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INTRODUCTION 

Online platforms and other internet services have provided new ways for people to connect, debate 
and to gather information. However, the spread of news that intentionally misleads readers has 
become an increasing problem for the functioning of our democracies, affecting people’s 
understanding of reality. A Eurobarometer survey published in November 20161 showed that 
European citizens are worried about the independence of the media, and levels of trust in media are 
low. 

In June 2017, the European Parliament adopted a Resolution2 calling on the European Commission 
to analyse in depth the current situation and legal framework with regard to fake news, and to 
verify the possibility of legislative intervention to limit the dissemination and spreading of fake 
content.  The Commission has confirmed that this is a priority and has included the initiative 
against fake news online in its 2018 Work Programme3. 

In November 2017, The Commission launched a public consultation4 on fake news and online 
disinformation and set up a High-Level Expert Group representing academics, online platforms, 
news media and civil society organisations5. The work of the High-Level Expert Group, as well as 
the results of the public consultation, will contribute to the development of an EU-level strategy on 
how to tackle the spread of fake news, to be presented in spring 2018. 

This Flash Eurobarometer is designed to explore EU citizens’ awareness of and attitudes towards 
the existence of fake news and disinformation online. It covers the following issues: 

 Levels of trust in news and information accessed through different channels; 

 People’s perceptions of how often they encounter news or information that is misleading or 
false; 

 Public confidence in identifying news or information that is misleading or false; 

 People’s views on the extent of the problem, both in their own country and for democracy in 
general; 

 Views on which institutions and media actors should act to stop the spread of fake news. 

This survey was carried out by the TNS Political & Social network in the 28 Member States 
between the 7th and the 9th of February 2018. A total of 26.576 respondents from different 
social and demographic groups were interviewed via telephone (landline and mobile phone) in 
their mother tongue, on behalf of the European Commission, Directorate-General for 
Communications Networks. The methodology used is that of Eurobarometer surveys as carried 
out by the Directorate-General for Communication “Media monitoring, Media Analysis and 
Eurobarometer” Unit).  

The more detailed analysis of the results is presented in the full version of the report. 

 

We wish to thank the people throughout the European Union 
who have given their time to take part in this survey. 

Without their active participation, this study would not have been possible. 

 

                                                        
1 Special Eurobarometer 452: Media pluralism and democracy 
2 2016/2276(INI) Online platforms and the digital single market 

3 https://ec.europa.eu/commission/news/european-commission-adopts-2018-work-programme-2017-oct-24_en 
4 https://ec.europa.eu/digital-single-market/en/news/public-consultation-fake-news-and-online-disinformation 
5 https://ec.europa.eu/digital-single-market/en/news/experts-appointed-high-level-group-fake-news-and-online-disinformation 

 

http://ec.europa.eu/COMMFrontOffice/publicopinion/index.cfm/Survey/getSurveyDetail/instruments/SPECIAL/surveyKy/2119
http://www.europarl.europa.eu/oeil/popups/ficheprocedure.do?lang=en&reference=2016/2276(INI)
https://ec.europa.eu/commission/news/european-commission-adopts-2018-work-programme-2017-oct-24_en
https://ec.europa.eu/digital-single-market/news-redirect/606593
https://ec.europa.eu/digital-single-market/news-redirect/606847
https://ec.europa.eu/commission/news/european-commission-adopts-2018-work-programme-2017-oct-24_en
https://ec.europa.eu/digital-single-market/en/news/public-consultation-fake-news-and-online-disinformation
https://ec.europa.eu/digital-single-market/en/news/experts-appointed-high-level-group-fake-news-and-online-disinformation
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KEY FINDINGS 

Respondents are less likely to trust news and information from online sources than from 

more traditional sources 

 The majority of respondents totally trust or tend to trust news and information they receive 
through radio (70%), television (66%) and printed media (63%). However, less than half 
(47%) trust online newspapers and magazines, and lower proportions trust video hosting 
websites and podcasts (27%) and online social networks and messaging apps (26%). 

 This pattern is consistent across Member States, with traditional media sources trusted 
more than online sources in all of them. 

 

Most respondents say they encounter fake news at least once a week 

 More than a third of respondents (37%) say they come across fake news every day or almost 
every day, and a further 31% say that this happens at least once a week. 

 In every country, at least half of respondents say they come across fake news at least once 
a week. 

 Seven in ten respondents (71%) are totally or somewhat confident that they are able to 
identify news or information that misrepresents reality or is false (fake news), while 26% are 
not confident. 

 A majority of respondents in every country are confident in their ability to identify fake 
news, ranging from 87% in Denmark to 55% in Spain. 

