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COMPACT H2020 Project
Coordination and Support Action
3 years project Oct 2017 – Sep 2020
The objective of the COMPACT project is to
increase awareness (including scientific,
political, cultural, legal, economic and technical
areas) of the latest technological discoveries
among key stakeholders in the context of social
media and convergence. The project offers
analyses and road maps of related initiatives. In
addition, extensive research on policies and
regulatory frameworks in media and content is
being conducted.
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Consortium
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Consortium
Participant No
Participant organisation name
*
National University of Ireland (NUI)
1 (Lead)
2
School of Communication and Media, n.o. (SCM)
3
DATA d.o.o. (DAT)
4
The European Digital SME Alliance (EDA)
5
Bulgarian Association of Software Companies (BAS)
6
Jožef Stefan Institute (JSI)
7
Ontotext Corp (ONT)
8
NGO Agency of European Innovations (AEI)
9
Media 21 Foundation (M21)
10
UNIVERSIDADE CATOLICA PORTUGUESA (RCC)
11
Partnership for Social Development (PSD)
12

IT Forum (ITF)

13

The University of Latvia (UL)
Hellenic Foundation for European and Foreign Policy
(ELI)
Mediaframe Ltd. (MF)

14
15
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Country
Ireland
Slovakia
Slovenia
Belgium
Bulgaria
Slovenia
Bulgaria
Ukraine
Bulgaria
Portugal
Croatia
Denmark
Latvia
Greece
UK
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Coverage
Media Convergence and Social Media
• Research agendas and roadmaps EU
• Pre-standardisation initiatives in EU
• Disinformation Combating Initiatives in EIU
• Study of Judicial approaches to social media
• Gender Aspects Study
• Policies and regulatory frameworks – Challenges
and Recommendations
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Method
• Desk Research
• Stakeholder Communication & Interviews
• Symposia & Stakeholder Meetings
• Scientific and policy events attendance, support &
presentations
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Preliminary Results

Fake News
● Dis-information. Information that is
false and deliberately created to harm a
person, social group, organization or
country.
● Mis-information. Information that is
false, but not created with the intention
of causing harm.
● Mal-information. Information that is
based on reality, used to inflict harm on a
person, organization or country.
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Preliminary Results

Fake News
Fact-checking and debunking activities,
although helpful, do not solve the urgent
and persistent problems with information
disorder which imperil basic social
principles and values.
There is a need for a fundamental change
in the communication policies (e.g. causal
explanations), educational policies (e.g.
in media literacy curricula) and in the
regulatory policies and practices.
Effective implementation of the policies
adopted through a complex set of
measures is mostly needed on a national
and European level (Pavleska, 2018)
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Preliminary Results

