who what kind of data is handling
and how is using it. By and large a requirement to be quite diligent about these activities is in force. The same
rule also applies to the data concerning people about whom they are actually writing. The organization has to
learn about the online trends coming from social media platforms especially. Trolling is quite specific in Serbia
and it has a big snowball effect. BIRN also has to be quite careful about e-mail communication and security,
especially in order to protect sources of information.
The speaker explained that a BIRN research group wanted to publish a short video (it was a part of a larger
investigative article) and this was the reason they tried to reach YouTube. In the article itself, the journalists
offered evidence about the Serbian Ministry of the Interior and a father company that had been involved in an
arms’ deal. They got a notification from Youtube that the video was violating privacy. Then they tried to send
back a reply to the video-sharing platform that the video did not violate any privacy guideline because of its
public importance since it involved a high-profile politician whom the society had the right to know about. There
was no one at Youtube to formulate a new reply. Ms. Maksic emphasized there could be an absurd situation
when you are sending e-mails to someone explaining a problem and there is no definite reply how to handle it.
In this case BIRN used a network of lawyers and in a short period of time they received a message from the video
platform. “This case quite literally illustrates how journalistic organizations have to juggle all this stuff in relation
to the digital environment and to fight for normal conditions of work”, Ms. Maksic concluded.
In the discussion, Ms. Maksic answered a question posed by Dimitar Dimitrov (Digital Republic, Bulgaria) whether
smart journalism is data journalism. She explained that it is necessary to distinguish between good journalism
and smart journalism. As for smart journalism it is always a problem to identify whether sources are correct.
Smart journalism also relies on a vast amount of data, including on the analysis of data. GDPR gives very solid
exceptions for journalism, and content from its restrictions.
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Panelist: Ms. Kalina Ruseva, Legal associate, Law and Internet Foundation, Bulgaria
Ms. Ruseva spoke briefly about the balance between fundamental rights. More precisely her intervention was
dedicated to the adoption of the general data protection legislation in order to safeguard fundamental rights in
the digital era and to meet the social and economic challenges of this environment.
In her opinion basically the GDPR preserves and develops the already established principles while introducing
some new obligations, rights and principles.
The right of personal data is a fundamental right enshrined in the EU Charter of Fundamental Rights. The right
of protection of personal data is not an abstract right, it can be limited for reasons of general interest or to
protect or provide for the freedoms of others. Freedom of expression is likewise enshrined in the European
Convention of Human Rights and the EU Charter of Fundamental Rights. It is also not an absolute right and the
Convention permits its limitation. The relationship between both rights is governed in GDPR by art. 85. According
to it all member-states shall reconcile personal data protection with the right of freedom of expression and
information - for example, for journalistic purposes or for purposes of academic, artistic and literary expression.
Concerning that there should be reconciliation of the right of personal data and freedom of expression the
European Court of Human Rights has issued several landmark decisions. One of them is the decision about
restraining a company from publishing an article on the recent conviction of a public figure, stating that it has
violated freedom of expression. The criteria applied by the Court were whether the event was of a general
interest, whether the person concerned was well-known and how was the information obtained and whether
the source was reliable. The Court found out that the publishing was to the public interest. The actor was wellknown being a public figure and the information was provided by prosecutors so it was not disputed. The Court
concluded that there was a violation of art. 10 of the European Convention of Human Rights.
The Bulgarian legislation provides for the balance between these rights – freedom of expression and the right of
data protection. It shall be based on the criteria which are listed in the personal data protection article. These
criteria include the nature of the data, the impact of disclosure, the circumstances under which the data has
become known and whether it is a matter of public interest, and all other circumstances related to the case.
Ms. Ruseva agreed with other colleagues that GDPR actually has a lot of extension for journalistic purposes.
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Presentation of Ms. Ruseva:

Panelist: Dr. Nikola Vangelov, Chief Assistant Professor at the Faculty of Journalism, PhD in the field of
advertising, marketing communications and semiotics at Sofia University “St. Kliment Ohridsky”
Dr. Vangelov started his presentation with the information that from March 2019 Facebook had 2,38 million of
active users on a monthly basis. Each day 300 million photos are uploaded during this particular period, data
also showed.
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The main question is:” What information do we provide to Facebook as users?” It consists of names, information
about sex, birth dates, an e-mail address or phone number, and behavior information – infographics.
The main thesis of Dr. Vangelov’s research presentation was that Facebook collects a variety of information
about its users. It should be mandatory this information to be preserved from being leaked to third
parties/countries. The social network should also preserve and store information based on ethical principles. We
need transparency, control, as well as responsibility. All the protection is as good as it is bad. We all know the
Cambridge Analytica scandal and what its influence was. The problem there was that the personal data leaked
through third parties. In the end, the personal information concerned 87 million people in the US. Facebook says
that developers have accessed data. Actually, Facebook is not willing to disclose the name of those developers.
So roughly after the scandal we have the same problem and perhaps the question is whether Facebook should
deal with its problems or they must be regulated outside of the company.