 Respondents who use online social networks more regularly, and who come across fake 
news more frequently, are more confident in their ability to identify them. 

 

A large majority of respondents think that the existence of fake news is a problem in 

their country and for democracy in general 

 More than eight in ten respondents (85%) think that the existence of fake news is a problem 
in their country, at least to some extent. A similar proportion (83%) say that it is a problem 
for democracy in general. 

 These views are consistent across Member States, with at least 70% in every country 
seeing fake news as a problem in their country, and at least 74% saying this in relation to 
democracy in general. 

 

Various institutions and media actors are seen as being responsible for stopping the 

spread of fake news 

 Respondents are most likely to think that journalists should act to stop the spread of fake 
news (45%), followed by national authorities (39%), press and broadcasting management 
(36%), citizens themselves (32%), online social networks (26%), EU institutions (21%) and 
non-governmental organisations (15%). 
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Online sources are trusted less than traditional media sources 

Respondents were asked how much they trust the news and information they access through 
various sources6. Only a minority of respondents say they ‘totally trust’ any of the sources; this is 
highest in relation to radio (15%) and lowest for video hosting websites and podcasts, and for 
online social networks and messaging apps (both 2%).  

However, the majority of respondents have a reasonable level of trust in traditional media sources. 
More than two-thirds (70%) ‘totally’ or ‘tend to’ trust radio, while slightly lower proportions say this 
about television (66%) and printed newspapers and news magazines (63%). 

Trust is lower in relation to online newspapers and news magazines (47%), and lower still for video 
hosting websites and podcasts (27%) and online social networks and messaging apps (26%).  

For each of the online sources, a substantial proportion of respondents answer ‘don’t know’ 
(between 20% and 25%); this might reflect a lower level of use of these sources among some 
groups of the population. 

Base: All Respondents (N=26,576) 
 

In every Member State, at least half of respondents ‘totally’ or ‘tend to’ trust the news and 
information they access through radio.  

Levels of trust are highest among respondents in Finland (91%), Ireland, Sweden (both 85%), 

Denmark, Luxembourg (both 84%) and the Netherlands (83. Respondents in Denmark are the most 
likely to say that they ‘totally trust’ the news and information they access through radio (29%). At 
the other end of the scale, less than six in ten respondents say they trust the news and information 
they access through radio in Hungary (50%), Malta (54%), Greece, Italy (both 57%) and Bulgaria 
(59%).  

Radio is the most trusted source of news and information in 19 countries and in the remaining 
countries it is the second most trusted source. 

It might be worth to highlight that at least a quarter of respondents answered 'don't know' in Malta 

(32%) and Hungary (25%). This might indicate that Radio is not a popular media in these countries. 

 

                                                        
6 Q1. How much do you trust or not the news and information you access through …. ? 
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Base: All Respondents (N=26,576) 
 

Respondents in Finland are the most likely to say they trust the news and information they access 
through television (90%), followed by respondents in Sweden, the Netherlands (both 86%), 

Denmark (85%) and Portugal (83%). The lowest level of trust in television is seen in Greece (40%, 
with 28% saying they do not trust it at all), followed by Hungary (48%), Poland (54%), Italy (56%) 
and Spain (57%). 

Television is the most trusted source of news and information in ten countries and in most of the 
other countries it is the second most trusted. However, in Spain, France, Italy, Luxembourg and 
Poland, television is the third most trusted source of news and information (after radio and written 
press) and in Greece it is only the fourth most trusted.  

 

 

Base: All Respondents (N=26,576) 
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As with radio and television, trust in printed newspapers and news magazines is highest among 

respondents in Finland (90%), followed by those in Luxembourg (82%), the Netherlands, Sweden 
(both 81%) and Denmark (80%). By contrast, less than half of respondents trust printed 
newspapers and news magazines in Hungary (33%), Malta (39%), Bulgaria (43%), Romania (45%) 
and Greece (49%).  

In Lithuania, Hungary and Malta a high proportion of respondents answered ‘don’t know’ (26%, 34% 
and 47% respectively) suggesting that printed newspapers and news magazines is not a type of 
media popular in these countries. 

Printed newspapers and news magazines, the so called written press, is the most trusted source of 
news and information in Italy, although in most countries it is the third most trusted source (behind 
radio and television). 
 

 

Base: All Respondents (N=26,576) 
 

Respondents in Denmark (71%), the Netherlands (68%), Finland (66%), Luxembourg (65%) and 
Belgium (62%) are most likely to say that they trust online newspapers and news magazines, 

while the lowest proportions are found in Hungary (28%), Bulgaria (33%) and Romania (37%). In 
some countries, a large proportion do not know how much they trust these sources, particularly 
Malta (43%), Hungary (41%), Lithuania (34%) and the UK (30%). 