Information Disorder-fighting Initiatives analysis
• Most of the initiatives (61%) are of non-regulatory type
• The gender-equality related groups are included in only
2 of the 75 initiatives
• Regulation of information disorder is excluded from the
general regulatory landscape, with the exception of
illegal and harmful content
• The most prevalent fundamental rights addressed are
freedom of expression and the right to nondiscrimination.
• Only 32% of the initiatives use technology as part of
their methodology and most of the countries have
initiatives that are mainly no technology-supported.
• Most of the countries do not have sanctioning
mechanisms in place. Warnings, which are the softest
form of interventions, are the prevalent practice,
followed by intervention in rights (25%) and fines.
Mechanisms for criminal prosecution are available in
only 4% of the cases
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Preliminary Results
Pre-standardisation
The European Committee for Standardization (CEN)
• Cybersecurity and Data Protection (CEN/CLC/JTC 13)
• Internet Filtering (CEN/TC 365)
• Journalism Trust Indicators (CEN/WS JTI)
• Industry Best Practices and an Industry Code of Conduct for Licensing of Standard
Essential Patents in the field of 5G and Internet of Things (CEN/CLC/WS SEP2)
European Telecommunications Standards Organization (ETSI)
• MCD framework; Part 9: Content Delivery Infrastructures (CDI)
• CDN Interconnection, use cases and requirements
MCD framework; Part 8: Audience Measurement
Program guide information distribution, situation and perspective Subtitles
distribution, situation and perspectives
International Organization for Standardization
• Digitally Recorded Media for Information Interchange and Storage (ISO/IEC JTC 1/SC 23)
• Online reputation (ISO/TC 290)
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Preliminary Results
Social Media Regulation
While co-regulation is slowly taking place, self-regulation of social media seems to be an
abandoned approach in many countries. Country of origin principle (COO) takes the
jurisdiction away from local regulation bodies - a strong need for co-regulation emerges.
Economy-based approaches towards social media regulation and technology-based
approaches are emerging in the discourse of modern regulations.
Economy: Common approach includes motivation in order to motivate (reward) or
sanction (punish) in the groups of either provider or the user (platforms). Some
common proposals include charging citizens who use the social media platforms and
indemnification for the social media data breach. The “ reward approach” is to come
up with a new data dividend for the users to use their data.
Technology: Banning the extensive sharing of the harmful content by applying
algorithm-incentives based approach – content is removed from the site automatically
by creating a shared database of hateful content.
The area that has been left out of the reach of the European regulators is one of the sectors
of the influencers.
The issue of regulating freedom of expression on Facebook (and other platforms) seems
difficult as both regulators and law enforcement mechanisms have not fully captured the role
of the user as a cocreator on the internet (Andrej Školkay, 2018)
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Recent Findings Highlights
• DIGITAL IDENTITY
• WHAT ARE BOTS AND ARE THEY DANGEROUS TO
DEMOCRACY? CURRENT CHALLENGES FOR BOT-RELATED
POLICY
• REGULATORY CHALLENGES OF IMMERSIVE TECHNOLOGIES
• WHERE IS THE HARM IN MICROTARGETING AND HOW DOES IT
IMPACT DEMOCRACY?
• WHAT ARE SOCIAL MEDIA INFLUENCERS (INFLUENCER
MARKETING) AND WHY / HOW SHOULD THEY BE REGULATED
• GLOBAL SUGGESTIONS FOR SOCIAL MEDIA REGULATION:
TECHNOLOGY VS. ECONOMY – BASED APPROACHES
22/03/2020
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Digital Identity
Users can not influence much
behavioural monitoring (tracking) and
microtargeting. The only way to
regain full control over own profiles is
to change policies of platforms. Even
though there are risks to sharing
personal information, nevertheless,
the tangible value we get from
sharing data about ourselves usually
outweighs the risks.
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Bots and Democracy
Bots are responsible for significant
proportion of online activity, are used to
game algorithms and recommender
systems, can stifle or encourage political
speech, and can play an important role
in the circulation of hyper-partisan “fake
news”. Social bots can be used both for
commercial and political purposes, as
well as for search engine optimization,
spamming, and influencer marketing.
Bots can contribute to misinterpretation
of social data analysis
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Immersive Technologies
A survey among 200 respondents (mostly
Executives within an established technology
company or Founders/executives of an AR, VR
or MR startup) carried out in early 2019,
showed, that concerning legal risks while
developing ImTe, consumer privacy and data
security (61%) came out on top. Other top
issues
for
2019
included
product
liability/health and safety issues (49%),
difficulty in licensing technology and IP (32%),
potential infringement of third party– owned
IP (30%) and compliance with platform
requirements in publishing content (30%)
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Microtargeting
Microtargeting is more commonly called
online behavioural advertising in
advertising and marketing studies,
sometimes also called profiling or
behavioural
targeting,
“political
behavioural targeting” (PBT) in political
marketing
studies,
or
news
personalisation in journalism.
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Influencers
Although advertisement regulations rules
in some countries include endorsements
made on social media by social media
influencers, social media influencers often
disregard these regulatory expectations.
This is highly problematic as average social
media users are at a greater risk of falling
prey
to
inconspicuous
advertising
practices, but also to dubious or
dangerous advises.
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Myths & Regulation
Our analysis showed that many of the
popular opinions, suggestions and
recommendations propagated on the
web, and recalled and repeated by
media and related stakeholders require
extra
validation
and
extra
argumentation.
Technology and Economy based
approaches to addressing social media
challenges are envisaged as the best fit.
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COMPACT Study
We present an overview of EU
members
states’
policies
and
challenges in regulating the convergent
media, with emphasis on social media.
The study is based on the materials
submitted by regulatory bodies, as well
as co-regulators and articles and
documents addressing the issue of
media self-regulation.
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Country of Origin
The CoO principle under which Social
Media operate imposes a strong need
for explicit inclusion of EU member
states representations in the dialogue
between platform providers and
regulators, that for legal reasons is a
responsibility of Ireland.
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Horizontal Legislation
A horizontal, robust legislation is required
to regulate media as social media are only
one type of the emerging new media and
overspecification of the rules may pose
additional challenges in face of rapidly
changing technologies and implicit societal
changes. The general EU rules should
leave space to national regulators and coregulators to transpose the EU regulations
to local contexts.
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Lack of Expertise
Many of the regulators, co-regulation
and self-regulation entities responded
to our inquiry on their position on
social media regulation that they do
not deal with emerging media such as
social media and they miss expertise in
the field to provide any specific viewpoint on bringing explicit social media
regulation
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Diversity
One of the most problematic issues for
common social media regulation are
the different context reflected with
different market sizes and cultural
differences between m,embers states
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Resistance
There is considerable resistance
reported by regulators coming from
the press industry who object their
social media sites and other digital
services to be regulated.
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Overregulation
It is important for the regulators not
to limit the potential of the
emergent
citizen-driven
participation by applying explicit or
implicit censorship of usergenerated content online
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Transparency and provenance
It is important to ensure full
transparency and provenance of the
materials disseminated via emerging
media. That includes full disclosure
whether materials presented have any
commercial or advertising interest
attached. Moreover, it is pivotal to
ensure legal responsibility of the
bloggers and influencers for their
content and to minimize the anonymity
on the platforms.
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