Q&A Session
The panelists discussed the different types of digital skills needed in the new informational context, in order also
to balance data collecting trends, including the ones that develop in social media.
Ms. Beliauskaite drew attention to the lack of society skills that we observe at present, including the gap of skills
related to cyber security. She also paid attention to the need of general understanding about how data works.
”If we are able to close this skills gap, we would resolve a great part of the existing problems”, Ms. Beliauskaite
concluded.
Ms. Maksic stated that according to her the amount of data being collected in social media is ‘excessive’ and
‘completely unnecessary’. The BIRN representative replied to a question by the audience that critical thinking
and education had proven to be “more effective than any regulation” so far. Although underestimated by
politicians, “in the long run it is a winning strategy”.
She shared her view that eco-system and smart journalism require certain skills, including from the new
generations, but also from journalists. Ms. Maksic gave specific examples in this respect, such as the need for
journalists to deal with data sets, to visualize results, etc.
Mr. Dimitrov asked Ms. Beliauskaite and Ms. Maksic would their members support regulation. Ms. Beliauskaite
answered that generally the reply is “yes” but regulation should be very SME friendly. Tanja Maksic expressed
her opinion that the first step should be self-regulation since journalists had to develop some standards
themselves. In addition, users had to build their standards on the basis of digital skills and more precisely to have
the ability to recognize fakes.

Discussion with Ms. Gabriella Cseh, Head of Public Policy for CEE, Facebook, Dr. Bissera Zanova, moderator
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Ms. Cseh started her presentation with some introductory words about regulation. When it comes to regulation,
we should have in mind that the digital world is different from what it was 15 years ago.
“Our platform plays a vital role in speech related issues, cyber security issues, etc. We have witnessed many
heated discussions and sometimes the perspective in one country is much different than the perspective in
another. All the discussions and the responsibility related issues signify there is no one single rule which to be
followed”, Ms. Cseh stressed.
She pointed out that FB would love to have Internet regulation, especially in four fields – privacy, data portability,
elections and content. There are questions on how much information should be regulated or not. FB is
cooperating with local partners, with all EU countries in order to identify disinformation on the platform.
Cooperation with local partners develops with respect to filtering. FB participated in the EU and in national level
discussions about the Vietnam war photo of a girl. FB then removed it due to the zero-tolerance policy of the
platform regarding child abuse. Ms. Cseh stressed FB does not allow any child nudity photo on the platform.
Because of the sharp public contra reactions, and after heated and complex internal discussions that they had,
the photo was put back. Against the background of such complex discussions, FB could announce that the
platform is going to have an independent oversight board to make decisions on disputed content issues. Since
the announcement of the creation of the board, the platform has started more than 150 global consultations
about the draft charter. The charter provided for how this board should operate. Ms. Cseh explained they had
asked global partners, NGOs, academics, think-tanks on ‘how they could achieve this external board was really
external, really independent; how it could work independently (Facebook has 1 million posts reported every
day)’; how they could be sure that the board’s decisions were taken on the basis of principles.
Facebook has made the pledge that once the oversight board is operational, its decisions would be obligatory to
all FB officials, just to be sure that this was going to be effective. Ms. Cseh underlined they wanted to make the
board independent and it would be extremely important that they succeeded in this exercise. FB consultations
were both global and regional, for example in Southern-Eastern Europe the platform conducted two regional
round tables - one in Bratislava with representatives from the Czech Republic, Hungary and Slovakia, and one in
Zagreb – with experts from Bulgaria, Romania, Ukraine, Slovenia and Croatia.
Currently, FB is in a process of selecting the first dozen members. 40 board members should represent the total
global community, so it has to be geographically, gender and culturally representative and diverse. There will be
smaller decision-bodies which will make decisions on content issues that are passed to them by users.
Another novelty is that FB will set up an independent trust. FB has put money and resources in that trust and it
will employ and arrange the work of the first dozen of the board members. In the coming two or three years the
board will be gradually filled up with board members, and in three years it will become operational. Only the
first dozen will be nominated by FB. The trust will pay the board members, not Facebook.
Question by the moderator: You have worked for a public service media. Do you think that there is a connection
between the structure of the public service media and the mechanism that will be adopted by FB?
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Answer: We are not a media company, also not a technology company entirely, we are somewhere in between
and I understand why someone say that there is this resemblance to public service. We can say that the principles
of public media service arise from journalism which is far from the platform because we do not have an editorial
board, i.e. people who edit news. We do not edit the content but we can edit the news feed, maybe this describes
the real situation.
Question: In relation to the reasons to establish the board a question arises what will be the guarantee for its
functioning independently?

Answer: […] It will function in a way that does not hinder our platform. For us GDPR is very important regulation.
As a big company we discuss it actively in the law-making process. If you read our terms of service, there are
descriptions about what we collect data for, what type of data we collect and what we do with data. We do not
aim at collecting data that people do not expect us to collect (even if the operation is still legal) - otherwise
people would not trust our service. We made mistakes but we did not leak information, we do not sell
information or data. There was a malicious developer who got access to data and he used the data in a way he
was not allowed to use. However, everyone will remember that Facebook had a scandal, it was not Facebook
that was the main actor, we were just not cautious enough. And we paid a huge prize for that. The prize is that
people just don’t believe what we say. And we have learned in a hard way that whenever we say something, we
have to do that.
We will have detailed tools of proceedings for how these board chambers will bring decisions. No Facebook
employees will participate in the board. In every country the board will be connected to a trusted partner in
order to also have administrative support. Sometimes they will have official relations with the government.
Question: How the independence of the future Facebook board will be safeguarded?
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Answer: There will be an ethical code and also a three-year mandate. The focus of the board will be on every
content-related issue.