In most countries, respondents are less likely to trust online newspapers and news magazines than 
to trust the three traditional sources (radio, television and printed media). The exceptions are 
Greece, where trust in online newspapers and news magazines is higher than trust in television 
(44% compared with 40%) and Malta, where trust in this source is slightly higher than trust in 
printed newspapers and news magazines (41% compared with 39%). 
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Base: All Respondents (N=26,576) 

 
In every country, less than half of respondents say that they trust the news and information they 
access through video hosting websites and podcasts. The proportion ranges from 43% in 

Croatia to 20% in Germany.  

On the other side, at least a fifth of respondents answered ‘don’t know’ to this question in 23 
Member States, and in three of them more than four in ten respondents did so - Estonia (53%), 
Malta (48%) and Hungary (45%). This suggests that video hosting websites and podcasts is not a 
popular type of media in the EU in general.  

Video hosting websites and podcasts is the least trusted source of news and information in 17 
countries, and one of the two least trusted sources in the other Member States. 

 

Base: All Respondents (N=26,576) 
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The level of trust in online social networks and messaging apps is generally similar as for 

video hosting websites and podcasts. Across the EU as a whole, 26% of respondents say they trust 
the news and information they access through online social networks and messaging apps, ranging 
from 41% in Portugal to 17% in Austria and Germany. On the other side, at least a third of 
respondents answered ‘don’t know’ to this question in Lithuania (38%), Estonia and Hungary (both 
34%). 

This is one of the two least trusted sources of news and information (along with video hosting 
websites and podcasts) in most of the countries. The exceptions are Romania, where this source has 
a slightly higher level of trust than online newspapers and news magazines (39% compared with 
37%), and Hungary, where trust in these two sources is the same (28% in each case). 
 

 

Base: All Respondents (N=26,576) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

8 

  
Fake News and Disinformation Online 
 

February 2018 

Briefing Note 

Flash Eurobarometer 464  

The majority of Europeans say that they encounter fake news at least once a week 

When asked how often they come across fake news – defined as news or information that they 
believe misrepresent reality or is even false, more than a third of respondents (37%) say that this 
happens every day or almost every day, while a further 31% say it happens at least once a week. 
Around one in eight respondents (12%) say that they come across fake news several times a 
month, while one in six (17%) say that this seldom or never happens7. 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Base: All Respondents (N=26,576) 
 

In every country, at least half of respondents say that they encounter fake news at least once a 
week.  The highest proportions can be seen in Spain (78%), Hungary (77%), Croatia (76%), Poland, 
France (both 75%), Greece (74%) and Slovakia (73%). In Greece and Spain, more than half of 
respondents say that they come across fake news every day or almost every day (55% and 53% 
respectively). On the other side, respondents in Finland (50%), Lithuania (53%), Estonia and Malta 
(both 54%) are the least likely to say that they come across fake news at least once a week. 

 

Base: All Respondents (N=26,576) 

 

                                                        
7 Q2. How often do you come across news or information that you believe misrepresent reality or is even false? 
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Most respondents are confident that they can identify fake news 

More than two-thirds of Europeans (71%) are at least ‘somewhat confident’ that they are able to 
identify news or information that misrepresent reality or is false (fake news). However, only 15% 
say they are very confident. In addition, 21% say they are not very confident and 5% not at all 
confident8. 

 

 

 

 

 

 

 

 

 

 

 

 

Base: All Respondents (N=26,576) 
 

In every county, more than half of respondents are at least somewhat confident that they can 
identify fake news. This applies to more than three-quarters of respondents in seven countries: 
Denmark (87%), Ireland (84%), Finland, Croatia (both 82%), Romania, the UK (both 79%) and 
Cyprus (78%).  

Respondents are least confident about being able to identify fake news in Spain (55% are at least 
somewhat confident), Portugal (56%), Bulgaria, Hungary (both 57%) and Belgium (59%).  

 

Base: All Respondents (N=26,576) 

                                                        
8 Q3. How confident or not are you that you are able to identify news or information that misrepresent reality or is even false? 
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The vast majority of Europeans see fake news as a problem in their country and for 

democracy in general 

A large majority of respondents think that the existence of fake news is a problem in their country, 
at least to some extent (85%). This includes 44% who think it is ‘definitely’ a problem and 41% who 
see it as a problem ‘to some extent’. A minority of respondents do not see fake news as a problem 
in their country – either ‘not really’ (9%) or ‘definitely not’ (3%)9.   

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Base: All Respondents (N=26,576) 

 
There is widespread agreement among respondents that the existence of fake news is a problem 
for their countries. In every country, at least seven in ten respondents say that it is a problem, either 
‘definitely’ or ‘to some extent’. The proportion is highest in Cyprus (91%), Greece and Italy (both 
90%), while respondents are least likely to see it as a problem in Belgium (70%), Luxembourg, 
Denmark and Estonia (all 73%).  

In eight countries, more than half of respondents say that it is definitely a problem while no more 

than 5% of respondents in any country say that fake news is definitely not a problem. However, 
only 17% of respondents in Denmark think fake news is definitely a problem for their country.  

 

Base: All Respondents (N=26,576) 

                                                        
9 Q4.1. In your opinion, is the existence of news or information that misrepresent reality or is even false a problem in (OUR COUNTRY)? 
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When asked about the impact on fake news on democracy in general, 45% of respondents say that 
it is definitely a problem, while 38% see it as a problem ‘to some extent’. Only a small minority of 
respondents do not see fake news as a problem for democracy in general – either ‘not really’ (10%) 
or ‘definitely not’ (4%)10.   

These findings are very similar to those seen above in relation to the impact on individual countries. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Base: All Respondents (N=26,576) 

 

Views on the impact of fake news on democracy in general are consistent across Member States. 
The proportion that thinks it is a problem (at least to some extent) ranges from 89% in Cyprus to 
74% in Estonia.  

There is more variation when looking at the proportion that think it is ‘definitely’ a problem. More 
than half of respondents say this in eight Member States: Cyprus (67%), Greece, Malta, Bulgaria (all 
60%), Italy, Romania (both 58%), Hungary (55%) and Spain (54%). However, only 27% of 
respondents in Denmark and Estonia think it is definitely a problem for democracy in general. 

 

Base: All Respondents (N=26,576) 

                                                        
10 Q4.2. In your opinion, is the existence of news or information that misrepresent reality or is even false a problem for democracy in 
general? 
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Various institutions and media actors are seen as having a responsibility to stop the 

spread of fake news 

Respondents were asked which institutions and media actors should act to stop the spread of fake 
news. A list of seven options was read out to respondents, and they were asked to choose a 
maximum of three11. 

Respondents are most likely to say that journalists should act to stop the spread of fake news 
(45%), while 36% say that press and broadcasting management have this responsibility. National 
authorities (39%) are mentioned more frequently than EU institutions (21%) or non-governmental 
organisations (15%). A third (32%) think that citizens themselves should act to stop the spread of 
fake news, while a quarter (26%) think that online social networks should have this responsibility. 

 

Base: All Respondents (N=26,576) 

 

When asked which institutions and media actors should act to stop the spread of fake news, 
journalists are the top answer in 22 countries, with the highest proportions seen in France (56%) 

and the Netherlands (55%), and the lowest in Hungary (23%) and Italy (33%). 

In four countries, the top answer is national authorities: Bulgaria, Italy, Hungary and Latvia. The 

highest proportions giving this answer are in the Netherlands (54%) and Spain (51%), while 
respondents in Denmark (28%), Croatia and the UK (both 29%) are least likely to say this. 

Press and broadcasting management is the top answer in three countries: Sweden, the UK and 

the Czech Republic (where this is the joint top answer, along with journalists). The highest 
proportions giving this answer are in Sweden (52%) and Denmark (48%), while the lowest 
proportions are seen in Poland (20%) and Lithuania (24%). 

Respondents in France, Austria and Portugal (all 38%) are most likely to say that citizens 

themselves should act to stop the spread of fake news, while those in Bulgaria (23%), Belgium, 

Italy and Finland (25%) are the least likely to choose this response. 

                                                        
11 Q5. News or information that misrepresent reality or that are even false are called “fake news”. Which of the following institutions and 
media actors should act to stop the spread of “fake news”? (MAXIMUM 3 ANSWERS) 
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Online social networks are most frequently seen as the responsible for stopping the spread of 

fake news in Ireland, the UK (both 38%) and France (37%), while the lowest proportions are seen in 
Lithuania (10%) and Greece (13%). 

Respondents are most likely to say that EU institutions have this responsibility in Spain (33%), 

Austria (32%) and Luxembourg (31%). Those in Lithuania (10%), Bulgaria and Romania (both 11%) 
are the least likely to say this. 

Non-governmental organisations are chosen most frequently by respondents in Austria and 

Poland (both 22%), with the lowest proportion seen in Italy (6%). 

Finally, respondents in Cyprus are most likely to say (without prompting) that all of the 

institutions and media actors should act to stop the spread of fake news (13%). 

Base: All Respondents (N=26,576) 

 

 