Messages from Sofia COMPACT Symposium
Users face the complexity of the digital environment and the challenge for policy-makers and regulators is to
balance the conduct of different actors. We need a new digital skillset and culture in order to deal with this
complexity.

Challenges for legacy media and journalists
Digital environment opens a number of possibilities for the media to develop new journalistic formats and tools.
This includes, e.g. working with large data sets, story visualization, production of multi-media articles, etc. Media
and journalists have to acquire new skills ranging from coding, programming, using new fact checking and
verification tools to constant learning to safeguard their electronic communication.
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Digital environment also challenges the traditional media financing models since advertising funds are shifting
towards social media and other internet platforms. This development pushes media to the verge of economic
existence and in search of a sustainable financing model they become more prone to political or business
influence.
In the new media ecology Public Service Media (PSM) has still a role to play but has to find ‘what people, values
and processes’ it should embody. There is an urgent need for PSM adaptation to the requirements of the digital
environment. This goal can be achieved through new strategies, strong leadership and professionally competent
and enthusiastic employees that support the evolution of PSM. The improvement of the organizational culture
of PSM can make these institutions more agile, entrepreneurial and high technology oriented.

Social media power
We have already witnessed how powerful social media are when fuelling social discontent and turning it into
large-scale protests.
• Present generations are influenced by the social networks and the youngest ones are already Google
natives to the most popular platforms;
• A holistic approach is needed to explore how we consume and interact with the social media content
and how consumption and interaction vary among different age groups and particularly children.

Regulation of social media threats to personal data
and AI
•

•

Social media generate new threats to personal data as well as to personal integrity and dignity.
Modernized data protection legislation at the European level seems to fit to the diverse digital rights
and freedoms, social and economic challenges. The GDPR is seen globally as a model regulation for
privacy and data protection. However, the GDPR has been adopted only very recently. Companies, SMEs
and large corporations alike have invested heavily to comply with this legislation. If any loopholes are
identified those loopholes and gaps in regulation will have to be addressed on an evidence-based model;
AI as a process is already reshaping the digital world. There should be general understanding on how
data and algorithms work.

Cybersecurity regulation
We need to be cautious how we implement cyber security regulation in the digital environment. The world is
becoming more connected through the new communication technologies. The Internet is multi-layered and in
such very complex environment continuous adaptation and holistic approach is the only strategy to protect
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persons and institutions against cyber threats. Based on the awareness of the different cyber security levels, we
should not only be able both to protect and identify when necessary people’s digital identity, but we need an
overall understanding of the processes on the net having also in mind the emerging immersive technologies
which will pose regulatory challenges. It is also necessary to formulate and implement a set of cyber security
standards for the service providers.

Regulation for the future
•

•

•

What kind of regulation is needed for the future? Various approaches are possible. Along with other
measures we need to promote self-regulation among media organizations as a remedy
to disinformation and other social harms. We also need to build skills among users on how to recognize
the fake from the real. Today education and critical thinking can be far more effective and sustainable
than regulation but this is a long process ahead;
Social media related case law shows that judicial treatment draws heavily on the generic legal
frameworks adopted prior to the expansion of social networks. Statutory regulation that specifically
targets social media could benefit from a careful assessment of the regulatory potential of the existing
legal framework. The role of courts as the final arbiter of any social media dispute should not be
neglected;
The role of Facebook has vastly increased in the last 15 years. In order to regain users’ trust and address
public concerns, Facebook is setting up an independent Oversight Board in full transparency.
The platform will make this step to improve content moderation as a part of the Facebook’s
commitment for better regulation of content and protection of human rights and data portability.
Safeguarding the independence of the Oversight Board is crucial to its future operation.

38

Other materials:
COMPACT Project video “Hello from Sofia” (link).

Livestreaming at the Compact project facebook page:
•
•
•
•
•

Panel 1: Social networks and their consequences. Risks, harms and vulnerable groups. Violence in and
through the media and social networks;
Panel 2: Regulation and overregulation in the convergent environment. New models and approaches –
white papers and practices;
Panel 3: Social networks, smart journalism, access to information and GDPR;
Future tendencies in the digital world – a general discussion;
Future tendencies in the digital world – a general discussion – part II.

Interviews:
•
•

Interview with Dr.hab. Michal Glowacki, Warsaw University, Poland;
Interview with Dr. Bissera Zankova, President of „Media 21“ Foundation.

Minutes taken by “Media 21” Foundation
Proof-reading performed by BASSCOM
Photos taken by BASSCOM
Final report prepared by BASSCOM

39

